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Most  readers  of  Editor  &  Publisher  find 
their  days  full  of  concerns  about  on-time 
press  starts,  expense  control,  advertising 
revenue,  content,  unending  phone  calls 
and  meetings.  Sometimes,  though,  some¬ 
thing  happens  that  makes  being  in  this 
business  worthwhile.  Read  what  has  been 
happening  in  Midland,  Michigan. 

By  JULIA  ANN  WEEKES 

Midland  Daily  News  Reporter 

When  I  first  met  4-year-old  Jacob 
in  February,  he  and  his  mother, 
Ondrea  Munger,  were  prisoners  in 
their  home.  Lung  disease  had  ren¬ 
dered  the  little  boy  so  susceptible  to  life- 
threatening  infection  that  they  passed  the 
days  indoors,  trying  not  to  mark  the  win¬ 
ter’s  progress  by  the  mounting  snowfall 
on  their  car  in  the  driveway. 

Ondrea  woke  each  morning  wondering  if 
their  time  together  would  stretch  into  the 
next  week.  Jacob,  his  oxygen  tube  trailing 
him  across  the  house,  smiled,  played  like 
the  children  he  saw  on  television  and 


spoke  of  becoming  a  doctor  someday. 

As  unprepared  as  I  was  for  Jacob’s  inno¬ 
cent  enthusiasm  for  life  and  his  mother’s 
courage  and  determination,  I  was  over¬ 
whelmed  by  the  community’s  reaction  to 
Jacob’s  story.  People  who  had  never  met 
Jacob  were  not  willing  to  see  him  die. 

They  set  up  a  fund  at  an  area 
bank.  High  school  students  orga¬ 
nized  a  weekend  car  wash.  A 
retailer  matched  the  donations 
that  shoppers  put  in  canisters 
placed  around  the  store.  The  com¬ 
munity  raised  thousands  of  dol¬ 
lars  to  help  Jacob. 

Jacob  is  a  small  boy,  but  his  story  cap¬ 
tured  the  hearts  of  Midlanders  in  a  big 
way.  And  he  touched  the  lives  of  all  of  us 
at  the  Midland  Daily  News. 

Jacob  this  summer  gained  enough 
strength  to  venture  outside,  even  enjoy 
his  first  camping  trip.  But  after  six  strong 
weeks,  he  is  battling  for  his  life  as  the 
community  rallies  behind  him. 


Midland  Daily  News 
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American  University  Jonya  Hickson  Arizona  State  University  Mane  Hansen,  Ruth  Ann  Hogue  Auburn  University 
Courtney  Hardee  Baii  State  University  Jennifer  George,  Nicole  Szymanski,  William  Webster  Boston  University 
Carrie  Levine,  Marsha  Sapron  Bowling  Green  State  University  Leah  Barnum,  Julie  Demer  Brown  University  Anne 
Fentress  Buena  Vista  Coiiege  Barbara  Booton,  Edward  Gallagher  Cabrini  Coiiege  John  DiCarlo,  Richard  Jasper 
California  Polytechnic  Silas  Lyons,  Lisa  Hansen  Clarion  University  Carrie  Payne  Colorado  State  University 
Brooke  Albrandt  Drake  University  Jason  Clayworth  Eastern  Illinois  University  Heidi  Keibler  Florida  A  &  M  Kali 
Meeks,  Dana  Thompson  Fordham  University  Yvette  Placeres-Mena  Franklin  College  Alisha  McKinney  George 


Washington  University  Meredith 
Markell  Grambling  State  Univer- 
Coilege  Heather  Schulz  Howard 
Humbolt  State  University 
Coiiege  Mohamad  Bazzi  Indiana 
Kathleen  Hustad,  Amanda  Kaiser, 
Co//ege  Amy  Desson,  Tung  Hoang 
Sabol  Kansas  State  University 
University  M\e  Ralston  LaSalle 
Louisiana  Tech  University 
College/Baltimor^au\  McNeeley 
Dominic  Massa  Marquette  Univer- 
University  A\yson  Walls  Mesa 
Michigan  State  University 
Takahashi  Morningside  College 
University  Marisa  Privitera 
University  Krista  Olstad  Northern 
Kunz  Northwestern  University 
Margaret  Magnarelli,  Sarah  Meisch, 
State  University  CarWsa  Men,  Erika 
Christopher,  Jamey  Holter,  Alfonso 
Jennifer  Reilly,  Joseph  Shaulis, 
Aundrea  Waller,  Steven  Woo  Pacific 
Pennsylvania  State  University 
Rochester  Institute  of  Tech., 
University  Marques  Harper  South 
Ridgeway  Southern  College  Stacy 
Michael  Kmack,  Peter  Smolowitz 
Lentz  Texas  A  &  Af  Michael  Wasson 
Wetuski  Union  College  William 
Jennifer  Boykin,  Jeri  Nazary,  Russell 
Melissa  Prentice,  Nadia  Villagran 
Tricia  Arnsdorf  University  of 
Cauch  University  of  Central 
University  of  Colorado  Nicole 
of  Dayton  Margaret  Brosko 
Kansas  Jennifer  Carlson,  Jodie 
Homeyra  Mokhtarzada  University 
Darling  University  of  Michigan 
of  Missouri  Jennifer  Fry 
Hsu,  Phuong  Ly,  Paul  Nguyen, 
University  of  Nebraska  Jeffrey 
Scalet  University  of  New  Orleans 
North  Carolina  Angelique  Bartlett 


SCRIPPS  Howard 
Awards  $383,500 
In  Journalism 
Scholarships  for 
-  1995-96 


The  SI 5,000  Lighthouse  Scholarship 
winner  is  Mohanind  Bazzi.  I'lie  award  is  gi\en 
annually  to  an  ()iitstandins>  junior.  .Mr.  Bazzi, 
19.  attends  m  11  u  n  t  e  r 

Colles>e  in  B  .New  \()rk  Cit\. 

He  is  a  free-  1  a  n  c  e  w  rite  r 

for  Xeii'sday,  c  o  v  e  ring 

Queens,  and  senes  as  staff 

writer  for  Xeir  Youth  Connections,  a  news 
magazine  w  ritten  by  and  for  young  people. 

The  Foundation  s  scholarship  program  was 
established  to  recognize  outstanding 
journalism  students  and  to  inspire  and 
encourage  them  to  continue  with  this  career 
■,  choice. 

.Scripps  Howard  Foundation 
P.  0.  Box  5.^80 

Cincinnati,  OH  45201-5.^80 


Grossman,  Seth  Kaplan,  Joanna 
sity  Denice  Richards  Hillsdale 
University  Natalie  McNeal 
Carlene  Williams  Hunter 
University  Michael  Beaty, 
Yvette  Kolb,  Linda  Yung  Ithaca 
John  Carroll  University  Lynn 
Trina  Holmes  Kent  State 
University  Michael  Sielski 
Karen  Martin  Loyola 
Loyola  Univ/New  Orleans 
sity  Dianna  Bisswurm  Marshall 
State  College  John  Shaffer 
Shannon  Shelton,  Corey 
Shiloh  Woolman  New  York 
North  Dakota  State 
Kentucky  University  Kristofer 
Kate  Hunger,  Lori  Lessner, 
Anand  Vaishnav,  Kelly  Yueh  Ohio 
Anderson  Ohio  University  Valerie 
Huckleberry,  Candice  Johnson, 
Alison  Shaw,  Ellen  Sturm, 
Lutheran  University  Kelly  Davis 
Jason  Alt,  Paula  Shaki 
Kathleen  Duprey  Rutgers 
Dakota  State  University  Michael 
DeLay  Syracuse  University 
Temple  University  Stephen 
Texas  Christian  University  Jodi 
Carr  University  of  Alabama 
Scott  University  of  Arizona 
University  of  California/LA 
California/Santa  Cruz  Emily 
Florida  Wesley  Sumner 
Beckett,  Steve  Caulk  University 
Amylynn  Miller  University  of 
Chester  University  of  Maryland 
of  Massachusetts  Wendy 
Nicholas  Cotsonika  University 
Christopher  Henderson,  Karen 
Nancy  Rudzinski,  Naomi  Smith 
Griesch,  Deborah  McAdams,  Sarah 
Corey  Williams  University  of 
University  of  Oklahoma  Nicole 


Koch,  Heather  Ratcliffe  University  of  Oregon  Amy  Columbo  University  of  Rhode  Island  Diane  Almeida 
University  of  South  Carolina  Clifton  Chestnut  University  of  Texas/Austin  Eric  Enders,  Danylle  Salinas  University 
of  the  Pacific  Carrie  Hayward  University  of  Tulsa  Olivia  Chrouser  University  of  W/scons/n  Ann  Potempa,  Graeme 
Zielinski  Utah  State  University  Brian  Bowcut  Virginia  Wesleyan  Coiiege  Holly  Wester  Western  Kentucky 
University  Matthew  Tungate  Western  Michigan  University  Susanna  Lankheet  Western  Washington  University 
Annie  Pierce  Whitworth  College  Rebecca  Jensen  William  Penn  College  Erick  Danielson  Xavier  University/New 
Orleans  Mary  Webb  Yale  University  Zachary  Katz 
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AUGUST 

23-26  —  Asian  American  Journalists  Association  Convention, 
Hilton  Hawaiian  Village,  Honolulu 

25-26  —  Festival  of  Cartoon  Art,  Ohio  State  University,  Colum¬ 
bus 

SEPTEMBER 

7- 6  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Sheraton  Hotel,  Ocean  City,  Md. 

8- 10  —  Society  of  Newspaper  Design  Conference,  Hotel  Arts, 
Barcelona 

1  6-  15  —  International  Newspaper  in  Education  Rights  of  the 
Child  Conference,  Stockholm  City  Conference  Centre,  Stockholm 
1  6- 16  —  Mid-America  Newspaper  Conference,  Lake  of  the  Ozarks 
Holiday  Inn,  Osage  Beach,  Mo. 

1  6-  16  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1 6- 17  —  U.S.  Marine  Corps  Combat  Correspondents  Association 
Convention,  Sheraton  Sand  Key  Resort,  Clearwater  Beach,  Fla. 

1  6- 16  —  Suburban  Newspapers  of  America  Publishers  Confer¬ 
ence,  Kiawah  Island  Resort,  Kiawah,  S.C. 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 

20-22  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Seven  Springs  Resort,  Seven  Springs,  Pa. 

20-23  —  National  Conference  of  Editorial  Writers  Convention, 
Plaza  Hotel,  San  Antonio 

20-23  —  National  Newspaper  Association  Convention,  Radisson 
Hotel,  St.  Paul 

2 1  -23  —  Newspaper  Association  of  America  Libel  Conference, 
Ritz-Carlton,  McLean,  Va. 

2 1  -24  —  Newspaper  Operations  Association/New  England  News¬ 
paper  Association  Convention,  Mount  Washington  Hotel  and  Resort, 
Bretton  Woods,  N.H. 

27  —  Audit  Bureau  of  Circulations  U.S.  Coupon  Forum,  Waldorf- 
Astoria  Hotel,  New  York  City 

27-26  —  Kelsey  Group  Media  Alliances  Conference,  Hyatt  Re¬ 
gency,  La  Jolla,  Calif 

27- 30  —  International  Newspaper  Marketing  Association  Europe 
Conference,  Rome 

28- 30  —  Southern  Newspaper  Circulation  Managers  Association 
Convention,  DeSoto  Hilton,  Savannah,  Ga. 

OCTOBER 

1  -4  —  International  Newspaper  Marketing  Association  Western  Re¬ 
gion  Conference,  Vancouver 

5  —  Audit  Bureau  of  Circulations  Canadian  Coupon  Forum,  Shera¬ 
ton  Centre,  Toronto 

5-7  —  International  Newspaper  Marketing  Association  Central  Re¬ 
gion  Conference,  Hyatt  Regency,  Columbus 

5-7  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Capitol  Plaza  Hotel,  Jefferson  City 

8- 11  —  International  Newspaper  Marketing  Association  Southern 
Region  Conference,  Tradewinds  Hotel,  St.  Petersburg 
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About  Awards 


Dateline  Awards.  Sixty-five  Washington,  D.C.-area  jour¬ 
nalists  were  honored  recently  with  Dateline  Awards  from 
the  Washington  chapter  of  the  Society  of  Professional  Jour¬ 
nalists. 

The  newspaper  winners  were:  SjSot  News  Reporting,  Paul 
Duggan,  Ruben  Castaneda,  Marcia  Slacum  Greene,  Sari 
Horwitz,  Donald  Shea  and  Debbie  Wilgoren,  Washington 
Post;  General  News,  Amy  Goldstein,  Washington  Post,  and 
Bonnie  Hobbs,  Centre  View  (DCI);  Features,  Tamara  Jones 
and  Patricia  Davis,  Washington  Post;  Business/Financial  Re¬ 
porting,  Betsy  Pisik,  Washington  Times,  and  Kara  Swisher, 
Washington  Post;  Sports,  Bill  Brubaker,  Washington  Post; 
Editorials,  Columns  and/or  Commentary,  Naomi  Munson  I 
and  Allegra  Bennett,  Washington  Times;  Arts  Criticism,  j 
Nelson  Pressley,  Washington  Times;  and  Photojournalism,  1 
Sharon  Natoli  and  Karen  Ballard,  Washington  Times,  and  i 
Steve  Reda,  the  Connection  Newspapers.  | 

Photos  of  Iho  Year.  Michael  Williamson  of  the  Wash' 
ington  Post  was  named  the  National  Press  Photographer 
Association’s  Newspaper  Photographer  of  the  Year.  The 
Angus  McDougall  Overall  Excellence  in  Editing  Award 
went  to  Michael  Smith  of  the  Detroit  Free  Press. 

The  Canon  Photo  Essayist  Award  was  presented  to 
Gideon  Mendel  of  Network  Photographers.  The  Kodak 
Crystal  Eagle  Award  was  won  by  freelance/Li/e  magazine 
photographer  Flip  Schulke.  Magazine  Photographer  of  the 
Year  was  James  Nachtwey  of  Time  magazine/Magnum  Pho-  j 
tos.  College  Photographer  of  ths  Year  was  Joseph  John  Kot- 
lowski  of  Regent  University  in  Virginia  Beach. 

Administraler  of  the  Year.  Reese  Cleghorn,  dean  of  I 
the  College  of  Journalism  at  the  University  of  Maryland,  j 
has  been  named  the  1995  Freedom  Forum  Journalism  Ad¬ 
ministrator  of  the  Year.  Cleghorn  will  receive  a  medal  and 
a  $10,000  cash  award,  while  a  $10,000  grant  will  be  given 
to  Maryland’s  College  of  Journalism. 

Catholic  Press  Assecialien  Award.  Thomas  N.  Lor- 
sung,  director  and  editor  in  chief  of  Catholic  News  Service, 
has  been  presented  with  the  Catholic  Press  Association’s 
highest  honor,  the  St.  Francis  de  Sales  Award. 

Lyons  Award.  The  N  ieman  Foundation  at  Harvard  Uni¬ 
versity  has  chosen  Olatunj  i  Dare  from  the  Guardian  of  La¬ 
gos,  N  igeria,  to  receive  the  Louis  M.  Lyons  Award  for  Con¬ 
science  and  Integrity  in  Journalism. 

Dare,  50,  columnist  and  chairman  of  the  paper’s  edito¬ 
rial  board,  was  cited  for  “his  courage,  his  professionalism 
and  his  defiance  of  the  military  regime  that  shut  down  the 
newspaper  last  August.” 

Elliott  V.  Bell  Award.  New  York  Times  business  and 
financial  reporter  Leonard  Sloane  has  been  given  the  New 
York  Financial  Writers  Association’s  Elliott  V.  Bell  Award, 
recognizing  “significant,  long-term  contributions”  to  fi¬ 
nancial  journalism. 

The  honor  is  named  for  the  first  president  and  found¬ 
ing  member  of  the  group. 
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Young  Columbus  teaches  students  things  they  can't 
learn  in  any  classroom.  As  one  participant  put  it,  "You 
can't  appreciate  a  different  culture  unless  you  experience 
it  firsthand."  But  Young  Columbus  is  more  than  a  10-day 
educational  trip  to  Europe  for  up  to  150  lucky  students; 
it's  also  an  emotional  experience  that  enhances  personal 
growth  and  broadens  horizons. 

Give  a  deserving  student  in  your  community  that 
opportunity.  The  competition  is  open  to  students  between 


the  ages  of  12  and  18  who  are  either  newspaper  carriers 
or  enrolled  in  Newspaper  in  Education  programs.  It's  easy 
to  participate— unique  contests  can  be  designed  or  use 
existing  ones  like  'carrier  of  the  year,"^ead-a-thons  and 
essay  contests.  Parade  will  even  supply  support  materials. 

So  be  part  of  Young  Columbus.  For  the  lucky  winners, 
it's  the  adventure  of  a  lifetime.  For  newspapers,  it's  an_r 
ideal  way  to  generate  interest  in  your  programs— and 

PARADE 


For  more  information  about  the  Young  Columbus  program,  call  Liz  Manigan  at  212-450-7058.  ©1994  Parade  Publications,  Inc. 


9  What  Is  Fair 

Game  For  Critics? 

Kevin  Costner’s  Waterworld  was  a  me¬ 
dia  event  long  before  its  release.  Jour¬ 
nalists  defend  their  coverage  of  off¬ 
screen  movie  news. 


1  1  Political  Payback? 

Editor  resigns  to  take  job  offered  to 
him  by  the  governor  his  newspaper 
supported.  A  competing  newspaper 
criticizes  his  actions. 


12  Restrictions  On 

Cigarette  Advertising 

Government  poses  severe  curbs  on 
print  ads  in  an  attempt  to  prevent 
smoking  by  minors.  Tobacco  compa¬ 
nies  and  an  ad  coalition  call  the  move 
unconstitutional  and  file  a  federal  law¬ 
suit. 


7  Newspaperdom 


1  5  Stock  Tables 

1  8  Newspeople  in  the  News 

1  6  Weekly  Editor 

1  9  Obituaries 

.MAI  •  •  tn  A  81  Ownership  Changes 

1  o  Advertising/rromotion  —  Auto 

dealers  banned  from  boycotting  Califor'  m  m  ^ 

j.  .  ^  22  Ad  Data 

nia  media  outlets 


1 4  Resignations 

Three  top  editors  at  Lesher  Communi¬ 
cations  resign  citing  differences  with 
management. 


1  5  Thomson  selling  12  U.S. 
dailies  to  Hollinger  unit 

Agreement  in  principle  signed  to  sell 
12  dailies  to  Conrad  Black  company. 


48  Shop  Talk  at  Thirty  “ 
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Better-off  SPJ  aids 
journalists,  chapters 


Consoli  promoted  to 
E&P  executive  editor 

George  Garneau  is  named  senior  editor 


JOHN  CONSOLI  HAS  been  promot¬ 
ed  to  executive  editor  of  Editor  &  Pub' 
Usher  magazine,  and  George  Garneau 
has  been  named  senior  editor. 

Consoli,  45,  will  continue  to  be  the 
working  supervisory  editor  on  the 
weekly  magazine,  and  will  take  on 
some  additional  responsibilities. 

At  the  same  time,  E&P  president 
Robert  U.  Brown  will  relinquish  his 
editor  title,  becoming  editor  emeritus. 

Consoli  joined  E&P  in  1976  as  an 
associate  editor.  He  was  named  news 
editor  in  1982  and  managing  editor  in 
1984. 

He  also  worked  at  the  Paterson,  N.J., 
Netes,  the  Union  City,  N.j.,  Dispatch, 
and  Lehhar  Friedman  in  New  York 
City. 

Consoli  is  a  graduate  of  the  Univer¬ 
sity  of  Tennessee,  Knoxville,  and  has  a 
B.S.  degree  in  Communications/Jour¬ 
nalism. 

Garneau,  43,  will  be  responsible  for 
E&P’s  monthly  special  sections,  which 
will  be  expanded  in  number,  and 
which  will  all  fall  under  editorial  de¬ 
partment  jurisdiction.  He  will  also  pro¬ 
vide  assistance  to  Consoli. 

A  New  jersey  native,  Garneau  is  a 
graduate  of  Rutgers  University’s 
Newark  College  of  Arts  and  Sciences. 

He  worked  as  staff  reporter  for  two 

Greenberg  cartoons 
to  appear  in  E&P 

STEVE  GREENBERG,  cartoonist  at 
the  Seattle  Post' Intelligencer,  will  be  Ed¬ 
itor  &  Publisher  magazine’s  regular  con¬ 
tributing  cartoonist,  beginning  with 
this  week’s  edition. 

Greenberg  has  been  with  the  Post' 
Intelligencer  since  1985.  From  1978  to 
1984,  he  was  editorial  cartoonist  for  the 
Daily  News  of  Los  Angeles. 

He  has  had  cartoons  reprinted  spo¬ 
radically  in  E&P  since  1979.  Greenberg, 
last  year,  won  the  Global  Media  Award 
on  population  issues,  and  is  a  three¬ 
time  runner-up  in  the  Free  Press  Asso¬ 
ciation’s  Mencken  Awards. 


dailies,  the  Key  West  Citizen  in  Florida 
and  the  Dispatch  in  Union  City,  N.J., 
before  joining  E&P  in  November  1984 
as  an  associate  editor  covering  equip¬ 
ment  and  technology. 

He  also  served  as  E&P’s  Washington 
editor,  and  returned  to  New  York  as  as¬ 
sociate  editor  on  the  financial  beat. 


Qeorge  Qarneau 


THE  SOCIETY  OF  Professional  jour¬ 
nalists,  in  a  further  sign  of  its  financial 
rebuilding,  has  restored  its  chapter 
grant  program  and  announced  a  fall 
summit  focusing  on  efforts  to  amend 
the  federal  Sunshine  Law. 

SPj’s  executive  committee  also  com¬ 
mitted  to  reestablish  its  relationship 
with  the  accrediting  council  for  univer¬ 
sity  journalism  education. 

These  actions  came  about  as  the 
committee  reviewed  SPj’s  financial  per¬ 
formance  for  the  1994-95  fiscal  year, 
which  ended  July  31. 

Results  through  June  show  the  soci¬ 
ety  will  end  the  fiscal  year  with  a  sur¬ 
plus  of  nearly  $200,000,  marking  the 
first  time  in  a  decade  SPj  will  have 
posted  back-to-back  surpluses. 

The  association  had  a  deficit  of 
$100,000  at  the  end  of  fiscal  1993  and  a 
surplus  of  the  same  amount  last  year. 

“This  foundation  allows  SPj  to  focus 
its  energy  and  attention  on  building 
programs  and  services  for  members, 
without  being  distracted  by  financial  is¬ 
sues,’’  said  executive  director  Greg 
Christopher. 

SPj,  which  faced  a  financial  crisis  in 
the  1980s,  says  it  achieved  its  turn¬ 
around  through  a  professional  develop¬ 
ment  program,  increased  interest  in  re¬ 
gional  and  national  awards  programs 
and  a  beefed-up  membership. 

“We’re  good  to  go,”  said  SPj  president 
Reginald  Stuart,  assistant  news  editor 
in  Knight -Ridder’s  Washington  bureau. 
“We’re  now  positioned  to  return  SPj  to 
its  status  as  the  premier  journalism 
group  serving  all  journalists  in  this 
country.” 

Beginning  next  fiscal  year,  SPj  will 
give  grants  of  up  to  $500  to  help  SPj 
chapters  underwrite  the  costs  of  local 
programs. 

The  grant  program  was  abandoned 
in  the  1980s. 

In  other  action,  SPj  announced 
plans  for  a  retreat  for  chapter  leaders 
next  June  and  approved  a  charter  for 
the  Louisiana  State  University-Shreve- 
port  campus  chapter. 

The  group  also  plans  to  hold  a  series 
of  workshops,  including  one  on  front¬ 
line  editing  in  Richmond  in  September 
and  writing  workshops  in  Houston  in 
November,  and  in  Indianapolis  next 
March. 

SPj’s  national  convention  will  take 
place  in  St.  Paul  in  October. 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President,  Editor  Emeritus 
D.  Colin  Phillips,  Co-Publisher,  Advertising/Research 


Christopher  Phillips,  Co-Publisher,  Circulation/Production 


EditorffPublisher 

®The  Fourth  Estate 


Sen.  Byrd’s  proposal 

SEN.  ROBERT  BYRD’S  proposal  for  legislation  to  require  reporters  creden- 
tialed  in  the  Senate  Press  Galleries  to  disclose  outside  sources  of  income, 
such  as  fees  for  speeches  and  appearances,  is  not  only  “offensive  and  insult¬ 
ing,”  as  SPJ  president  Reginald  Stuart  states,  but  is  probably  unconstitutional. 

Sen.  Byrd’s  move  is  an  obvious  attempt  to  raise  the  suspicion  of  impropri¬ 
ety  for  any  reporter  who  either  accepts  speaking  assignments  or  who  declines 
to  publicly  report  that  fact.  He  attempts  to  tar  all  reporters  —  with  the  stigma 
of  conflict  of  interest  —  who  are  bold  enough  to  accept  money  for  making  a 
talk  to  any  group. 

It  is  not  up  to  members  of  the  Senate  or  the  House  to  control  the  extra¬ 
curricular  activities  of  reporters.  That  is  the  job  for  the  editors,  publishers  or 
broadcasters  who  employ  those  reporters.  If  impropriety  or  conflict  of  interest 
is  evident,  they  would  be  the  first  to  know  and  should  take  appropriate  disci¬ 
plinary  action. 

If  the  Senate,  at  Sen.  Byrd’s  instigation,  does  attempt  to  write  new  rules  for 
the  members  of  the  press  gallery  it  would  be  a  useless  exercise,  and  an  un¬ 
constitutional  one.  There  is  no  rule  that  a  reporter  has  to  be  a  member  of  the 
press  gallery  in  order  to  write  about  that  august  body.  It  is  merely  a  conve¬ 
nient  device  for  reporters  to  enjoy  the  perks  of  the  job.  Many  of  the  star  re¬ 
porters,  who  are  the  most  likely  to  be  in  demand  for  luncheon  speeches,  etc., 
and  who  attract  the  largest  fees,  are  not  members  of  the  gallery.  They  don’t 
have  to  be.  They  would  not  be  affected  by  any  new  rules. 

Sen.  Byrd’s  proposal  can  be  chalked  up  as  harassment.  Neither  regular 
members  of  the  press  gallery,  nor  those  who  operate  from  without,  need  that. 


Corrections  Act 

THE  UNIFORM  CORRECTION  or  Clarification  of  Defamation  Act  has 
been  corrected  and  clarified  so  that  it  has  been  resubmitted  with  the  support 
of  many  print  and  broadcast  media.  It  strives  to  provide  the  means  to  settle 
defamation  actions  without  going  to  court,  and  basically  provides  plaintiffs 
and  defendants  with  the  incentives  to  correct  or  clarify  untrue  or  defamatory 
statements  in  a  timely  fashion  without  need  to  pursue  costly  and  risky  dam¬ 
age  suits. 

The  measure  is  now  up  for  approval  by  state  assemblies,  and  therein  lies  its 
biggest  danger  —  the  possibility  that  state  legislatures  will  change  the  lan¬ 
guage  and,  unwittingly,  its  intent. 

North  Dakota  passed  its  version  earlier  this  year.  New  Mexico,  Delaware 
and  Minnesota  are  expected  to  consider  it  this  year.  The  publishers’  and  edi¬ 
tors’  associations  in  every  state  will  have  to  monitor  the  bill’s  progress  to 
make  sure  that  its  intent  is  not  altered. 
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Letters  to  the  Editor 


lAPA  clarifies  its  position 
in  the  Carlos  Ball  situation 


REGARDING  THE  STORY  “Curious 
Silence,”  (E&P,  July  29,  p.  12),  first  I 
want  to  make  it  clear  that  although  the 
author  states  that  “attempts  to  reach 
Kraiselburd  and  Arhilla  also  were  un¬ 
successful,”  our  telephone  logs  indicate 
only  one  call  from  Tony  Case,  on  July 
21,  in  which  he  declined  to  identify  the 
nature  of  his  call. 

I  was  on  vacation  during  that  period 
in  Mendoza  Province  and  if  the  re¬ 
porter  faced  a  language  harrier,  he 
could  have  communicated  by  fax, 
which  is  now  widely  used  in  Latin 
America. 

Regarding  the  case  of  Inter  Ameri- 


Newspaperdom» 

50  YIARS  AGO _ After  four 

days  of  waiting  at  the  White  House 
for  an  important  announcement, 
newsmen  were  told  that  japan  had 
agreed  to  unconditional  surrender. 
It  was  announced  that  premium  pay 
would  be  given  to  federal  workers 
who  had  to  work  on  VJ  Day,  al¬ 
though  that  proclamation  had  not 
been  issued. 

True  to  his  promise  of  long 
standing,  Byron  Price,  Director  of 
Censorship,  closed  his  office  exact¬ 
ly  three  years,  seven  months  and  26 
days  after  he  was  sworn  in  as  head 
of  the  agency  on  Dec.  20,  1941. 
Censorship  in  Canada  ended  at  ap¬ 
proximately  the  same  time. 

Two  days  before,  Truman’s  an¬ 
nouncement  of  a  false  flash  of 
Japanese  surrender  got  on  the  Unit¬ 
ed  Press  wires  in  the  South.  It  was 
broadcast  by  some  radio  stations 
but  did  not  get  into  print.  Cash  re¬ 
wards  were  offered  By  both  the  UP 
and  Associated  Press  for  identifica¬ 
tion  of  the  perpetrator,  to  no  avail. 

From  Editor  &  Publisher 
August  18,  1945 


can  Press  Association  member  Carlos 
Ball,  the  Committee  on  Freedom  of 
Press  and  Information  meets  twice  a 
year  and  these  meetings  are  open  to 
the  public  and  the  deliberations  are 
fully  recorded.  lAPA  defends  all  jour¬ 
nalists  —  members  or  not  —  and  in 
these  meetings  any  journalist  has  the 
right  to  address  the  committee.  Mr. 
Ball  regularly  attends  lAPA  meetings 
and  is  aware  of  all  these  rules.  Like  any 
other  person,  he  never  was  denied  the 
right  to  speak. 

Because  of  this,  he  knows  the  con¬ 
tent  of  the  Freedom  of  the  Press  Re¬ 
port  on  Venezuela  approved  by  the 
Committee  and  by  the  General  As¬ 
sembly  in  Toronto  in  1994,  where  his 
denunciations  were  incorporated.  Fur¬ 
thermore,  we  offered  him  two  letters  of 
support  (Aug.  2,  1994  and  June  20, 
1995). 

According  to  Mr.  Ball,  President 
Caldera  never  referred  to  him  nor  his 
news  agency  hy  name.  Moreover,  Presi¬ 
dent  Caldera  has  used  the  plural  in  his 
accusations  against  journalists.  Mr. 
Ball  infers  that  President  Caldera  re¬ 
ferred  to  him  because  the  Venezuelan 
chief  executive  leveled  his  accusations 
against  journalists  on  many  occasions 
following  the  publication  of  Mr.  Ball’s 
columns. 

Yet,  Mr.  Ball  has  acknowledged  that 
there  is  no  legal  process  in  the 
Venezuelan  judiciary  against  him. 
Also,  lAPA  at  this  time  has  not  found 
any  direct  or  legal  action  by  the 
Venezuelan  Government  against  Ball 
that  could  jeopardize  his  participation 
at  the  lAPA  upcoming  meeting  in 
Caracas  next  October  or  his  right  to 
speak  and  write  freely. 

lAPA  has  closely  followed  press  de¬ 
velopments  in  Venezuela,  and  an  ex¬ 
traordinary  executive  committee  meet¬ 
ing  was  held  on  July  8,  1992,  following 
a  two-day  mission  to  that  country.  Lat¬ 
er,  on  April  21-24,  1994,  another  mis¬ 
sion  was  sent  to  analyze  the  impact  of 
a  new  Press  Law. 

Last  May,  a  mission  was  sent  for  the 
same  purpose,  headed  by  Danilo  Arbil- 


la,  chairman  of  the  Committee  on 
Freedom  of  Press  and  Information,  and 
by  Julio  E.  Munoz,  IAEA  executive  di¬ 
rector. 

Also,  in  the  past  three  years,  IAEA 
has  made  public  many  resolutions  re¬ 
pudiating  murders  of  journalists  and 
attacks  on  them  and  government  clo¬ 
sures  of  publications  and  condemning 
the  mandatory  licensing,  that  sadly 
was  strengthened  last  year. 

For  many  years,  IAEA  followed  the 
policy  of  not  meeting  in  countries  gov¬ 
erned  by  a  dictatorship  or  where  the 
Constitution  restricted  the  full  exercise 
of  freedom  of  the  press.  IAEA  later 
changed  this  policy,  under  the  assump¬ 
tion  that  IAEA’s  deliberations  and  de¬ 
bates  with  the  massive  participation  of 
media  representatives  from  throughout 
the  Hemisphere  could  be  seen  as  an 
influence  promoting  freedom  of  the 
press  in  those  countries. 

In  that  light,  we  met  with  Stroessner 
in  Paraguay  to  protest  the  closing  of 
ABC  Color,  and  we  were  honored  hy 
the  presence  of  journalists  and  opinion 
leaders  from  all  sides  of  the  political 
spectrum,  that  openly  addressed  the 
IAEA,  even  though  at  the  time  it  was 
impossible  for  them  to  speak  out  freely. 

In  Chile,  we  were  one  of  the  first  to 
demand  freedom  in  that  country.  We 
provided  the  first  forum  for  opposition 
leaders  who  were  in  open  disagree¬ 
ment  with  the  government.  Pinochet 
addressed  our  meeting  and  then-IAPA 
President  Alejandro  Miro  Quesada  af¬ 
firmed  in  his  presence  all  the  basic 
principles  essential  to  freedom  of  the 
press,  in  an  eloquent  speech  that  can 
be  considered  a  hymn  to  liberty. 

The  same  holds  for  the  Sandanista 
government  in  Nicaragua.  We  con¬ 
demned  the  Cuban  government  for 
not  permitting  the  IAEA  executive 
committee  to  meet  in  Havana. 

President  Caldera  has  bee  invited  to 
this  forum  —  as  have  been  all  other 
presidents  in  previous  IAEA  been 
meetings  —  in  which  the  exchange  of 
opinions  will  certainly  contribute  to 
the  cause  of  freedom. 

Perhaps  because  of  a  professional 
bias  in  the  IAEA,  we  continue  to  be¬ 
lieve  that  a  peaceful  confrontation  of 
ideas  contributes  to  social  progress,  es¬ 
pecially  when  we  have  the  confidence 
that  we  are  defending  liberty. 

Raul  E.  Kraiselburd 

Kraiselburd  is  president  of  the  Inter 
American  Press  Association. 
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NEW  COLUMNISTS 

- FOR - 

NEW  MEDIA  ISSUES 

Kathleen  Criner  and  Jane  Wilson  join  Editor  &.  Publisher’s  regular  columnists  with  a  monthly  feature  on  new  media 
issues:  The  Leading  Edge. 

Kathleen  and  Jane,  who  have  recently  formed  their  own  consulting  business  partnership,  are  uniquely  qualified  to 
provide  insights  to  this  expanding  and  increasingly  important  area  for  newspapers. 


Kathleen  Criner 

Kathleen  served  as  senior  vice  president  for  Industry  Development  at  the  Newspaper 
Association  of  America.  While  at  the  NAA,  she  was  responsible  for  the  creation  of 
the  Industry  Development  department  focusing  on  industry  trends,  market  research  and 
new  media  opportunities.  Prior  to  NAA,  Kathleen  created  and  managed  the  Telecom- 
munications/Business  Development  departments  for  the  American  Newspaper  Publishers 
Association.  In  that  role,  she  was  responsible  for  major  industry  initiatives  to  evaluate 
new  media  opportunities  and  competition  for  newspapers.  As  a  member  of  the  Office  of 
Telecommunications  Policy  in  the  Executive  Office  of  the  President,  and  the  National 
Information  and  Telecommunications  Administration  in  the  Department  of  Commerce, 
she  was  responsible  for  the  establishment  of  a  program  to  evaluate  the  impact  of  new 
online  services  directed  at  the  consumer  market. 


Jane  Wilson 

Jane  directed  a  variety  of  new  media  projects  for  the  NAA  as  a  staff  member  and 
consultant.  She  served  on  two  industry  wide  research  teams  to  assess  newspapers’ 
strategic  position  and  develop  competitive  strategies  for  it.  Jane  launched 
CONNECTIONS,  the  NAA’s  new  media  workshop,  has  made  new  media  presentations 
at  numerous  industry  events  and  served  as  liaison  to  several  Regional  Bell  Operating 
Companies.  As  a  senior  consultant  for  Shooshan  &  Jackson,  Inc.,  Jane  worked  on  pro¬ 
jects  involving  public  policy  issues  for  broadcast  and  cable  television,  public  radio  and 
online  services.  Jane  also  served  as  a  policy  analyst  for  the  U.S.  House  Communications 

Subcommittee  in  its  attempt  to  rewrite  the  nation’s  communications  laws.  _ 

Read  The  Leading  Edge  monthly,  only  in  E&P 


To  start  a  subscription,  look  for  the  convenient  bind-in  card  in  this 
issue  of  E&P.  Or  call  E&P  Circulation  at  (212)  675-4380. 

E-mail:  edpub@mediainfo.com 
Visit  our  Web  site  at  http://www.mediainfo.com/edpub 
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What  Is 
Fair  Game 
For  Critics? 

Kevin  Costner’s  Waterworld  was  a  media  event  long  before 
the  general  public  got  to  see  it;  but  journalists  defend 
their  coverage  of  pre-release,  off-screen  movie  news 


by  Dorothy  Qiobbe 

REPORTS  OF  SCANDAL  on  the  set 
always  pump  up  a  movie  premiere,  but 
at  what  point  do  they  prevent  a  film 
from  being  fairly  judged  by  critics? 

Waterworld,  the  new  Universal  Pic¬ 
tures  release  starring  Kevin  Costner, 
was  a  media  event  long  before  the  first 
fan  plunked  down  $7.50  to  see  the  film. 

For  well  over  a  year,  reports  of  Wa- 
terivorld’s  ever-mounting  budget  were 
played  up  in  the  pages  of  entertain¬ 
ment  magazines  and  newspapers.  Cost¬ 
ner’s  mid-production  marital  separa¬ 
tion  and  his  very  public  rift  with 
Waterivorld’s  director  poured  fuel 
on  the  media  fire. 

By  the  time  the  film  actually  pre¬ 
miered,  Costner  spent  most  of  his  in¬ 
terviews  spinning  damage  control.  In¬ 
stead  of  hyping  Waterworld  as  the  best 
thing  ever  to  hit  the  box  office,  Cost¬ 
ner  was  reduced  to  defensively  attack¬ 
ing  the  press. 

Some  critics,  Costner  insisted,  had 
unfairly  prejudged  the  film  based  on  is¬ 
sues  that  had  nothing  to  do  with  the 
quality  of  the  finished  product.  He 
criticized  the  media  for  playing  up  Wa- 
terworld's  staggering  $200  million  cost. 
His  movie  was  held  to  an  unfair  stan¬ 
dard,  Costner  maintained,  one  that  no 
movie  could  meet. 

Not  surprisingly,  many  film  critics 
don’t  see  it  that  way. 

“Critics  would  be  remiss  if  they 
didn’t  acknowledge  off-screen  news,’’ 


Questions  about  Waterworld  began  sur¬ 
facing  over  a  year  ago,  and  continued 
up  until  the  movie’s  release.  The 
Record  of  Bergen  County,  N.J.,  was 
among  those  highlighting  the  controver¬ 
sies  surrounding  the  film  in  its 
entertainment  guide  the  weekend  the 
movie  opened. 


said  Boh  Denerstein,  film  critic  for  the 
Rocky  Mountain  News.  “1  think  it’s  fair 
to  acknowledge  the  climate  into  which 
Waterworld  is  being  released.  And  it  is 
legitimate  to  ask  whether  people  are 
seeing  a  $200  million  movie  or  not.” 

Scandal  and  intrigue  make  great 
copy.  So  does  triumph  of  the  under¬ 
dog.  Some  critics  believe  that  all  of  the 
negative  advance  publicity  may  actual¬ 
ly  have  helped  Waterworld. 


“1  think  critics  went  an  extra  dis¬ 
tance  to  be  fair  to  Waterworld  because 
of  all  the  publicity,”  said  Rene  Rod¬ 
riguez,  film  critic  for  the  Miami  Herald. 
“They  were  almost  sheepish  in  their 
praise  because  everyone  expected  it  to 
be  so  bad.” 

The  same  goes  for  movie  fans,  said 
Michael  Janusonis,  critic  for  the  Provi¬ 
dence  Journal-Bulletin. 

“1  think  all  of  the  publicity  made 
people  really  curious,”  Janusonis  said. 
“Then,  when  the  reviews  came  out, 
some  were  fairly  good,  and  some  were 
mixed,  hut  it  wasn’t  the  disaster  that 
everyone  thought  it  would  be.” 

And  there  are  those  who  subscribe 
to  the  say-anything-you-want-just- 
spell-my-name-right  theory.  All  public¬ 
ity  is  good,  they  argue,  just  as  long  as 
the  movie  gets  in  the  public’s  mind  and 
stays  there. 

“It’s  not  possible  to  write  about  Wa¬ 
terworld  and  not  make  a  connection 
between  the  money  that  was  spent  and 
the  quality  of  the  picture,”  said  Gary 
Thompson,  critic  for  the  Philadelphia 
Daily  News.  “And  I  don’t  think  that 
Waterworld  has  been  anything  other 
than  helped  by  all  of  this.” 

If  Waterworld  was  helped  by  the  in¬ 
tense  media  scrutiny,  it  may  have  been 
at  the  expense  of  Costner’s  nice-guy 
image.  Henry  Sheehan,  critic  for  the 
Orange  County  Register,  said  that 
women  are  “turned  off”  by  the  seamy 
details  of  Costner’s  marital  split. 

“1  think  Costner  really  screwed  it 
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Kevin  Costner  answers  media  questions  about  Waterworld  during  a  press 
conference  in  Sydney,  Australia. 


up,”  Sheehan  said.  “Women  are  disillu¬ 
sioned  with  him  as  a  star.” 

“The  mentality  is  to  go  and  get  that 
sexy  story  and  sexy  is  often  very  dirty,” 
said  Eleanor  Ringel,  film  critic  for  the 
Atlanta  Journal  and  Constitution. 

Though  Ringel  has  a  file  stuffed  full 
of  accounts  of  Wateriuorld's  setbacks, 
she  vowed  that  she  wouldn’t  look  at 
them  until  after  she  saw  the  film.  Even 
so,  she  acknowledged,  enough  infor¬ 
mation  “filtered  through”  so  that  she 
knew  all  about  Costner’s  divorce  and 
Wateriuorld's  production  problems. 

Skeptical  media  reports  don’t  always 


accrued,”  said  Ringel. 

Others  remember  media  criticism 
over  the  comparatively  large  budgets  of 
Jaius  and  Apocalypse  Now,  both  of 
which  went  on  to  make  money. 

As  for  Waterworld,  whatever  the 
tone  of  the  pre-release  publicity,  most 
critics  say  that  the  film  ultimately  will 
succeed  or  fail  as  a  moderately  enter¬ 
taining,  occasionally  exciting,  vaguely 
familiar  action  flick. 

“People  aren’t  ruled  as  much  by  the 
entertainment  media  as  some  think 
they  are,”  Rodriguez  said,  suggesting 
that  word-of-mouth  plays  a  more  sub¬ 


“Critics  would  be  remiss  if  they  didn’t 
acknowledge  off-screen  news,”  said  Bob 
Denerstein,  film  critic  for  the  Rocky  Mountain 
News.  “I  think  it’s  fair  to  acknowledge  the  climate 
into  which  Waterworld  is  being  released.  And  it  is 
legitimate  to  ask  whether  people  are  seeing  a  $200 
million  movie  or  not.” 


mean  trouble  at  the  box  office.  When 
the  critically  acclaimed  and  commer¬ 
cially  successful  Schindler’s  List  was  be¬ 
ing  filmed,  some  critics  doubted  that 
Steven  Spielberg  —  the  man  who  di¬ 
rected  ET  and  Close  Encounters  of  the 
Third  Kind  —  could  make  a  serious 
film. 

“If  someone  like  Sidney  Pollack  had 
directed  Schindler’s  List,  I  wonder  if 
the  same  kind  of  publicity  would  have 


stantial  role  in  a  film’s  box  office  show¬ 
ing.  “People  equate  a  price  tag  with  a 
certain  kind  of  spectacle,  but  Water' 
world  was  set  up  to  deliver  something 
it  was  never  intended  to.” 

According  to  entertainment  indus¬ 
try  analysts,  Waterworld  needed  to 
gross  at  least  $40  million  during  its 
opening  weekend  in  order  to  have  a 
chance  at  breaking  even.  But  box  of¬ 
fice  receipts  fell  far  short.  The  movie 


made  just  $21.6  million  the  first  week 
and  dropped  off  to  $12.6  million  for  the 
second. 

In  public.  Universal  Pictures  execu¬ 
tives  remain  upbeat,  projecting  that 
the  film  will  post  healthy  numbers  in 
the  U.S.  and  overseas,  where  Costner 
currently  is  promoting  the  film. 

At  a  recent  press  conference  in  Syd¬ 
ney,  Australia,  Costner  told  journalists 
that  making  the  world’s  most  expensive 
film,  which  led  to  his  feud  with  direc¬ 
tor  Kevin  Reynolds  and  coincided  with 
his  marital  problems,  was  not  worth 
the  personal  pain. 

But  despite  Costner’s  distress,  and 
regardless  of  Waterworld’s  fate,  critics 
maintain  they’re  just  doing  their  job. 

“Critics  are  just  like  everyone  else,” 
Denerstein  said.  “When  they  sit  down 
and  the  lights  go  out,  they’re  just 
watching  a  movie.” 

Sacramento  Bee 
offers  buyouts 

FACING  A  WEAKENING  local  econ¬ 
omy  and  soaring  newsprint  costs,  the 
Sacramento  Bee  is  offering  buyouts  in 
an  effort  to  trim  the  payroll  by  30  to  40 
jobs. 

The  McClatchy  flagship  has  offered 
buyouts  to  anybody  in  the  company  58 
or  older  who  has  at  least  10  years  with 
the  company  and  to  managers  only  50 
or  over  who  have  10  years  or  more  on 
the  job. 

Participation  by  workers  represented 
by  the  Newspaper  Guild  awaits  union 
approval. 

Buyouts  carry  two  options:  a  lump¬ 
sum  payment  equal  to  2.5  weeks  salary 
per  year  of  service  to  a  maximum  of  a 
year’s  pay,  or  enhanced  pension  benefits 
for  early  retirement. 

The  Bee’s  already  soft  local  economy 
is  expected  to  worsen  after  the  planned 
closure  of  McClellan  Air  Force  Base, 
which  employs  13,000  people  and  is  the 
largest  industrial  work  place  in  north¬ 
ern  California. 

“1  think  California  has  a  general  eco¬ 
nomic  strike  against  it,  and  1  think  in 
our  case  McClellan  is  a  second  strike,” 
said  Frank  Whittaker,  Bee  president 
and  general  manager. 

Unlike  buyouts  accepted  by  about  60 
employees  three  years  ago,  the  current 
buyouts  are  part  of  a  long-term  restruc¬ 
turing,  and  the  company  expects  not  to 
replace  any  of  the  jobs  to  be  vacated, 
VC4tittaker  said.  —  AP,  staff 
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Political 

Payback? 

Editor  resigns  to  take  job  offered  to  him  by  the  governor  his 
paper  supported;  competing  newspaper  criticizes  his  actions 


by  Dorothy  Qiobbe 

THE  EDITOR  OF  the  Torrington, 
Conn.,  Register  Citizen  has  been  nom¬ 
inated  to  an  appointed  position  in 
state  government,  stirring  criticism 
from  an  area  newspaper. 

On  July  17,  three  days  after  being 
nominated  to  serve  on  Connecticut’s 
Freedom  of  Information  (Fol)  Com¬ 
mission,  Andy  Thibault  resigned  as  ed¬ 
itor  of  the  Register  Citizen.  Thibault 
will  serve  as  an  interim  member  until 
the  state  Legislature  considers  his 
nomination  during  the  next  legislative 
session,  in  February  1996. 

Thibault  was  nominated  to  the  com¬ 
mission  by  Governor  John  Rowland, 
whom  the  Register  Citizen  endorsed 
during  last  year’s  election. 

If  his  nomination  succeeds,  Thibault 
will  replace  a  commission  member  who 
clashed  with  Rowland  during  the  elec¬ 
tion  and,  subsequently,  was  not  reap¬ 
pointed  to  the  five-member  body. 

During  the  campaign,  the  Fol  Com¬ 
mission  member  supported  the  release 
of  police  reports  concerning  a  1994  do¬ 
mestic  incident  between  Rowland  and 
his  former  wife. 

Rowland  sought  to  keep  the  police 
reports  from  the  media.  While  the 
controversy  was  in  full  swing,  the  Reg¬ 
ister  Citizen  wrote  a  number  of  editori¬ 
als  supporting  Rowland’s  candidacy. 

The  Register  Citi?:en  also  ran  an  ed¬ 
itorial  criticizing  the  commission  mem¬ 
ber  who  supported  releasing  the  police 
reports  to  the  media. 

Thibault ’s  nomination  has  come  un¬ 
der  fire  from  the  the  editorial  page  of 
the  Hartford  Courant,  which  urged  the 
Legislature  to  reject  the  appointment. 

“In  appointing  Andy  Thibault  to  the 
state  Freedom  of  Information  Commis¬ 
sion,  Gov.  John  G.  Rowland  displays 
either  a  lack  of  understanding  of  the 
commission’s  purpose  or  blatant  disre- 


“  When  the  chief  executive  of  my  home 
state  asked  me  to  serve,  I  said  yes.  Sor¬ 
ry,  I'm  not  going  to  apologize  for 
supporting  Qov.  John  Q.  Rowland  or 
supporting  his  policies  as  governor." 

—  Andy  Thibault,  who  recently 
resigned  as  editor  of  the  Torrington, 
Conn.,  Register  Citizen. 


gard  for  it,”  read  the  Courant’s  edit¬ 
orial. 

Despite  resigning  from  the  Register 
Citizen,  Thibault’s  impartiality  would 
be  suspect  in  cases  that  could  affect 
the  Journal  Register  Co.,  the  Register 
Citizen’s  parent  company  and  owner  of 
three  other  newspapers  in  the  state, 
the  Courant  argued. 

Also,  the  newspaper  editorialized, 
Thibault’s  nomination  “reeks  of  politi¬ 
cal  payback.” 

“On  Mr.  Thibault’s  watch,  the  news¬ 
paper  supported  the  governor  in  [edi¬ 
torials],  apparently  while  Mr.  Thibault 
was  inquiring  about  a  job  with  the 
Rowland  administration.  That  doesn’t 


speak  well  for  his  ethical  sense  —  or 
Mr.  Rowland’s  judgment,”  concluded 
the  editorial. 

Two  days  later,  Thibault  fired  back 
in  a  letter  to  the  editor  which  the 
Courant  ran. 

“I  believe  in  public  service,”  Thibault 
wrote.  “When  the  chief  executive  of 
my  home  state  asked  me  to  serve,  I  said 
yes.  Sorry,  I’m  not  going  to  apologize 
for  supporting  Gov.  John  G.  Rowland 
or  supporting  his  policies  as  governor.” 

Thibault  also  denied  approaching 
the  Rowland  team  for  a  job.  After  the 
election,  he  said,  a  member  of  the 
transition  team  asked  if  he  would  be 
interested  in  serving  in  the  Rowland 
administration. 

“My  editorials  and  writing  speak  for 
themselves,”  his  letter  concluded.  “I 
encourage  anyone  to  read  them,  and  I 
ask  that  you  read  before  drawing  any 
conclusions.” 

Thibault  is  the  third  editor  to  leave 
the  Register  Citizen  since  it  was  bought 
in  October  1993  by  Journal  Register 
Co. 

The  newspaper  was  at  the  center  of 
controversy  last  year  after  editorial 
staff  members  accused  the  Journal 
Register  Co.  of  forbidding  any  negative 
coverage  of  the  company  or  its  proper¬ 
ties. 

More  recently,  the  Register  Citizen 
has  been  engaged  in  a  spirited  circula¬ 
tion  war  with  the  Courant  and  the 
Waterbury  Republican-American. 

K-R  to  provide 
Microsoft  content 

MICROSOFT  CORP.’s  Microsoft  On¬ 
line  Services  Group  has  named  Knight- 
Ridder  Information  as  one  of  the  con¬ 
tent  providers  for  its  planned  consumer 
online  information  service,  planned  to 
launch  in  August. 


Editor6?Publisher  •  August  19,  1995 


11 


Restrictions 
On  Cigarette 
Advertising 

Government  proposes  severe  curbs  on  print  ads  in  an  attempt 
to  prevent  smoking  by  minors;  tobacco  companies,  ad  coalition 
call  the  move  unconstitutional,  file  federal  lawsuit 


CaioUna 
On  My  Mind 


CAROLINA 

CIGARETTES 


CAROLINA. 


SitRGfQN  CfMRAlS  WANiNG  STabwi 
kPQ  CIK»I  He^r-  txsease 
[nCKVtiu  A«c  Utt  CMVMrM  Pteqnanct 


Illustrations  provided  by  the  advertising  associations  show  how  the  look  of  cigarette 
advertising  would  change  under  proposed  requirements  for  “tombstone” 
advertising. 


by  Debra  Qersh  Hernandez 

IN  AN  ATTEMPT  to  stamp  out  smok¬ 
ing  by  kids,  sweeping  regulations  have 
been  proposed  that  would  severely  re¬ 
strict  cigarette  advertising  and  promo¬ 
tion. 

The  move  was  immediately  called 
unconstitutional  and  challenged  by 
two  lawsuits,  one  from  an  advertising 
coalition  and  the  other  by  tobacco 
companies,  filed  in  federal  court  in 
North  Carolina. 

Similar  proposals  have  been  unsuc¬ 
cessfully  put  forth  in  Congress  for 
many  years.  Now,  they  have  been  pre¬ 
sented  in  the  form  of  rulemaking  by 
the  Food  and  Drug  Administration. 
This  would  take  away  the  authority  for 
regulating  cigarette  advertising  from 
the  Federal  Trade  Commission,  which 
is  charged  with  oversight  for  all  adver¬ 
tising. 

The  FDA  asserted  its  authority  over 
cigarettes  and  smokeless  tobacco  after 
ruling  that  nicotine  is  an  addictive 
drug  and  those  products  are  drug  deliv¬ 
ery  devices  regulated  under  the  Food, 
Drug  and  Cosmetic  Act.  Cigar  and 
pipe  tobacco  were  not  addressed  in  the 
proposed  rulemaking,  since  they  are 
used  primarily  by  adults. 

In  addition  to  restrictions  on  vend¬ 
ing  machines  and  the  sale  of  cigarettes 
and  smokeless  tobacco  to  minors, 
there  are  proposals  affecting  advertis¬ 
ing,  including  the  following: 

•  In  publications  with  a  youth  read¬ 
ership  of  15%  or  that  have  more  than  2 
million  readers  under  age  18,  only 
black-and-white  text-only  tombstone 
ads  for  tobacco  products  would  be  al¬ 


lowed.  Advertising  in  publications  di¬ 
rected  primarily  at  adults  would  not  be 
affected. 

•  Outdoor  advertising  within  1,000 
feet  of  a  school  or  playground  would  be 
prohibited.  Outdoor  ads  beyond  1,000 
feet,  including  transit  ads,  would  have 
to  be  in  the  tombstone  format. 

•  Sponsorship  of  events  would  have 
to  use  the  corporate  name  only.  For  ex¬ 
ample,  the  Virginia  Slims  Tennis  Tour¬ 
nament  would  become  the  Philip  Mor¬ 
ris  Tennis  Tournament.  Entries  and 
teams  sponsored  by  tobacco  companies 
would  be  treated  like  labeling  — 
black-and-white  text-only,  no  logos. 

•  Giving  away  “brand  identifiable 
non-tobacco  items,”  such  as  caps,  T- 


shirts  or  bags,  would  be  prohibited. 
There  would  be  an  end  to  programs 
that  trade  tobacco  proofs  of  purchase 
for  non-smoking  items,  and  no  lotter¬ 
ies  or  contests  would  be  allowed  if  they 
required  the  purchase  of  tobacco  prod¬ 
ucts. 

•  The  tobacco  industry  would  be 
forced  to  fund  a  $150  million  anti¬ 
smoking  national  advertising  campaign 
—  “including  major  reliance  on  televi¬ 
sion  images”  —  directed  at  youths. 
Each  company’s  payment  would  be 
based  on  its  percentage  of  the  indus¬ 
try’s  total  advertising  and  marketing 
expenditures.  For  example,  if  a  compa¬ 
ny’s  expenditures  were  40%  of  the  in¬ 
dustry  total,  it  would  have  to  con- 
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tribute  40%  toward  the  total  cost  of 
the  campaign. 

The  FDA  came  up  with  the  mone¬ 
tary  figure  by  looking  at  the  $75  million 
in  commercial  airtime  afforded  anti- 
smoking  messages  in  the  1970s,  as  re¬ 
quired  by  the  Fairness  Doctrine,  until 
tobacco  ads  on  TV  were  banned  in  1971. 

According  to  the  FDA,  in  1994  dol¬ 
lars,  that  would  he  $290  million,  but  it 
believes  about  half  that,  $150  million, 
would  he  effective. 

•  Each  tobacco  manufacturer  would 
be  required  to  submit  sample  labels 
and  advertising  to  the  FDA  for  en¬ 
forcement  purposes,  as  is  required  for 
FDA  regulation  of  restricted  devices. 

The  FDA  further  warned  that  if  the 
use  of  tobacco  products  by  minors  is 
not  cut  in  half  by  the  year  2000,  it  will 
take  “additional  measures”  to  achieve 
that  goal. 

“Adults  make  their  own  decisions 
about  whether  or  not  to  smoke,”  Presi¬ 
dent  Clinton  said  during  a  news  con¬ 
ference  announcing  the  measure. 

“But  we  all  know  that  teenagers  are 
especially  susceptible  to  pressures: 
pressure  to  the  manipulation  of  the 
mass  media,  the  press  of  the  seduction 
of  skilled  marketing  campaigns  aimed 
at  exploiting  their  insecurities  and  un¬ 
certainties  about  life,”  he  said. 

“When  Joe  Camel  tells  young  chil¬ 
dren  that  smoking  is  cool,  when  bill¬ 
boards  tell  teens  that  smoking  will  lead 
to  true  romance,  when  Virginia  Slims 
tells  adolescents  that  cigarettes  may 
make  them  thin  and  glamorous,  then 
our  children  need  our  wisdom,  our 
guidance  and  our  experience,”  the 
president  continued. 

Clinton  said  he  saw  no  First 
Amendment  problems  with  the  regula¬ 
tions. 

“It  cannot  be  a  violation  of  the  free¬ 
dom  of  speech  in  this  country  to  say 
that  you  cannot  advertise  to  entice 
people  to  do  something  which  they 
cannot  legally  do,”  Clinton  said.  “So  I 
just  don’t  buy  the  First  Amendment  ar¬ 
gument.  It’s  just  not  true. 

“And  by  the  way,”  he  added,  “that  is 
why  . . .  the  FDA  ran  the  risk  of  having 
a  rather  complex  rule,  to  make  it  clear 
that  there  should  be  some  freedom 
left,  some  considerable  freedom  left,  to 
advertise  to  adults.” 

The  Freedom  to  Advertise  Coali¬ 
tion,  however,  disagreed  with  the  pres¬ 
ident,  and  argued  in  its  lawsuit  that 
the  rules  would  violate  commercial 
speech  protections. 


“It  cannot  be  a  violation  of  the  freedom 
of  speech  in  this  country  to  say  that  you 
cannot  advertise  to  entice  people  to  do 
something  which  they  cannot  legally  do. 
So  I  just  don’t  buy  the  First 
Amendment  argument.  It’s  just  not 
true." 

—  President  Clinton 


Making  up  the  Freedom  to  Adver¬ 
tise  Coalition  are  the  American  Ad¬ 
vertising  Federation,  American  Asso¬ 
ciation  of  Advertising  Agencies,  Asso¬ 
ciation  of  National  Advertisers  Inc., 
Magazine  Publishers  of  America,  Out¬ 
door  Advertising  Association  of  Amer¬ 
ica,  and  Point  of  Purchase  Advertising 
Institute. 

In  its  lawsuit,  the  coalition  charged 
not  only  that  the  FDA  has  no  authori¬ 
ty  to  regulate  this  advertising  —  par¬ 
ticularly  after  similar  proposals  were  re¬ 
jected  repeatedly  by  Congress  —  but 
also  that  the  restrictions  are  “so  sweep¬ 
ing  as  to  he  the  functional  equivalent 
of  an  outright  ban.” 

“The  FDA’s  unlawful  assertion  of  ju¬ 
risdiction  has  a  chilling  effect  on  the 
commercial  speech  of  [the  coalition’s] 
members  and  constitutes  a  violation  of 
the  First  Amendment,”  the  lawsuit  as¬ 
serted. 

The  proposal  also  cannot  meet  U.S. 
Supreme  Court  standards  that  pro¬ 
hibits  restrictions  on  truthful,  non¬ 
misleading  commercial  speech  unless 
they  are  “narrowly  tailored  to  directly 
advance  a  substantial  government  in¬ 
terest,”  the  lawsuit  noted. 

Further,  “the  proposed  ban  on  to¬ 
bacco  advertisements  within  1,000  feet 
of  any  schools  constitutes  an  unconsti¬ 
tutional  de  facto  ban  on  tobacco  ad¬ 
vertisements  in  most  urban  areas,” 
according  to  the  coalition  lawsuit. 


“This  is  an  attempt  by  the  FDA  to 
block  out  messages  about  a  legal  prod¬ 
uct,”  said  coalition  counsel  John  Fithi- 
an,  an  attorney  with  Patton  Boggs  in 
Washington.  “Our  belief  is  that  the  to¬ 
bacco  companies  are  not  going  to  buy 
these  [tombstone]  ads.” 

In  fact,  said  ANA  executive  vice 
president  Daniel  L.  jaffe,  “this  censor¬ 
ship  regime”  goes  further  than  any  pre¬ 
vious  attempts  to  stifle  free  speech. 

“It’s  clearly  unconstitutional.  There 
is  no  justification  for  this  blanket  ban,” 
jaffe  said,  pointing  out  that  other  na¬ 
tions  have  been  unsuccessful  in  at¬ 
tempts  to  ban  or  restrict  tobacco  ad¬ 
vertising. 

AAAA  executive  vice  president 
Harold  A.  Shoup  said  that  the  coali¬ 
tion  is  not  battling  over  “whether  peo¬ 
ple  should  purchase  tobacco.  That  is  a 
personal  decision. 

“We  are  concerned  about  the  rights 
of  marketers  to  advertise  legal  products 
and  the  precedent  this  would  set  for 
other  politically  correct  but  legal  prod¬ 
ucts,”  he  said,  calling  the  proposal  “lu¬ 
dicrous.” 

AAF  president  Wally  Snyder  noted 
that  the  coalition  does  “not  underesti¬ 
mate  the  problems  with  underage 
smoking,”  but  it  does  oppose  “the 
transfer  of  authority  [over  advertising] 
from  the  FTC  to  the  FDA.” 

“The  restrictions  proposed  by  the 
FDA  are  nothing  short  of  an  attempt 
to  end-run  the  legislative  process,” 
Snyder  stated. 

“Congress  already  has  given  the 
FTC  the  authority  in  this  area,”  he 
noted.  “The  commissioners  and  staff 
understand  the  industry  and  its  prac¬ 
tices.  They  have  the  expertise  in  this 
area.” 

The  amount  of  tobacco  advertising 
in  magazines  has  fallen  dramatically, 
according  to  MPA  executive  vice  presi¬ 
dent  George  Gross.  In  the  first  half  of 
1995,  it  was  less  than  3%  of  all  adver¬ 
tising  in  200  consumer  magazines 
(about  85%  of  the  industry),  while 
eight  years  ago  it  was  between  7%  and 
8%. 

“Advertising  restrictions  must  be 
narrowly  tailored.  In  this  case,  I  don’t 
believe  it  is,”  Gross  said,  pointing  out 
that  restricting  publications  with  15% 
youth  readership  means  that  85%  of 
the  adult  readers  will  not  receive  the 
message. 

On  the  same  day,  another  lawsuit 
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Resignations 

Three  top  editors  at  Lesher  Communications  resign  citing 
differences  with  management;  rumors  have  chain  up  for  sale 


by  M.L.  Stein 

THE  THREE  TOP  editors  at  Lesher 
Communications  Inc.  in  Northern 
California  resigned  over  differences 
with  the  publisher  and  amid  reports 
the  profitable  newspapers  are  up  for 
sale. 

There  also  was  a  report  —  not  de¬ 
nied  —  that  the  three  editors  had  tried 
to  buy  the  chain’s  flagship  paper,  the 
Contra  Costa  Times  in  the  San  Fran¬ 
cisco  East  Bay  area. 

Suddenly  quitting  Aug.  8  were  exec¬ 
utive  editor  Clayton  Haswell,  manag¬ 
ing  editor  Marcia  Parker,  and  her  hus¬ 
band,  Bob  Porterfield,  group  projects 
editor  for  the  five  Lesher  dailies  in  the 
area. 

Haswell,  who  has  been  credited  with 


winning  prizes  for  the  papers  with  ag¬ 
gressive  local  coverage,  declined  to 
comment  about  the  resignations. 

Previously,  he,  Clark  and  Porterfield 
issued  a  statement  to  the  staff  saying, 
“Our  career  objectives  are  not  consis¬ 
tent  with  the  future  of  Lesher  Commu¬ 
nications.” 

They  thanked  personnel  for  their 
“devotion  to  principle  that  made  our 
newsrooms’  success  possible.” 

Haswell,  who  joined  Lesher  in  1990, 
waged  a  vigorous  fight  against  county 
officials  over  such  issues  as  sealed 
records  and  subpoenas  to  reporters,  su¬ 
ing  them  on  several  occasions. 

Lesher  publisher  and  CEO  George 
E.  Riggs  said  “management  differ¬ 
ences”  led  to  the  trio’s  departure. 

“We  mutually  agreed  the  best  course 
was  for  them  to  leave,”  Riggs  said.  “But 
the  resignations  had  nothing  to  do 


with  journalism,  the  First  Amendment 
or  anything  related  to  that.  Manage¬ 
ment  differences  happen  in  the  best  of 
companies.” 

In  a  staff  announcement  of  the  res¬ 
ignations,  Riggs  said  that  for  several 
weeks  “we  have  been  working  to  re¬ 
solve  some  confidential  management 
issues  in  a  private  and  professional 
manner.  I  am  aware  of  the  added  ten¬ 
sion  created  in  the  newsroom  during 
this  period  .  .  .  and  for  that  I  apologize” 

Riggs  also  declined  to  discuss  reports 
that  the  three  editors  had  made  an  of¬ 
fer  for  the  Times  or  that  outside  buyers 
were  interested  in  acquiring  the  Wal¬ 
nut  Creek-based  group. 

The  latter  speculation  focused  on 
Central  Newspapers  Inc.  in  Indianapo¬ 
lis  and  Morris  Newspaper  Corp.  in  Sa¬ 


vannah,  Ga.  Central  president  and 
CEO  Frank  E.  Russell  said  he  could 
not  discuss  reports  of  overtures  by  his 
company  to  buy  the  Lesher  group. 
Morris  president  Charles  H.  Morris 
was  not  available. 

Among  Central’s  holdings  are  the 
Indianapolis  Star  and  News,  Arizona 
Republic,  Phoenix  Gazette  and  the 
Muncie  (Ind.)  Star. 

Morris’  papers  include  two  in  Cali¬ 
fornia,  the  Manteca  Bulletin  and 
Newhall  Signal. 

A  San  Francisco  Chronicle  story  by 
Erin  Hallissy,  a  former  Lesher  staffer, 
said  the  three  editors  reportedly  an¬ 
gered  Riggs  by  moving  to  buy  the 
Times. 

She  added  that  “rumors  have  been 
rampant  for  weeks”  that  the  Lesher 
chain,  which  includes  six  weeklies,  was 
on  the  market. 


Hallissy  wrote  that  a  high-level 
Lesher  employee,  who  requested 
anonymity,  said  that  Haswell,  Parker 
and  Porterfield  approached  the  Lesher 
board  of  trustees  several  weeks  earlier 
with  a  proposal  to  purchase  the  Times. 

The  Porterfields  could  not  be 
reached  for  comment. 

Riggs  announced  the  appointment 
of  John  Armstrong  as  Lesher’s  editor 
and  vice  president  for  news,  to  replace 
Haswell.  Armstrong  was  most  recently 
president  and  publisher  of  the  Escondi¬ 
do  (Calif.)  Times  Advocate,  which  was 
recently  sold  by  the  Tribune  Co.  to 
Howard  Publications  of  Oceanside, 
Calif. 

Armstrong,  a  former  reporter,  editor 
and  general  executive  of  Associated 
Press,  said  he  was  “thrilled  to  get  hack 
on  the  news  side.” 

He  added  that  he  has  known  Riggs 
professionally,  and  as  a  friend,  for  a 
number  of  years. 

“When  George  said  he  needed  me,  I 
was  glad  to  come  in  and  help  out,” 
Armstrong  stated. 

Ito:  journalist  does 
not  have  to  testify 

by  M.L.  Stein 

JUDGE  LANCE  ITO,  for  the  second 
time,  closed  the  door  on  the  O.J. 
Simpson  defense  team’s  efforts  to  force 
a  journalist  to  testify  before  the  jury 
about  police  leaks  to  the  media. 

However,  Ito  held  off  a  ruling  on  a 
second  reporter  who  allegedly  received 
similar  information  from  a  police 
source  concerning  tests  on  blood  from 
Simpson’s  socks.  The  judge  said  he 
would  hear  arguments  on  the  defense’s 
request  to  call  KNBC-TV  Los  Angeles 
reporter  Trade  Savage  to  the  stand  af¬ 
ter  she  returns  from  a  vacation. 

But  New  Orleans-based  writer 
Joseph  Bosco  was  seemingly  off  the 
hook  as  Ito  ruled  Aug.  14  that  leaks. 


“But  the  resignations  had  nothing  to  do  with 
journalism,  the  First  Amendment  or  anything 
related  to  that.  Management  differences  happen 
in  the  best  of  companies.” 
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Thomson  selling 
12  U.S.  dailies 


by  Qeorge  Qarneau 

IN  ITS  SECOND  mass  divestiture  to  Hollinger  in  a  month, 
Thomson  Newspapers  has  agreed  in  principle  to  sell  12 
small  U.S  dailies  to  a  unit  of  Canadian  publisher  Conrad 
Black’s  Hollinger  Inc. 

It  is  a  transaction  between  giants:  Thomson  owns  142 
dailies  in  North  America.  Hollinger,  through  its  American 
Publishing  Co.  subsidiary,  owns  96  worldwide.  Toronto- 
based  Hollinger  owns  66%  of  American  Publishing,  the 
public  company  based  at  its  flagship  Chicago  Sun-Times. 

The  deal,  announced  Aug.  7,  includes  small  dailies  and 
related  papers  in  the  South,  Midwest  and  Northeast.  The 
dailies  range  in  circulation  from  6,200  to  21,000,  and  have  a 
combined  circulation  of  114,000. 

The  sale,  whose  terms  were  not  disclosed,  comes  as 
Thomson  has  embarked  on  two  separate  plans  to  unload  a 
total  of  46  unwanted  dailies  —  25  U.S.  and  14  Canadian  — 
as  part  of  separate  strategic  reorganizations  of  its  U.S.  and 
Canadian  newspaper  operations. 

In  the  United  States,  Thomson  is  forming  15  “strategic 
marketing  groups”  clustered  geographically.  By  offering 
more  print  and  electronic  services,  the  units  are  aimed  at 
transforming  Thomson  from  a  chain  of  geographically  di¬ 
verse,  stand-alone  papers  into  “a  marketing  and  communi¬ 
cations  organization.” 

The  latest  deal  follows  Thomson’s  July  27  announcement 
of  plans  to  sell  12  small  Canadian  dailies,  in  Ontario  and 
Saskatchewan,  to  American  Publishing. 

Thomson  announced  agreements  to  sell  its  unwanted 
Canadian  papers,  while  plans  to  sell  three  remaining  U.S. 
dailies  should  be  announced  “shortly,”  according  to  Dick 
Harrington,  president  of  Stamford,  Conn. -based  Thomson 
Newspapers.  Thomson’s  U.S.  papers  going  to  Hollinger  “are 
all  sound  businesses,”  but  just  don’t  fit  the  new  strategy,  Har¬ 
rington  said.  The  companies  expect  to  close  on  definitive 
agreement  by  Sept.  30. 

Larry  Perrotto,  president  and  CEO  of  American  Publish¬ 
ing,  said  the  papers  he  is  buying  “have  characteristics  con¬ 
sistent  with  our  present  rural  and  semi-urban  daily  and 
weekly  publications.” 

“We  don’t  anticipate  many  changes  .  . .  other  than  updat¬ 
ing  equipment  at  some  of  the  locations,”  Perrotto  said. 

Getting  new  ownership  are:  in  Texas,  the  Big  Spring  Her¬ 
ald,  Del  Rio  News-Herald,  Huntsville  Item,  and  Marshall 
News-Messenger;  in  New  York  state,  the  Herkimer  Evening 
Telegram,  Clean  Times-Herald  and  Oswego  Palladium- 
Times;  in  Missouri  the  Mexico  Ledger  and  Sikeston  Stan¬ 
dard-Democrat;  elsewhere,  the  Ada  (Okla.)  Evening  News, 
Corbin,  Ky.,  Times-Tribune  and  Leavenworth  (Kan.)  Times. 

In  a  separate  but  related  deal,  announced  and  effective 
July  31,  Thomson  and  Howard  Publications  traded  papers  in 
Indiana.  Thomson  gave  up  its  16,000-circulation  Vidette- 
Messenger  in  Valparaiso  in  exchange  for  Howard’s  14,000- 
circulation  Pharos-Tribune  in  Logansport. 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/16/95 

8/9/95 

8/16/94 

A.H.  BeloCorp.  (NY)* 

30.50 

3L625 

23.5625 

American  Media  Inc.  (NY)  ** 

5.50 

5.75 

9.00 

American  Publishing  Co.  (NDQ) 

11.75 

11.25 

14.25 

Capital  Cities/ABC  Inc.  (NY) 

117.50 

115.25 

18.75 

Central  Newspapers  Inc.  (NY) 

27.125 

27.125 

27.75 

Dow  Jones  &.  Co.  Inc.  (NY) 

35.125 

35.625 

SLSO 

Gannett  Co.  Inc.  (NY) 

54.50 

54.25 

50.75 

1  Gray  Communications  Sys.  (NY)  26.CX) 

26.25 

M;00 

Harte-Hanks  Comm.  (NY) 

27.50 

26.875 

18.625 

Knight-Ridder  Inc.  (NY) 

57.00 

56.25 

52^ 

Lee  Enterprises  Inc.  (NY) 

37.75 

38.00 

35.125 

McClatchy  Newspapers  Inc.  (NY] 

21.75 

22.125 

26.75 

Media  General  Inc.  (AM) 

35.00 

34.875 

29.625 

Multimedia  Inc.  (NDQ) 

42.625 

42J75 

30.25 

New  York  Times  Co.  (AM) 

25.25 

25.75 

24.375 

Pulitzer  Publishing  Co.  (NY)  * 

47.50 

48.625 

28.687 

E.W.  Scripps  Co.  (NY) 

34.25 

34.375 

28.125 

Times  Mirror  Co.  (NY)  ** 

31.875 

31.00 

22.00 

Tribune  Co.  (NY) 

66.125 

66.25 

5L50 

Washington  Post  Co.  (NY) 

273.25 

283.00 

234.50 

1  *  Adjusted  for  2  for  1  Stock  Split  as  of  6/14/95 

1  **  Name  changed  from  Enquirer/Star  Group;adjusted  for  $7  ^secial  dividend  I 

1  payable  1/3/95 

1  ***  Effective  June  30, 1995,  Gray  Communicatu’«§  Systems  is  listed 

inNYSE 

1  *'  Adjusted  for  25%  stock  split  as  of  1/25/95 

1  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95  I 

1  Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

8/16/95 

8/9/95 

8/16/94 

Hollinger  Inc.  (a) 

11.875 

12.25 

12.625 

News  Corp.  Ltd.  (c)  (d) 

23.875 

24.75 

17.58 

Pearson  Ltd.  (b) 

6.37 

6.51 

6.27 

Quebecor  Inc.  Class  A  (a) 

21.625 

21.50 

19.25 

Reuters  Holdings,  ADR  (c) 

50.50 

50.9375 

45.50 

Southam  Inc.  (a) 

14.375 

14.50 

17.00 

Thomson  Corp.  (a) 

18.375 

18.25 

15.50 

Toronto  Sun  Publishing  Corp.  (a) 

11.375 

12.00 

15.50 

Torstar  Corp.  (a) 

20.75 

20.125 

24.375 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  ptiunds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split  —  November  18,  1994 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 

The  swap  adds  the  Messenger  to  Thomson’s  Indiana  mar¬ 
keting  group:  the  Terre  Haute  Tribune-Star,  Kokomo  Tri¬ 
bune,  and  Anderson  Herald-Bulletin. 

For  Howard,  a  group  of  18  dailies  based  in  Oceanside, 
Calif.,  the  Vidette  Messenger  joins  its  68,000-circulation 
Times  in  Munster,  Ind.,  20  miles  west  of  Valparaiso. 

Also  as  part  of  its  divestiture,  Thomson  has  sold  three 
small  dailies  to  Forum  Communications  Co.  Terms  were  not 
disclosed.  Under  new  ownership  are  the  Daily  Republic, 
Mitchell,  S.D.;  Dickinson  (N.D.)  Press;  and  Daily  Globe, 
Worthington,  Minn. 

Based  in  Fargo,  N.D,  Forum  publishes  the  53,000-circula¬ 
tion  Fargo  Forum  and  17,000-circulation  West  Central  Tri¬ 
bune  in  Willmar,  Minn. 
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Weekly  Editor 

Robert  E.  Tribble 
Trib  Publications 
Manchester,  Ga. 


by  Tom  Riordan 

ROBERT  TRIBBLE  PURCHASED 
three  tiny,  faltering  Georgia  weeklies 
—  all  gasping  for  life  —  in  1968. 

Between  them,  the  hapless  trio 
grossed  a  meager  $70,000.  Tribble  paid 
$40,000  for  the  lot.  He  quickly  turned 
each  into  a  money-maker. 

That  began  Tribble’s  career  as  a 
hands-on  publisher  capable  of  working 
wonders  with  winless  weeklies. 

By  1984,  his  Trib  Publications,  Inc. 
included  15  papers  grossing  $2.6  mil¬ 
lion  with  a  combined  circulation  of 
42,325. 

Currently  he  owns  30  small-to- 
medium  properties,  plus  seven  web  off¬ 
set  plants  in  which  to  print  them.  His 
operation  has  spread  to  Alabama, 
South  and  North  Carolina.  Total  paid 
circulation  by  1995  reached  96,650. 
Gross  sales  top  $6.5  million. 

His  smallest  property  is  the  Talbot' 
ton  New  Era  in  Georgia,  with  900  sub¬ 
scribers.  His  largest  is  the  Western  Star 
in  Bessemer,  Alabama,  circulation 
9,500. 

For  Tribble,  buying  weeklies  is  like 
eating  salted  peanuts.  He  just  can’t 
seem  to  stop. 

“He’s  tireless.  Few  details  escape 
him,”  said  W.  H.  Dink  NeSmith,  Jr., 
president  of  Community  Newspapers 
in  Athens,  who  once  owned  four  paper 
with  Tribble.  “His  even  temperament 
and  determination  to  be  fair  have  al¬ 
ways  impressed  me.” 

Bob  Williams,  owner  of  the  Black' 
shear  Times  and  two  other  weeklies, 
notes,  “Tribble  is  an  amazing  fellow.  He 
knows  how  to  squeeze  a  nickle  harder 
than  anyone  in  this  business.  And  Bob 
is  one  of  the  pioneers  understanding 
how  to  do  a  lot  of  things  in  one  place 
(for  a  group  of  papers).” 


Riordan  is  a  freelance  writer. 
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Constantly  on  the  move,  hands-on  pub¬ 
lisher  Bob  Tribble  personally  checks  on 
each  of  his  30  weeklies  at  least  once 
every  two  months. 


A  troubled  start 

From  age  15,  Tribble’s  hometown  has 
been  Manchester,  Ga.  After  graduating 
from  high  school,  he  spent  two  years  in 
the  army,  took  a  few  courses  at  three 
different  colleges  and  got  married. 

But  he  still  had  no  solid  idea  of  what 
he  wanted  to  do. 

“So  I  took  a  job  as  a  used  car  sales¬ 
man,”  Tribble  shudders  at  that  experi¬ 
ence.  “I  remember  being  broke  and 
needing  to  sell  a  car  before  I  could  buy 
groceries  and  head  for  home.  One  day  I 
asked  God  to  help  me  find  something 
meaningful  to  do.” 

Two  weeks  later,  he  was  offered  an 
opportunity  to  sell  advertising  for  the 
weekly  Manchester  Mercury.  Tribble 
found  he  loved  newspaper  work  —  and 


the  regular  pay  check. 

A  year  later  he  was  named  editor. 

The  Mercury  in  1967  was  merged 
with  the  town’s  other  weekly  and  be¬ 
came  the  Manchester  Star-Mercury. 
Tribble  told  his  new  boss  he  had  men¬ 
tally  calculated  changes  that  could  en¬ 
rich  the  bottom  line  and  would  like  to 
buy  into  the  operation.  The  owner  of¬ 
fered  a  10%  share.  That  wasn’t  what 
Tribble  had  in  mind. 

So  at  33,  he  quit. 

With  encouragement  from  his  wife, 
Frances,  he  bought  his  first  papers  — 
the  Harris  County  Journal,  Meriwether 
Vindicator  and  Talbotton  New  Era  — 
combined  circulation:  3,500. 

“I  made  a  five-year  sales  projection  of 
$200,000.  In  three  years  we’d  surpassed 
$250,000,”  he  said. 

In  1976,  Tribble  landed  the  Manches¬ 
ter  News-Mercury  and  made  it  his  flag¬ 
ship  paper. 

Mike  Hale,  who  went  to  work  for 
Tribble  in  1970  and  is  now  general  man¬ 
ager  of  Manchester’s  seven-paper-group, 
said,  “Bob  Tribble  has  earned  every¬ 
thing  he  ever  got.  He’s  a  good  business¬ 
man.  He’s  also  a  good  newsman.  But  he 
knows  you  have  to  have  those  ads  to 
pay  the  bills.” 

First  step  in  buying 
Tribble’s  acquisition  philosophy  be¬ 
gins  on  a  no-nonsense  business  founda¬ 
tion.  ~ 

“When  I  buy  a  paper,  my  first  motive 
is  to  make  it  turn  a  profit,”  he  said.  “If 
not.  I’m  on  a  one-way  trek  heading  in 
the  wrong  direction.  It’s  amazing  to  me 
how  many  people  don’t  know  how  to 
run  a  [newspaper]  business.  You’ve  got 
to  be  more  than  a  great  journalist.” 

In  making  his  weeklies  succeed,  Trib¬ 
ble  focuses  a  mental  camera  on  four  ba¬ 
sic  subjects  and  keeps  snapping  pictures: 

1.  Salaries  (Constant  control.) 

2.  Collections  (You  must  be  paid  for 
what  you  do.) 

3.  Cash  flow  (Keep  it  steady.) 

4.  Increases  (in  what  you  charge, 
quality  of  product  and  knowledge  of 
running  your  business.) 

Right  along  with  these,  on  a  personal 
level,  he  believes  that  he  must  have: 

1.  The  right  relationship  with  the 
Lord. 

2.  The  right  spouse  (One  who  isn’t 
constantly  badgering  you). 
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3.  A  love  for  what  he  does  to  make  a 
living. 

“Most  of  the  weeklies  I  buy  are  losing 
money,”  Tribble  said.  “That  doesn't 
worry  me  because  I  am  buying  a  mar¬ 
ket.  As  long  as  1  can  see  from  a  profit- 
and-loss  statement  where  the  waste  is, 
I’m  satisfied.  I  enjoy  taking  a  $20,000 
loser  and  turning  it  into  a  $20,000  win¬ 
ner.  Not  for  the  money,  but  for  the  sat¬ 
isfaction  of  the  accomplishment.” 

Here’s  how  he  does  it: 

Over  the  years,  Tribble  has  developed 
solid  parameters. 

“First,  the  payroll  maximum  has  to  be 
no  higher  than  40%  of  gross,  including 
all  fringes  and  taxes.  Usually,  you’ll  find 
most  papers  run  around  50%. 

“There  must  be  a  60/40  ad/news  bal¬ 
ance  in  non-competitive  areas.  Most 
sellers  are  running  about  50/50. 

“Supply  costs  can  usually  be  lowered 
through  volume  buying,”  he  said.  “I’m  a 
stickler  on  waste  and  do  my  best  to 
make  the  general  managers  aware  of  ar¬ 
eas  to  watch.  Expenses  —  auto,  insur¬ 
ance,  postage,  utilities  —  are  looked  at 
closely.  Most  we’re  able  to  lower.” 

At  this  point,  Tribble  checks  the 
troops. 

“Most  papers  need  reorganization,” 
he  said.  “Each  job  is  studied  and  often 
two  are  combined.  One  non-produc¬ 
tive  employee  can  destroy  your  P&L. 
At  one  weekly  I  was  buying,  the  owner 
had  a  reporter  take  a  photographer 
with  him  when  he  needed  a  picture 
made.  As  far  as  I’m  concerned,  if  a  re¬ 
porter  cannot  learn  to  use  a  camera, 
we  don’t  need  him.” 

Tribble  follows  a  strict  rule-of-thumb 
on  the  price  he  will  pay  for  a  property. 

“For  losing  papers  in  competitive  ar¬ 
eas,  we  have  paid  from  a  low  of  50%  of 
gross  to  a  high  of  110%,”  he  said.  “In 
noncompetitive  areas  with  marginal 
profits,  we  pay  100%  to  140%  of  gross. 
Frankly,  140%  of  gross  is  too  much  for 
a  weekly  unless  it  is  terribly  underde¬ 
veloped,  or  in  a  very  fast-growing 
market. 

“Sometimes  when  you  purchase  a 
weekly  which  had  the  personal  touch 
of  a  former  owner  and  you  don’t  do 
things  like  he  did,  you  suffer  for  a  year 
or  so.” 

Tribble  places  great  responsibilities 
on  his  16  general  managers  —  and 
compensates  them  accordingly. 

“We  pay  good  salaries  with  full 
health  and  retirement  benefits.  Base 
pay  ranges  from  $8,000  to  $10,000. 
They  get  commissions,  2%  of  gross  and 
10%  of  after-tax  profits.  These  all  add 


up  to  from  $22,500  to  $55,000. 

Personnel  training  for  all  employees 
is  vital,  Tribble  said. 

“We  do  our  own  seminars,  two  days 
each  in  the  home  office.  One  for  ad¬ 
vertising  and  one  for  news  people. 
Usually  we  use  at  least  one  outside  ex¬ 


“We  institute  a  program  at  the  begin¬ 
ning  of  each  year,”  Tribble  said.  “It  calls 
for  at  least  one  special  section  per 
month  and  one  signature  page  per 
month.  The  sections  are  planned  for 
the  entire  year.  Everyone  knows  the  run 
dates,  including  advertisers.” 


“When  I  buy  a  paper,  my  first  motive  is  to  make 
it  turn  a  profit,”  he  said.  “If  not,  Tm  on  a  one-way 
trek  heading  in  the  wrong  direction.  It^s  amazing  to 
me  how  many  people  don’t  know  how  to  run  a 
[newspaper]  business.” 


pert  for  each  of  these  sessions.  We  also 
hold  two  seminars  a  year  for  new  ad 
reps. 

“We  feel  we  know  the  needs  of  our 
people  and  the  needs  of  the  markets 
they  serve.  We  make  the  agenda  fit 
these.” 

The  ad  side 

On  the  ad  side,  the  organization  of 
Trib  Publications  is  impressive. 


Tribble  added,  in  an  understatement 
of  the  day:  “Most  weekly  owners  do  not 
do  this.” 

This  planning,  plus  sharp  concentra¬ 
tion  by  the  general  managers  and  sales 
persons  on  week-to-week  selling,  pays 
off. 

“In  all  cases,  we  have  increased  gross 
sales  everywhere  we  bought,  most  by 


(See  Weekly  on  page  37) 


Thomson  Newspapers 

has  agreed  to  sell 


STERUNG-ROCK  FALLS  awDAILY  GAZETTE 

(15,000  Daily  Circulation) 
to 

Shaw  Newspapers 
of  Dixon,  IL 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe,  NM  87501 

(505)  820-2700 
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Kathleen  Purcell  Rush 


David  Beihoff 


Bob  Burdick 


John  Temple 


Kathleen  Purcell  Rush,  a  sales  rep' 
resentative  in  the  retail  advertising  de¬ 
partment  at  the  Boston  Herald,  has 
been  promoted  to  retail  advertising 
manager. 

David  Belheff ,  advertising  director 
at  the  Pittsburgh  Post-Gazette,  has 
been  appointed  vice  president  and 
general  manager  at  the  Toledo  Blade. 

Reherl  W.  Burdick,  47,  managing 
editor  at  the  Rocky  Mountain  News  in 
Denver,  has  been  appointed  editor. 

John  Temple,  42,  assistant  manag¬ 
ing  editor/days,  was  named  managing 
editor. 

Michael  Geedwin,  deputy  editorial 
page  editor  at  the  New  York  Daily 
News,  has  been  named  editor  of  the 
editorial  and  op-ed  pages. 

lames  "Hap"  Halrslen,  busi¬ 
ness  editor,  was  appointed  assistant 
managing  editor. 


Bill  Beyle,  Sunday  city  editor,  was 
named  Sunday  editor. 

Brian  Kales,  a  special  projects 
writer,  becomes  deputy  editorial  page 
editor. 

Ruth  Landa,  a  member  of  the  Dai¬ 
ly  News'  editorial  board,  was  appoint¬ 
ed  deputy  op-ed  editor. 

Alan  MIrabella,  special  sections 
editor  at  Crain’s  New  York  Business, 
was  named  business  editor. 

Carl  Randelph  Slane,  director  of 
editorial  art  and  design  at  the  Miami 
Herald,  was  appointed  to  the  Knight 
Endowed  Chair  at  the  University  of 
Miami  School  of  Communications. 

Lynda  D.  VallalinI,  a  veteran  of 
newspaper  and  radio  sales,  has  been 
appointed  major  account/preprint 
manager  at  the  Lowell,  Mass.,  Sun. 

Previously,  she  worked  at  the  Brock¬ 
ton,  Mass.,  Enterprise  and  Taunton, 
Mass.,  Gazette. 


Stephanie  H.  Pressly,  32,  publish¬ 
er  of  Gulf  Coast  Newspapers  in  Mo¬ 
bile,  Ala.,  has  been  named  general 
manager  of  the  Arizona  Business 
Gazette  in  Phoenix. 

Ray  LaakanlemI,  outgoing  chair¬ 
man  of  journalism  at  Bowling  Green 
State  University  in  Ohio,  has  been 
awarded  a  Fulbright  Scholar  grant  to 
teach  at  Tartu  University  in  Estonia  for 
the  fall  semester. 

Chris  Hunter,  editor  and  co-publish¬ 
er  at  the  Pacifica  (Calif.)  Tribune,  has 
been  appointed  editor  and  publisher. 

Carolynn  Allen-Evans,  45,  publish¬ 
er  of  the  Mankato,  Minn.,  Free  Press, 
has  been  named  associate  publisher  of 
the  Pocono  Record,  Stroudsburg,  Pa. 

E.  Joe  Vanderheef,  40,  general 
manager  at  the  Ashland,  Ky.,  Daily  In¬ 
dependent,  succeeds  Allen-Evans  in 
Mankato. 

Chrlslepher  D.  Lancelte,  news  re¬ 
porter  at  the  Mundo  Hispanico,  At¬ 
lanta,  Ga.,  was  named  managing  edi¬ 
tor. 

Tarry  Wada,  former  chief  of  staff  for 
the  Republican  National  Committee 
and  Washington  bureau  chief  for  Don- 
rey  Media  Group,  has  been  appointed 
senior  vice  president  of  Burson- 
Marsteller,  Washington,  D.C. 

Ragar  A.  Enrica,  50,  chairman  and 
chief  executive  officer  of  PepsiCo 
Worldwide  Restaurants  and  vice  chair¬ 
man  of  the  board  of  PepsiCo  Inc.,  was 
elected  to  the  board  of  directors  of 
A.H.  Belo  Corp.,  Dallas. 
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the  most  exfierienced 
executive  recruitii^  Hrm  in 
the  nempaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708*991*6900. 
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Obituaries 


Robert  W.  Barrett  III,  46,  former 
advertising  travel  manager  at  the  Hart- 
ford  Courant,  died  July  5. 


Arthur  L.  Gavshon,  78,  who  cov' 
ered  the  diplomatic  beat  for  the  Asso¬ 
ciated  Press  for  more  than  three 
decades,  died  July  24. 


Times  Book  Review  and  a  reviewer  at 
the  New  York  Herald  Tribune. 

Elmer  M.  Jackson,  89,  former  editor 
and  general  manager  at  the  Evening 
Capital,  Annapolis,  Md.,  died  of  com¬ 
plications  from  a  stroke  and  heart  dis¬ 
ease  July  17. 

Aren  Krich,  79,  a  poet  and  publisher 
among  other  talents,  died  July  17  on 
Martha’s  Vineyard,  Mass.  His  work  ap¬ 
peared  in  the  New  York  Times  and 
Vineyard  Gazette. 

Edith  "Polly"  Martin,  93,  a  former 
newspaper  columnist  who  wrote  for  the 
Minneapolis  Star  Tribune  and  Middle^ 
sex  (Mass.)  News,  died  July  27. 

Frank  Massi,  85,  former  president 
and  chief  executive  officer  and  current 
director  of  the  Hearst  Corp.,  New 
York,  died  of  congestive  heart  failure 
Aug.  7  in  Garden  City,  N.Y. 

He  also  served  as  a  trustee  of  the 
Trust  established  under  the  will  of 
William  Randolph  Hearst  and  as  a  di¬ 
rector  of  the  Hearst  Foundations. 

Diane  Roe  Maurer,  61,  a  copy  edi¬ 
tor  and  proofreader  at  the  Daily 
Hampshire  Gazette,  Northampton, 
Mass.,  died  July  4. 

Robert  L.  Moore,  79,  who  covered 
sports  for  the  Associated  Press  for 
more  than  30  years,  died  July  16. 


A.  Conover  Spenc<  •r,  67,  a  former 
journalist  at  the  Newark  Star-Ledger 
and  a  long-time  Republican  leader, 
died  July  27  in  Lyons,  N.J. 

He  was  a  political  reporter  and  edi¬ 
tor  at  the  Star-Ledger  from  1956  to 
1966. 

John  V.  Waits  Jr,  71,  former  assist¬ 
ant  to  the  president  of  the  Washington 
Post  and  later  night  production  man¬ 
ager,  died  July  8  following  a  stroke. 

Earlier  in  his  career,  he  worked  at 
the  Washington  Daily  News  and 
helped  convert  the  typesetting  to  com¬ 
puterized  control  as  the  paper’s  assist¬ 
ant  general  manager. 

Biliy  Watson,  56,  president  and  pub¬ 
lisher  at  the  Columbus  (Ga.)  Ledger- 
Enquirer,  died  of  a  heart  attack  July  22. 

Donnis  Whooior,  40,  a  reporter  at 
the  Sonoma  (Calif.)  Index-Tribune  and 
Santa  Rosa,  Calif.,  News-Herald,  died 
of  complications  from  AIDS  July  3. 

Waitor  E.  Wilcox,  78,  retired  Boston 
Globe  advertising  layout  supervisor, 
died  July  20. 

Richard  W.  (Dick)  Wright,  57,  a  re¬ 
porter  and  editor  at  the  Baton  Rouge 
(La.)  Advocate  for  30  years,  died  of 
cancer  June  20. 

H.  Rogor  Tatarian,  78,  former  edi¬ 
tor  in  chief  of  United  Press  Interna¬ 
tional,  died  June  25. 

Tatarian  supervised  coverage  of  ma¬ 
jor  events  including  the  1949  lifting  of 
the  Berlin  blockade,  the  1956  Hungari¬ 
an  revolution  and  the  1963  assassina¬ 
tion  of  President  John  F.  Kennedy. 

Tatarian  retired  from  UPl  in  1972  to 
join  the  journalism  faculty  at  Califor¬ 
nia  State  University  in  Fresno.  In 
March,  the  university  established  the 
Roger  Tatarian  Endowed  Chair  in 
Journalism. 

He  was  awarded  the  Elijah  Parrish 
Lovejoy  Award  for  his  work  in  journal¬ 
ism.  Tatarian  was  one  of  three  journal¬ 
ists  named  Fellows  of  the  Society  of 
Professional  Journalists-Sigma  Delta 
Chi  in  1972.  In  1975,  he  was  in  the  first 
group  of  10  journalists  named  to  the 
Hall  of  Fame  of  the  society’s  New  York 
chapter. 


Thomas  E.  Gill,  72,  retired  Boston 
Globe  artist,  died  June  29. 

John  K.  Hutchens,  89,  a  writer,  book 
critic  and  longtime  judge  of  the  Book 
of  the  Month  Club,  died  July  22. 

He  was  editor  of  the  New  York 


Don  K.  Price,  85,  former  dean  of 
Harvard  University’s  John  F.  Kennedy 
School  of  Government,  died  July  9  in 
Wellesley,  Mass. 

Earlier,  he  was  a  reporter  at  the 
Nashville  Tennessean. 

John  Robinson,  49,  a  society  colum¬ 
nist  for  the  Boston  Globe,  died  of  com¬ 
plications  from  AIDS  July  15  on 
Martha’s  Vineyard,  Mass. 

Georg  Shook,  61,  an  artist  and  then 
later  a  manager  of  the  creative  ser¬ 
vices/promotion  department  at  the 
Memphis,  Tenn.,  Commercial  Appeal, 
died  in  a  one-vehicle  accident  at  the 
Pensacola,  Fla.,  Naval  Air  Station 
July  2. 


Crosby  N.  Boyd,  92,  a  retired  presi¬ 
dent  and  former  chairman  of  the  Wash¬ 
ington  Star  Newspaper  Co.,  died  Aug.  5. 

Robort  L.  Burnos,  80,  who  covered 
sports  at  the  St.  Louis  Globe-Democrat 
for  nearly  a  half-century,  died  July  11. 

Robort  S.  Crandail,  80,  former  New 
York  Times  travel  editor,  died  of 
prostate  cancer  July  6. 

George  W.  Crane,  94,  a  speech 
writer  for  President  Calvin  Coolidge 
and  a  syndicated  newspaper  columnist 
for  m  decades,  died  July  17. 

He  became  a  syndicated  columnist 
in  1935  and  wrote  “The  Worry  Clinic,” 
“Professor  Fax”  and  “Case  Records  of  a 
Psychologist.” 

Kathryn  Currie,  59,  who  covered  the 
Los  Angeles  Rams  for  the  San 
Bernardino  (Calif.)  Sun,  died  July  20. 

Josephine  Field  Davidson,  74,  ed¬ 
itor  at  the  Daytona  Beach  (Fla.)  News- 
Journal,  died  of  ovarian  cancer  July  18. 

Joseph  Driscoll  Jr.,  48,  a  reporter 
who  turned  his  passion  for  the  police 
beat  into  a  career  as  a  patrolman,  died 
of  cancer  June  30. 

He  was  a  reporter  at  the  Providence 
(R.l.)  Journal-Bulletin. 

Thomas  L.  Fregly,  51,  former  corpo¬ 
rate  director  of  production  planning 
for  Gannett  Newspapers,  died  of  a 
heart  attack  July  4. 

Earlier,  he  was  vice  president  of  pro¬ 
duction  at  the  Chicago  Sun-Times. 
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Advertising/Promotion 


Auto  dealers  banned 
from  boycotting 
Calif*  media  outlets 

Association  agrees  to  settle  FTC  restraint 
of  competition  case  stemming  from  alleged 
conspiracy  to  pull  more  than  $  I  million  in 
advertising  from  the  San  Jose  Mercury  News 


by  M.L.  Stein 

A  GROUP  OF  auto  dealers  that  im¬ 
posed  an  advertising  boycott  against 
the  San  Jose  Mercury  News  last  year 
recently  agreed  to  settle  federal  re¬ 
straint  of  competition  charges  against 
it. 

The  Santa  Clara  County  Motor  Car 
Dealers  Association  (SCCMCDA), 
which  represents  half  the  county’s  new 
auto  dealers,  bowed  to  an  order  by  the 
Federal  Trade  Commission  (FTC)  that 
bans  it  from  launching  a  boycott  of  any 
print  or  broadcast  media  outlet. 

The  consent  decree  signed  by  the 
dealer  organization  also  requires  it  to 
educate  its  members  about  the  order 


and  to  insert  it  in  the  group’s  bylaws 
for  the  next  20  years.  In  signing  the  de¬ 
cree,  the  dealer  group  admitted  no 
wrongdoing,  according  to  FTC  attor¬ 
ney  Ralph  E.  Stone.  At  the  time,  the 
association’s  president  ridiculed  the 
FTC  investigation  as  a  government 
“make-work”  project. 

The  Commission  contended  that 
the  dealers  illegally  conspired  to  pull 
their  advertising  from  the  Mercury 
News  because  of  a  story  that  told  how 
buyers  can  read  a  new  car’s  factory  in¬ 


voice  to  make  a  better  deal. 

After  voicing  their  complaints  in  a 
meeting  with  publisher  Jay  T.  Harris, 
the  dealers  got  together  at  a  local  hotel 
where  several  of  them  decided  to  can¬ 
cel  dozens  of  pages  of  advertising. 

The  paper  did  not  announce  its  loss¬ 
es  from  the  ad  ban,  but  they  were  be¬ 
lieved  to  have  been  over  $1  million. 

The  dealers  argued  then  that  the 
boycott  was  an  individual  —  not  a 
group  —  decision  by  each  dealer,  a 
plea  the  FTC  rejected.  The  federal 
agency  said  it  found  that  the  SCCMC¬ 
DA  agreed  at  its  hotel  meeting  to  boy¬ 
cott  the  newspaper. 

Harris  said  the  Mercury  News 
played  no  part  in  the  investigation,  nor 


did  it  file  a  complaint  with  the  FTC 
over  the  boycott. 

A  Mercury  News  spokesperson  told 
E&P  that  the  investigation  was  initiat¬ 
ed  after  an  FTC  official  in  San  Francis¬ 
co  read  about  the  boycott  in  a  newspa¬ 
per. 

FTC  chairman  Robert  Pitofsky  de¬ 
clared  that  access  to  advertising  by 
consumers  is  as  important  as  truth  in 
advertising. 

“Advertising  is  the  key  source  of 
price  and  other  information,  and  when 


competitors  band  together  to  restrict, 
consumers  lose,”  Pitofsky  added. 
“That’s  especially  true  here,  where  the 
boycott  was  orchestrated  in  retaliation 
to  a  news  story  that  also  contained 
other  important  consumer  informa¬ 
tion.” 

The  chairman  said  the  settlement  is 
intended  to  assure  that  the  boycotting 
auto  dealers  follow  the  law  prohibiting 
agreements  that  restrict  advertising 
“and  to  send  the  message  that  the  FTC 
will  take  law  enforcement  action 
against  such  agreements.” 

In  a  statement,  Harris  said  the  boy¬ 
cott  “clearly”  did  not  affect  the  paper’s 
coverage. 

He  described  current  relations  be¬ 
tween  the  Mercury  News  and  the  deal¬ 
ers  as  “pretty  good,  actually,”  and  said 
auto  advertising  was  up  due  to  new  ad 
programs  and  auto  sections. 

The  consent  order,  which  was  made 

public  Aug.  1,  allows  60  days  for  public 

response.  Unless  reasons  are  offered  to 

cause  the  FTC  to  revoke  the  order,  it 

will  become  effective  after  that  period.  ; 

i 
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Valassis  reports 
increase  in 
revenues,  earnings 

FOR  THE  QUARTER  and  six  months 
ended  June  30,  Valassis  Communica¬ 
tions  Inc.  reported  an  increase  in  earn¬ 
ings  on  higher  revenues. 

The  company  attributed  the  results 
to  improved  pricing  in  its  core  business 
of  freestanding  inserts,  according  to  an 
announcement  from  Valassis. 

Second  quarter  revenues  were  up 
9.4%  to  $155.5  million,  from  $142.1  mil¬ 
lion  in  the  year-ago  quarter.  Net  earn¬ 
ings  for  the  quarter  increased  to  $6.7 
million,  compared  to  $1  million  in  the 
same  period  last  year. 

For  the  six  months  ending  June  30, 
revenues  were  $312.9  million,  up  10.2% 
from  $283.8  million  in  the  same  period 
last  year.  Net  earnings  for  the  six 
month  period  rose  to  $15.5  million, 
compared  to  $1.9  million  in  the  year- 
ago  period.  FSI  sales  were  up  5.7%  for 
the  quarter  to  $119.9  million,  compared 
to  $113.4  million  in  last  year’s  second 
quarter,  though  VCI’s  FSI  market  share 
for  the  quarter  was  45%,  versus  53%  in 
the  year-ago  period. 


“Advertising  is  the  key  source  of  price  and  other 
information,  and  when  competitors  band  together 
to  restrict,  consumers  lose,”  Pitofsky  added. 
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Ownership  Changes 

Singleton  buys 
Eagle  Publishing 

Bad  investments  force  the  Miller  family 
to  sell  a  legacy  built  over  a  century 


by  Qeorge  Qarneau 

W.  DEAN  SINGLETON,  who  has 
compiled  a  mixed  record  acquiring 
great  newspapers  fallen  on  hard  times, 
has  agreed  to  buy  one  of  the  nation’s 
most  esteemed  small  papers,  the  Berk¬ 
shire  Eagle  in  Pittsfield,  Mass. 

Terms  were  not  disclosed  for  the  sale 
of  Eagle  Publishing  Co.,  a  small  New 
England  newspaper  group  built  largely 
by  Lawrence  K.  “Pete”  Miller  and  his 
brother,  Don,  over  lifetimes  in  the 
business  their  father  bought  over  a 
century  ago.  Besides  the  flagship  Eagle, 
circulation  32,000  daily,  36,000  Sun¬ 
day,  the  asset  sale  includes  three  small¬ 
er  dailies  and  a  weekly. 

The  reluctant  sale  by  Pete  Miller’s 
four  children  is  largely  the  result  of  the 
company’s  $25  million  investment  in 
an  ill-fated  office  complex  in  the  late 
1980s  —  just  as  real  estate  values, 
along  with  the  New  England  economy, 
took  a  nose  dive. 

The  Clock  Tower,  as  the  project  to 
renovate  an  old  factory  is  known,  sad¬ 
dled  the  company  with  debt.  The  new 
home  of  the  Eagle,  the  project  is  unfin¬ 
ished  and  less  than  half  occupied. 

Additional  obligations  stemmed 
from  the  1991  purchase  of  the  Middle' 
town  Press  in  Connecticut.  As  if 
crushing  debts  weren’t  trouble  enough. 
Eagle’s  problems  compounded  when 
the  recession  hit  in  1990-91  and  when 
newsprint  prices  began  rising  last  year. 

“This  hardly  fills  us  with  joy,” 
Michael  Miller,  Eagle  president  and 
CEO,  told  employees  when  he  an¬ 
nounced  the  sale.  “But  we  are,  in  a 
sense,  relieved  as  a  family.” 

In  more  than  100  years  of  Miller 
family  ownership,  the  Eagle  developed 
a  sterling  reputation  for  commitment 
to  journalistic  values. 


The  Eagle's  prizes  include  a  1992 
George  Polk  Award  for  Holly  Taylor’s 
reporting  on  financial  irregularities  at 
Berkshire  Health  Systems,  and  a  1973 
Pulitzer  Prize  for  the  editorial  writing 
of  Roger  Linscott. 

It  is  a  reputation  bound  to  be  tested, 
since  debts  are  being  acquired  by  Sin¬ 
gleton,  who  built  his  empire  acquiring 
newspapers  —  some  that  nobody  else 
wanted  —  and  trimming  costs  to  bol¬ 
ster  profitability.  Sometimes,  the  for¬ 
mula  worked  only  so  long;  He  has 
closed  a  handful  of  dailies  around  the 
country,  some  of  them  at  a  handsome 
profit,  the  latest  and  largest  being  the 
Houston  Post,  which  he  shut  and  im¬ 
mediately  sold  to  the  Houston  Chroni¬ 
cle  for  $120  million. 

“We  know  we  are  taking  over  a 


newspaper  with  a  great  tradition,  and 
we  hope  to  carry  on  that  legacy  for 
years  to  come,”  Singleton  said,  adding 
“We’re  not  the  Millers.  We  don’t  have 
a  103-year  history  and  tradition.  But  I 
think  we  put  out  a  lot  of  very  good 
newspapers.” 

The  sale,  expected  to  close  by  Sept. 
1,  includes  the  troubled  Clock  Tower 
project  and  its  debts,  $18  million  of 
which  were  refinanced  last  year.  The 
other  Eagle  dailies  include,  in  Ver¬ 
mont,  the  8,000-circulation  Benning¬ 
ton  Banner  and  11,000-circulation 
Brattleboro  Reformer,  and,  in  Con¬ 
necticut,  the  14,000-circulation  Mid¬ 
dletown  Press.  The  deal  also  includes 
the  weekly  Manchester  Journal  in  Ver¬ 
mont  and  a  commercial  printing  busi¬ 
ness  in  Pittsfield,  but  does  not  include 
the  family’s  health  club  or  the  Eagle’s 
former  headquarters  in  downtown 
Pittsfield. 

The  company  employs  more  than 
400  people,  half  in  Pittsfield,  and,  ac¬ 
cording  to  Singleton,  all  the  papers  are 
profitable. 

In  an  interview,  he  said  he  had  no 
plans  to  cut  staff  or  to  merge  opera¬ 
tions.  He  did  not  rule  out  the  possibili¬ 
ties,  however. 

He  reiterated  an  earlier  statement 


(See  Eagle  on  page  38) 


Please  call 
to  discuss 
your  options 
in  a  sale 

BOLITHO-CRIBB 

&  Associates 

Newspaper  *  Brokerage  *  Appraisal 
Established  1923 

John  T.  Cribb 

1  Annette  Park  Drive, Bozeman,  MT  59715  406-586-6621 

Quality  of  life  is  why  we  choose  to  live  in  a  small  Montana  town. 

We  serve  all  parts  of  the  country. 


John  T.  Cribb 
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June  1995 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALBANY, 

N.Y. 

Times  Union-a/d 

ROP  Local . 

36,097 

31,904 

Preprint  Local . 

47,710 

44,314 

ROP  National . 

7,068 

5,805 

Classified. 

43,253 

40,036 

Total . 

134,128 

122,059 

Times  Union-S 

ROP  Local . 

16,203 

17,618 

Preprint  Local . 

90,750 

93,855 

ROP  National . 

3,544 

2,746 

Preprint  National . 

16,980 

21,780 

Classified. 

17,496 

17,409 

Total . 

144,973 

153,408 

GRAND  TOTAL... 

279,101 

275,467 

YEAR  TO  DATE... 

1,400,553 

1,287,708 

ALBANY, 

ORE. 

Democrat-Herald -e 

ROP  Local . 

20,526 

22,012 

ROP  National . 

63 

123 

Classified . 

25,530 

24,619 

GRAND  TOTAL... 

46,119 

46,754 

YEAR  TO  DATE... 

292,990 

283,303 

ALBUQUERQUE,  N.M. 

Journal-m 

ROP  Local . 

42,641 

38,560 

Preprint  Local . 

4,515 

29,799 

8,643 

30,057 

ROP  National . 

1,318 

2,060 

Display  Classified . 

23,455 

22,274 

In-Column  Classitied . 

23,098 

26,240 

Total . 

95,027 

29,799 

97,777 

30,057 

Tribune-e 

ROP  Local . 

30,092 

24,906 

Preprint  Local . 

5,805 

20,511 

11,481 

22,833 

ROP  National . 

1,213 

2,210 

Display  Classitied . 

26,701 

22,103 

In-Column  Classified . 

23,098 

26,240 

Total . 

.  86,909 

20,511 

86,940 

22,833 

Joumal-S 

ROP  Local . 

10,116 

12,130 

Preprint  Local . 

6,708 

46.440 

7,353 

48,504 

ROP  National . 

1,102 

1,050 

Display  Classitied . 

13,162 

11,222 

In-Column  Classified . 

12,311 

11,091 

Total . 

43,399 

46,440 

42,846 

48,504 

GRAND  TOTAL.. 

.  225,335 

96,750 

227,563 

101,394 

YEAR  TO  DATE.. 

.  1,358,736 

543,284  1,295,215 

510,518 

BANGOR,  MAINE 

Daily  News-m 


ROP  Local . 

14,229 

3,647 

15,114 

3,559 

Preprint  Local . 

3,058 

26,382 

2,587 

33,971 

ROP  National . 

1,312 

1,959 

Preprint  National . 

81 

162 

Display  Classified . 

4,513 

15,532 

In-Column  Classified . 

9,704 

Total . 

32,897 

30,029 

35,192 

37,692 

Daily  News-S 

ROP  Local . 

4,323 

694 

4,504 

805 

Preprint  Local . 

2,534 

25,200 

2,506 

22,084 

ROP  National . 

424 

200 

Preprint  National . 

11,016 

14,742 

Display  Classified . 

7,934 

11,591 

In-Column  Classitied . 

2,773 

Total . 

29,004 

25,894 

33,543 

22,889 

GRAND  TOTAL... 

61,901 

55,923 

68,735 

60,581 

YEAR  TO  DATE... 

401,587 

307,471 

390,590 

298,526 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BENNINGTON,  VT. 

Banner-m 

ROP  Local . 

9,007 

6,906 

Preprint  Local . 

1,727 

2,051 

ROP  National . 

419 

512 

Preprint  National . 

104 

255 

Display  Classified . 

4,129 

2,893 

In-Column  Ciassiiieo . 

5,052 

5,172 

GRAND  TOTAL... 

20,438 

17,789 

YEAR  TO  DATE... 

109.695 

102,166 

BLOOMINGTON, 

IND. 

Herald-Times-m 

ROP  Local . 

26,990 

23,967 

Preprint  Local . 

80,534 

71,506 

ROP  National . 

551 

238 

Preprint  National . 

3,835 

4,865 

Classitied . 

33,138 

33,676 

GRAND  TOTAL... 

145,048 

134,252 

YEAR  TO  DATE... 

N/A 

BOSTON, 

MASS. 

Herald-m 

ROP  Local . 

25,884 

28,160 

Preprint  Local . 

9,241 

4,983 

ROP  National . 

13,068 

13,427 

Display  Classified . 

58,628 

58,866 

In-Column  Classified . 

20,243 

18,734 

Total . 

117,823 

9,241 

119,187 

4,983 

Herald-S 

ROP  Local . 

5,547 

11,349 

Preprint  Local . 

46,791 

1,597 

48,966 

ROP  National . 

3,927 

2,537 

Preprint  National . 

7,239 

7,584 

Display  Classified . 

15,579 

16,156 

In-Column  Classified . 

3,448 

2,757 

Total . 

28,501 

54,030 

34,396 

56,550 

GRAND  TOTAL... 

146,324 

63,271 

153,583 

61,533 

YEAR  TO  DATE... 

N/A 

BUFFALO,  N.Y. 

News-a/d 


ROP  Local . 

33,093 

31,113 

Preprint  Local . 

3,377 

3,992 

3,499 

4,992 

ROP  National . 

3,704 

4,637 

Classitied . . 

39,081 

42,273 

Total . 

79,255 

3,992 

81,522 

4,992 

News-S 

ROP  Local . 

11,013 

11,576 

Preprint  Local . 

6,717 

12,869 

4,231 

11,045 

ROP  National . 

3,871 

3,634 

Preprint  National . 

2,646 

4,230 

Classitied . 

13,994 

12,483 

Total . 

35,595 

15,515 

31,924 

15,275  , 

GRAND  TOTAL... 

114,850 

19,507 

113,446 

20,267 

YEAR  TO  DATE... 

641,721 

118,278 

631,016 

118,396 

CASA  GRANDE.  ARIZ. 

Dispatch-e 

ROP  Local . 

11,505 

12,454 

ROP  National . 

938 

1,060 

Display  Classitied . 

1,845 

12,857 

In-Column  Classified . 

6,855 

GRAND  TOTAL... 

21,143 

26,371 

YEAR  TO  DATE... 

150,676 

157,909 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

35,239 

409 

29,759 

636 

Preprint  Local . 

103,329 

41,538 

89,655 

35,604 

ROP  National . 

1,605 

1,399 

Preprint  National . 

18,963 

21,414 

Classitied . 

33,450 

34,290 

GRAND  TOTAL... 

192,586 

41,947 

176,517 

36,240 

YEAR  TO  DATE... 

961,569 

237,633 

933,745 

196,989 

CONWAY,  ARK 

Log  Cabin  Democrat-eS 

ROP  Local . 

24,318 

22,168 

Preprint  Local . 

19,976 

20,740 

ROP  National . 

3 

Classitied . 

11,755 

10,124 

GRAND  TOTAL... 

56,052 

53,032 

YEAR  TO  DATE... 

332,675 

298,659 

1995 

FULL  PART 
RUN  RUN 

1994 

FULL  PART 
RUN  RUN 

CORPUS  CHRISTI, 

TEXAS 

Caller-Times-m 

ROP  Local . 

34,757 

40,515 

ROP  National . 

375 

899 

Display  Classified . 

23,692 

22,776 

In-Column  Classified . 

18,172 

19,713 

Total . 

76,996 

83,903 

Caller-Times-S 

ROP  Local . 

17,708 

15,082 

ROP  National . 

197 

93 

Display  Classified . 

9,159 

8,787 

In-Column  Classified . 

4,920 

5,295 

Total . 

31,984 

29,257 

GRAND  TOTAL... 

108,980 

113,160 

YEAR  TO  DATE... 

652,252 

681,058 

DURHAM,  N.C. 

Herald-Sun-m 

ROP  Local . 

26,074 

25,875 

ROP  National . 

2,260 

790 

Classified . 

19,528 

17,105 

Total . 

47,862 

43,770 

Herald-Sun-S 

ROP  Local . 

11,623 

12,105 

ROP  National . 

393 

732 

Classitied . 

7,374 

6,820 

Total . 

19,390 

19,657 

GRAND  TOTAL... 

67,252 

63,427 

YEAR  TO  DATE... 

447,233 

ERIE,  PA. 

423,628 

Times-e 

ROP  Local . 

23,090 

24,759 

Preprint  Local . 

.  29,352 

27,978 

ROP  National . 

1,128 

734 

Classified . 

37,561 

33,666 

Total . 

91,131 

87,137 

Times-S 

ROP  Local . 

7,836 

10,180 

Preprint  Local . 

75,318 

61,060 

ROP  National . 

622 

423 

Preprint  National . 

9,640 

13,504 

Classitied . 

18,587 

18,439 

Total . 

112,003 

103,606 

GRAND  TOTAL.. 

203,134 

190,743 

YEAR  TO  DATE.. 

1,151,430 

1,083,362 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  123.558  185,115  127,415  198.244 

Preprint  Local .  42,742  76,135  63,970  60,460 

ROP  National  19,433  8,268  20,224  8,188 

Preprint  National .  18,200  1.058  18,260  4,921 

Classitied .  220,545  72,242  218,759  64,957 


GRAND  TOTAL...  424,478  342,818  448,628  336,770 
YEAR  TO  DATE...  2,328,786  1,860,787  2,374,481  1,852,212 


FORT  WAYNE,  IND. 

Journal  Gazette-m 


ROP  Local.... 

25,287 

4,076 

25,667 

3,709 

Preprint  Local . 

19,663 

41,773 

17,824 

44,931 

ROP  National 

1,317 

206 

777 

12 

Preprint  National . . 

200 

460 

Classified . 

39,226 

1,104 

37,556 

1,593 

Total . 

85,493 

47,359 

81,824 

50,705 

News  Sentinel-e 

ROP  Local  .. 

24,659 

4,076 

25,836 

3,709 

Preprint  Local . 

19,663 

41,629 

17,824 

44,294 

ROP  National . 

1,434 

206 

1,062 

12 

Preprint  National . 

200 

460 

Classitied . 

39,248 

1,104 

37,430 

1,593 

Total . 

.  85,004 

47,215 

82,152 

50,068 

Journal  Gazette-S 

ROP  Local . 

9,465 

2,278 

9,824 

1,884 

Preprint  Local . 

18,773 

43,635 

19,768 

32,092 

ROP  National . 

1,034 

825 

48 

Preprint  National . 

11,592 

294 

15,213 

441 

Classified . 

22,529 

246 

21,120 

421 

Total . 

.  63,393 

46,453 

66,750 

34,886 

GRAND  TOTAL.. 

.  233,890 

141,027 

230,726 

135,659 

YEAR  TO  DATE.. 

.  1,478,138  1,008,623  1,403,352 

845,569 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local .  38.000  40,464 

Preprint  Local .  107,322  99.858 

ROP  National . .  695  229 

Classilied .  46.014  44,360 


GRAND  TOTAL...  192.031  184.911 

YEAR  TO  DATE...  1,103,361  1,041,616 


GETIYSBURG,  PA. 

Times-m 

ROP  Local .  17.818  15,833 

Preprint  Local .  35,068  38,384 

ROP  National .  30 

Classilied .  17.690  20,567 

GRAND  TOTAL...  70,606  74,784 

YEAR  TO  DATE...  N/A 


GRAND  ISLAND,  NEB. 


Independent-mS 


ROP  Local . 

28,387 

34,634 

Preprint  Local . 

37,362 

22,496 

39,434 

14.642 

ROP  National . 

776 

634 

Preprint  National . 

120 

Classified . 

18.506 

18,317 

GRAND  TOTAL... 

85,151 

22,496 

93,019 

14,642 

YEAR  TO  DATE... 

512,303 

97,838 

508.125 

82,087 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local .  23,980  24,027 

Preprint  Local .  28,879  8.302  9.836  25,408 

ROP  National .  664  752 

Preprint  Nalional .  130 

Display  Classified .  18.051  24.847 

In-Column  Classilied .  31,642  25.781 

Total .  103,216  8,302  85,373  25,408 

Tribune-Review-S 

ROP  Local .  20.660  20.650 

Preprint  Local .  50,790  18.572  18.060  29,772 

ROP  National .  258  255 

Preprint  National .  9.365  19.500 

Display  Classilied .  22.073  8.677 

In-Column  Classilied .  12.194  6.862 

Total .  115.340  18,572  74,004  29,772 


GRAND  TOTAL...  218,556  26,874  159,377  55,180 

YEAR  TO  DATE...  1,261,961  139,911  907,276  303,773 

HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

20.484 

19,475 

Preprint  Local . 

14.413 

93,515 

18,966 

96,526 

ROP  National . 

810 

224 

Preprint  National . 

18,168 

23.651 

Classified . 

25,574 

24,466 

GRAND  TOTAL... 

79,449 

93,515 

86,782 

96,526 

YEAR  TO  DATE... 

519,649 

573,930 

522,020 

481.983 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


ROP  Local .  61,110  26,485  55.100  34,664 

Preprint  Local .  124.614  112,746 

ROP  National .  8.413  7.023 

Preprint  National .  22,962  22,962 

Display  Classified .  41,740  56,702 

In-Column  Classilied .  37.761  23.562 

GRAND  TOTAL...  296.600  26,485  278,095  34,664 


YEAR  TO  DATE...  1,720.306  188.806  1,653,979  196,811 


LEBANON,  IND. 

Reporter-e 

ROP  Local .  12.331  10,618 

Preprint  Local .  10,081  6,524 

ROP  National .  127  87 

Display  Classified .  5,267  5,480 

In-Column  Classilied .  1,320 

GRAND  TOTAL...  29,126  22,709 

YEAR  TO  DATE...  157,938  133,828 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

LINCOLN,  NEB. 

Journal  Star-meS 


ROP  Local . 

34,737 

40  445 

ROP  National . 

1,584 

1,370 

Classilied . 

53,073 

48,240 

GRAND  TOTAL... 

89.394 

90.055 

YEAR  TO  DATE... 

533,173 

521,793 

LOGANSPORT,  IND. 

Pharos-Tribune-e 


ROP  Local . 

15,436 

13,180 

Preprint  Local . 

49.899 

36,279 

ROP  National . 

486 

89 

Preprint  National . 

600 

1,312 

Classified . 

16.511 

7,387 

GRAND  TOTAL... 

82,932 

58,247 

YEAR  TO  DATE... 

468,590 

311,586 

LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local .  39,541  17.514  39,690  26,855 

Preprint  Local .  50.566  70,528 

ROP  National .  2.154  1.334 

Classilied .  36,864  19,581  30.494  19,201 

Total .  78,559  87,661  71,518  116,584 

Courier- Journal-S 

ROP  Local .  15,510  258  20,436  561 

Preprint  Local .  53,151  48.554 

ROP  National .  979  687 

Preprint  National .  12.155  14.834 

Classilied..  17,847  16,220 

Total .  34,336  65,564  37,343  63,949 

GRAND  TOTAL...  112,895  153,225  108,861  180,533 

YEAR  TO  DATE...  672,980  978,621  636,925  963,541 


MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

39,549 

44,175 

ROP  National . 

2,437 

1,423 

Classilied. 

33,415 

34,126 

Total . 

75,401 

79,724 

N.H.  Sunday  News-S 

ROP  Local . 

14,918 

15,106 

ROP  National . 

320 

749 

Classilied . 

19.967 

19,282 

Total . 

35,205 

35,137 

GRAND  TOTAL... 

110,606 

114,861 

YEAR  TO  DATE... 

619,978 

629.080 

MASON  CITY, 

Globe-Gazette-m 

IOWA 

ROP  Local . 

14,252 

18,837 

Preprint  Local . 

43,825 

44,628 

ROP  National . 

1,058 

1,733 

Preprint  National . 

6,117 

6,902 

Display  Classilied . 

7.995 

7,318 

In-Column  Classilied . 

5.067 

5,608 

GRAND  TOTAL... 

78,314 

85.026 

YEAR  TO  DATE... 

461,007 

475,409 

MEDICINE  HAT,  ALBERTA 


News-e‘ 


ROP  Local . 

352,200 

426,561 

ROP  National . 

69.832 

67,686 

Classilied . 

174.128 

146,583 

GRAND  TOTAL... 

596,160 

640,830 

YEAR  TO  DATE... 

N/A 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  Local . 

64,994 

15.497 

65,060 

21.005 

Preprint  Local . 

29.769 

200,087 

78,639 

171.909 

ROP  National . 

633 

622 

Preprint  National . 

18.000 

23,220 

Display  Classilied . 

23,031  ■ 

23,481 

In-Column  Classified... , 

44.020 

46,973 

GRAND  TOTAL.. 

.  180,447 

215.584 

237,995 

192,914 

YEAR  TO  DATE.. 

.  1,095,295  1,079,917  1,274.763 

917,847 

1995 

FULL  PART 

RUN  RUN 

MUNCIE,  IND. 

1994 

FULL  PART 
RUN  RUN 

Star-m 

ROP  Local . 

18,289 

17.447 

Preprint  Local . 

7.367 

6.691 

ROP  National . 

453 

233 

Preprint  National . 

112 

60 

Classified . 

15,738 

14.689 

Total . 

...  41,959 

39,120 

Press-e 

ROP  Local . 

24,965 

24,929 

Preprint  Local . 

9,167 

8.685 

ROP  National . 

453 

233 

Preprint  National . 

112 

102 

Classifml 

18,096 

17,414 

Tot?l . 

...  52,793 

51,363 

Star-S 

ROP  Local . 

6.150 

6.793 

Preprint  Local . 

8.344 

6.930 

ROP  Nalional . 

81 

100 

Preprint  National . 

424 

577 

Classilied . 

6,013 

5,873 

Total . 

...  21,012 

20,273 

GRAND  TOTAL 

...  115,764 

110,756 

YEAR  TO  DATE 

...  578,928 

558,545 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local .  34,197  31,469 

Preprint  Local .  17,606  23.868 

ROPNalronal .  2,991  1.518 

Classilied  45,088  42.263 

Total .  99,882  99,118 

Banner-e 

ROP  Local .  30,235  27,525 

Preprint  Local  17,855  23,821 

ROP  National .  2,826  1,415 

Classilied .  35,241  32.984 

Total .  86,157  85,745 

Tenriessean-S 

ROP  Local .  18,928  18,422 

Preprint  Local .  34,961  34,716 

ROP  Nalional .  2,115  1,687 

Preprint  Nalional .  12,317  13,131 

Classified .  25,435  23.673 

Total .  93,756  91.629 


GRAND  TOTAL...  279,795  276,492 

YEAR  TO  DATE...  1.752,231  1,660,066 


NORTH  BAY,  ONTARIO 


Nugget-m 


ROP  Local . 

15,683 

18308 

Preprint  Local . 

57,628 

64.909 

ROP  Nalional . 

5,261 

4.157 

Preprint  Nalional . 

1,663 

2,209 

Classilied . 

17,242 

18,467 

GRAND  TOTAL... 

97,477 

108,050 

YEAR  TO  DATE... 

533,050 

593,003 

NORTHAMPTON,  MASS. 


Dally  Hampshire  Gazette-e 


ROP  Local . 

40.992 

40,256 

Preprint  Local . 

35,475 

30,960 

32,250 

27,864 

ROP  National . 

190 

200 

Preprint  Nalional . 

258 

Classified 

15,768 

15,745 

GRAND  TOTAL... 

92,425 

30,960 

88,709 

27,864 

YEAR  TO  DATE... 

499,916 

159,960 

440,232 

121,002 

OLYMPIA,  WASH. 


Olympian-m 


ROP  Local . 

34,886 

40,721 

Preprint  Local . 

123,623 

128,539 

ROP  Nalional . 

2,521 

1,367 

Classified 

39.066 

40.641 

GRAND  TOTAL... 
YEAR  TO  DATE... 

200,096 

N/A 

211,268 

*  Indicates  newspapers  reporting  figures  in  lines. 

EditorrS’Publisher  •  August  19,  1995 


23 


PART 

RUN 


1995 


1994 
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RUN 


FULL  PART 
RUN  RUN 


PITTSBURGH,  PA. 


Post-Gazette-m 


ROP  Local .  28,308 

Pteptinl  Local .  16,306 

ROP  National .  5,834 

Preprint  National . 

Clabilied .  45,533 

Total .  95,981 


8,632 

29,429 

8,995 

98,630 

385 

5,620 

189 

2,763 

18,566 

49,499 

23,352 

128,976 

84,548 

32,536 

Post-Gazette-S 


ROP  Local .  13,560 

Preprint  Local .  66,067 

ROP  National .  3,542 

Preprint  National .  27,137 

Classitied .  33,204 

Total .  143,510 


GRAND  TOTAL...  239,491 
YEAR  TO  DATE...  1,482,840 


3,496 

22,279 

12,210 

4,417 

12 

3,662 

30 

6,408 

29,290 

6,115 

32,195 

45,162 

10,562 

161,171 

129,710 

43,098 

979,104 

759,443 

184,964 

PORTLAND,  MAINE 


Press  Herald  m 


ROP  Local . 

27,201 

2,503 

29,335 

3,073 

Preprint  Local . 

14,242 

14,045 

ROP  National . 

1,679 

1,189 

Pteptinl  National . 

108 

108 

Classified . 

11,892 

5 

12,461 

5 

Total . 

55,122 

2,508 

57,138 

3,078 

Sunday  Telegram-S 

ROP  Local . 

18,103 

20,438 

Preprint  Local . 

38,894 

34,965 

ROP  National . 

645 

554 

Preprint  National . 

3,938 

3,892 

Classilied . 

22,359 

20,195 

Total . 

83,939 

80,044 

GRAND  TOTAL,.. 

139,061 

2,508 

137,182 

3,078 

YEAR  TO  DATE... 

831,299 

13,920 

797,059 

14,718 

PROVIDENCE,  R.I. 

Joumal-Bulletin-a/d 


ROP  Local . 

34,702 

25.832 

40,264 

20,654 

Preprint  Local . 

17,237 

85,796 

11,178 

101,383 

ROP  National . 

4,080 

338 

4,489 

338 

Preprint  National . 

4,317 

5,085 

Classified . 

32,944 

31,784 

Total . 

88,963 

116,283 

87,715 

127,460 

Journal-S 

ROP  Local . 

19,215 

1,315 

22,945 

1,585 

Preprinl  Local . 

54,699 

78,486 

61,177 

82,935 

ROP  National . 

1,902 

1,963 

Preprint  National . 

13,620 

17,238 

Classitied . 

14,871 

428 

13,837 

160 

Total . 

104,307 

80,229 

117,160 

84,680 

GRAND  TOTAL.. 

.  193,270 

196,512 

204,875 

212,140 

YEAR  TO  DATE.. 

.  1,146,318 

1,146,359  1,175,357  1,190,723 

RAWLINS,  WYO. 


Daily  Times-m 

ROP  Local . 

5.739 

6,141 

Preprint  Local . 

8,012 

12,746 

ROP  National . 

14 

7 

Preprint  National . 

320 

Ctoilied . 

2,992 

2,338 

GRAND  TOTAL... 

17,077 

21,232 

YEAR  TO  DATE... 

N/A 

READING,  PA. 


Times  &  Eagle-m/e 


ROP  Local . 

34,819 

36,304 

Preprinl  Local . 

17.905 

24,620 

ROP  National . 

638 

434 

Classitied . 

36,492 

37.967 

Total . 

89,854 

99,325 

Eagle-S 

ROP  Local . 

20,577 

21,572 

Preprint  Local . 

11,580 

46.860 

9,300 

43,810 

ROP  National . 

10,445 

13,355 

Preprint  National . 

9,270 

13.050 

Classified . 

23,220 

16,847 

Total . 

75,092 

46,860 

74,124 

43,810 

GRAND  TOTAL... 

164,946 

46.860 

173,449 

43,810 

YEAR  TO  DATE... 

N/A 

^Indicates  newspapers  reporting  figures  in  lines. 


1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RICHMOND,  VA. 

Times-Oispatch-m 

ROP  Local . 

36.440 

7.605 

40,310 

7,951 

Preprinl  Local . 

18,433 

1,933 

12,701 

1,746 

ROP  National . 

1,814 

2,469 

8 

Classilied . 

36,941 

38,085 

Total . 

93,628 

9.538 

93,565 

9,705 

Times-Dispatch-S 

ROP  Local . 

14,289 

17,857 

Preprint  Local . 

24,076 

461 

27,151 

1.409 

ROP  National . 

673 

827 

Preprint  National . 

10,270 

12,542 

Classilied . 

22,931 

23085 

Total . 

72,239 

461 

81,462 

1,409 

GRAND  TOTAL... 

165,867 

9,999 

175,027 

11,114 

YEAR  TO  DATE...  1,063,865 

65,625  1,059,824 

83,540 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

58,732 

28,037 

62,808 

23,750 

ROP  National . 

7,969 

842 

7.835 

350 

Classified . 

98,481 

8,510 

84,262 

GRAND  TOTAL... 

165,182 

37,389 

154,905 

24,100 

YEAR  TO  DATE... 

908,831 

166.949 

834,926 

128,256 

SAN 

DIEGO,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

114,590 

17,885 

125,501 

17,455 

ROP  National . 

15,968 

1,190 

18,937 

1,559 

Classitied . 

98,938 

14,959 

96,646 

14,983 

GRAND  TOTAL... 

229,496 

34,034 

241,084 

33,997 

YEAR  TO  DATE...  1,449,088  203,789  1,439,560  233,800 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Lrxal . 

52,361 

12,317 

53.848 

12,960 

Preprint  Local . 

65.650 

55,250 

ROP  National 

19,089 

354 

18,618 

983 

Preprint  National . 

2,210 

520 

Classitied . 

39,006 

46,935 

Total . 

178,316 

12,671 

175,171 

13,943 

Examiner-e 

ROP  Local.... 

51,248 

11,089 

50,564 

12,209 

Preprinl  Local . 

65.650 

55,250 

ROP  National 

17,065 

322 

17,044 

893 

Preprint  National . 

2,210 

520 

Classitied . 

40,083 

46,403 

Total . 

176,256 

11,411 

169,781 

13,102 

Examiner/Chronicle-S 

ROP  Local . 

31,411 

4,076 

27,206 

4,076 

Preprint  Local . 

76,826 

64,346 

ROP  National . 

10,826 

2,961 

11,716 

540 

Preprint  National . . 

19,110 

23,140 

Classified..., 

25,577 

24,997 

Total . 

163,750 

7,037 

151,405 

4,616 

GRAND  TOTAL... 

518,322 

31,119 

496,357 

31,661 

YEAR  TO  DATE... 

2,504,398 

147,309  2,513,308 

159,946 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Lrxal . 

41,563 

41,452 

Preprint  Lrxal . 

7,015 

7,448 

ROP  National . 

3,973 

3,352 

Preprinl  National . 

93 

50 

Display  Classilied . 

32,235 

34.752 

In-Column  Classified . 

16,662 

15,515 

Total . 

101,541 

102,569 

Spokesman-Review-S 

ROP  Local . 

10,083 

8,436 

Preprint  Local . 

5,225 

5,639 

ROP  National . 

3,920 

1.545 

Preprint  National . 

1,105 

1,305 

Display  Classilied . 

15,405 

18,802 

In-Column  Classified . 

4,924 

4.941 

Total . 

40,662 

40,668 

GRAND  TOTAL... 

142,203 

143,237 

YEAR  TO  DATE... 

803,346 

814,478 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TACOMA, 

WASH. 

News  Tribune-m 

ROP  Local . 

57,405 

3,018 

53,106 

3,556 

Preprint  Local . 

49,926 

30,639 

75,410 

12,288 

ROP  National . 

4,136 

3,549 

Preprint  National . 

16,359 

18,678 

Classitied. 

46,196 

46.915 

GRAND  TOTAL.. 

.  174,022 

33,657 

197,658 

15,844 

YEAR  TO  DATE.. 

.  1,067,084 

143,679  1,143,080 

82,681 

TOLEDO,  OHIO 


Blade-m 

ROP  Local . 

30,118 

7,252 

41,399 

5,133 

Preprint  Local . 

26,969 

30,051 

ROP  National . 

2,041 

159 

1,636 

284 

Preprint  National . 

126 

Classilied. 

18.381 

737 

18,696 

954 

Total . 

77,509 

8,148 

91,908 

6,371 

Blade-S 

ROP  Local . 

13,224 

17,444 

Preprint  Local . 

58,458 

61417 

ROP  National . 

1,148 

825 

Preprint  National . 

18.585 

22,491 

Classilied . 

13.120 

12,938 

Total . 

104,535 

115,115 

GRAND  TOTAL... 

182,044 

8,148 

207,023 

6,371 

YEAR  TO  DATE... 

1,089,338 

42,765  1 

,118,421 

37,950 

TWIN  FALLS,  IDAHO 


Times-News-mS 

ROP  Local . 

30,916 

26,133 

Preprint  Local . 

92,117 

84,028 

ROP  National . 

125 

146 

Preprint  National . 

140 

Display  Classified . 

25.994 

22,615 

In-Column  Classilied . 

6,197 

4,704 

GRAND  TOTAL... 

155,489 

137,626 

YEAR  TO  DATE... 

863,926 

789,765 

WINSTON-SALEM,  N.C. 


Journal-m 

ROP  Local . 

35,367 

3,967 

39.581 

4,322 

Preprint  Local . 

5  409 

25,437 

9,690 

23,358 

ROP  National . 

4,162 

1,880 

Preprint  National . 

124 

268 

176 

Classified 

44.322 

45.603 

Total . 

89,384 

29,672 

96,754 

27,856 

Journal-S 

ROP  Local . 

11,852 

1,216 

12,174 

1,264 

Preprint  Local . 

9,294 

28,319 

4,971 

27,214 

ROP  National . 

1,804 

1.028 

Preprint  National . 

12,672 

14,544 

Classified . 

21,352 

21,944 

Total . 

56,974 

29,535 

54,661 

28,478 

GRAND  TOTAL... 

146,358 

59,207 

151,415 

56,334 

YEAR  TO  DATE... 

918,538 

357,382 

936,626 

362,006 

YAKIMA,  WASH. 


Herald-Republic-m 
ROP  Local . 

30,534 

30,310 

ROP  National . 

2,340 

2,337 

Display  Classified . 

38,760 

31,665 

In-Column  Classilied . 

23.692 

25,550 

GRAND  TOTAL... 

95,326 

89,862 

YEAR  TO  DATE... 

533,465 

504,638 

Scripps  Howard 
awards  scholarships 

THE  SCRIPPS  HOWARD  Foundation 
has  awarded  $306,500  in  journalism 
scholarships  to  137  students  for  the 
coming  school  year. 
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In  Brief 

Trib  departs 
Escondido 

TRIBUNE  CO.  HAS  completed  the 
sale  of  two  California  dailies  to  Howard 
Publications. 

The  deal,  for  undisclosed  terms,  was 
announced  July  12  and  was  approved  by 
the  U.S.  Department  of  justice  before 
completion  July  28. 

The  sale  transfers  Escondido-based 
Times  Advocate  Co.,  publisher  of  the 
Escondido  Times  Advocate  (circulation 
40,000  daily,  42,000  Sunday)  and  the 
Californian  (12,000  daily  and  Sunday) 
in  Temecula,  and  weekly  8,000'Circula' 
tion  Enterprise  in  Fallbrook  to  Howard’s 
South  Coast  Newspapers,  publisher  of 
the  North  County  Blade -Citizen  (circu¬ 
lation  43,000  four  days  a  week,  54,000 
the  other  three)  in  nearby  Oceanside. 

Tribune  Co.  acquired  the  Times  Ad' 
vocate  in  1983  and  added  the  Californ- 
ian  and  Enterprise,  then  both  weeklies, 
in  1988. 

Guild  survives 
in  Cincinnati 

THE  CINCINNATI  NEWSPAPER 
Guild  Local  9  has  survived  a  vote  over 
representation  of  the  Cincinnati  En¬ 
quirer  newsroom. 

In  decertification  balloting  July  21, 
newsroom  workers  voted  79  to  44  to  re¬ 
tain  the  Guild,  which  represents  160 
employees  at  the  Gannett  Co.  paper. 

The  Guild  has  failed  to  win  a  con¬ 
tract  since  it  took  over  in  1984  from  an 
independent  union,  the  Enquirer  Edito¬ 
rial  Employees  Professional  Associa¬ 
tion,  which  represented  the  newsroom 
for  40  years. 

Mark  Braykovich,  a  reporter  whose 
petition  prompted  the  vote,  said  he 
thinks  the  Guild  has  been  ineffective. 

In  1991,  management  declared  an  im¬ 
passe  and  posted  conditions  of  employ¬ 
ment,  which  have  governed  the  unit 
ever  since. 

Howard  Wilkinson,  president  of  the 
Enquirer’s  Guild  unit  and  a  political  re¬ 
porter,  blamed  “the  intransigence  of  the 
company  and  its  unwillingness  to 
bargain  in  good  faith”  for  the  lack  of  a 
contract  over  more  than  a  decade  and 
cited  merit  pay  and  arbitration  as 


stumbling  blocks. 

Concerned  about  membership  unrest 
and  frustration,  Wilkinson  said  he  was 
nonetheless  encouraged  by  the  vote’s 
nearly  2-to-l  margin  in  favor  of  the 
union. 

“We’re  just  going  to  take  it  back  to 
the  company  and  try  to  get  it  to  bargain 
seriously  on  issues.  We  still  hope  we  can 
get  a  contract,”  he  said,  expressing  ea¬ 
gerness  for  new  support  when  the  Guild 
merges  with  the  Communication  Work¬ 
ers  of  America. 

A  call  to  Enquirer  publisher  Harry 
Whipple  was  not  returned. 

—  AP,  staff 

Merged  paper  makes 
debut  in  Lincoln 

THE  MERGED  LINCOLN  Journal 
Star  made  its  debut  Aug.  7,  the  first 
time  in  more  than  a  century  that  only 
one  daily  has  served  Nebraska’s  capital. 

The  decision  to  fold  the  afternoon 
Journal  into  the  morning  Star  was  an¬ 
nounced  May  26,  ending  the  afternoon 
paper’s  run  of  more  than  90  years. 

“With  more  resources,  more  space 
and  unified  goals,  a  combined  newspa¬ 
per  will  be  a  better  paper  for  all  of  our 
readers,”  said  publisher  Bill  Roesgen. 

The  Journal  Star  has  four  sections  — 
world  news,  local  news,  sports  and  fea¬ 
tures,  each  with  color  —  and  contains 
30%  more  space  for  daily  news,  the  pa¬ 
per  said.  Sunday  editions  have  a  new 
home  section,  and  an  auto  section  runs 
Thursday. 

To  avoid  duplication,  Lee  Enterprises 
decided  to  fold  the  afternoon  paper  af¬ 
ter  acquiring  sole  ownership  of  Journal- 
Star  Printing  Co.  from  the  Seacrest 
family  in  April. 

Previously,  the  papers  had  42,000 
morning  circulation,  38,000  in  the  af¬ 
ternoon  and  84,000  together  on  Sun¬ 
day. 

Murdoch  testifies 
to  ethics  panel 

RUPERT  MURDOCH,  GLOBAL  me¬ 
dia  magnate  and  New  York  Post  editor- 
in-chief,  testified  at  a  closed  ethics 
hearing  looking  into  House  Speaker 


Newt  Gingrich’s  book  deal  with  Mur¬ 
doch’s  HarperCollins  publishing  house. 

After  the  hearing,  Murdoch  declined 
comment. 

He  said  the  panel  had  asked  witness¬ 
es  not  to  discuss  their  testimony,  the 
Post  reported. 

The  House  ethics  panel  is  investigat¬ 
ing  whether  to  launch  a  full-scale 
probe. 

At  issue  is  whether  Gingrich’s  $4.5 
million  book  deal  with  HarperCollins,  a 
unit  of  Murdoch’s  a  Australian-based 
News  Corp.,  violated  any  ethics  rules, 
since  News  Corp.’s  Fox  TV  network 
stands  to  gain  significantly  from  tele¬ 
communications  deregulation  now 
pending  in  Congress. 

Murdoch  has  said  he  didn’t  know 
Gingrich  had  a  deal  with  HarperCollins 
when  he  met  the  Georgia  Republican 
last  November  after  Republicans  won 
majorities  in  both  houses.  And  Gin¬ 
grich  has  said  he  didn’t  know  Murdoch 
owned  HarperCollins  when  the  two 
met  for  what  he  characterized  as  a  rou¬ 
tine  courtesy  call. 

Following  widespread  criticism,  Gin¬ 
grich  gave  up  his  unusually  steep  $4.5 
million  advance  hut  still  could  make 
millions  of  dollars  in  royalties  from  his 
bestseller  To  Renew;  America. 

Group  condemns 
Gambian  government 

THE  INTERNATIONAL  anti-censor¬ 
ship  group  Article  XIX  condemned  the 
military  government  of  Gambia  upon 
the  anniversary  of  a  coup  that  deposed 
Africa’s  most  successful  multiparty 
democracy. 

In  a  statement.  Article  XIX  executive 
director  Frances  D’Souza  called  for  an 
end  to  the  military  dictatorship  and  a 
restoration  of  the  long-standing  demo¬ 
cratic  government  led  by  President  Sir 
Dawda  K.  Jawara,  now  living  in  exile  in 
England. 

The  association  called  on  the  gov¬ 
ernment  to,  among  other  things,  banish 
restrictions  on  freedom  of  expression 
and  release  those  imprisoned  for  mak¬ 
ing  their  political  opinions  known. 

Article  XIX  takes  its  name  from  Ar¬ 
ticle  19  of  the  International  Covenant 
on  Civil  and  Political  Rights,  which 
guarantees  freedom  of  the  press. 
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Newspaper  quality 
from  specifications 
to  specifics 

Dropping  philosophical  bent,  production 
executives  now  stressing  practical 
measures  to  ensure  quality 


♦ 

# 


by  Mark  Fitzgerald 

NEWSPAPER  QUALITY  assurance 
managers  are  getting  down  to  cases. 

Increasingly,  where  two  or  three  pro- 
duction  executives  are  gathered  to  dis¬ 
cuss  quality,  the  tenor  of  the  conversa¬ 
tion  has  changed  from  the  philosophi¬ 
cal  bent  of  the  past  few  years  to  a 
determinedly  practical  approach. 

That  was  never  more  true  than  in 
the  recently  concluded  Nexpo.  If  ap¬ 
proaches  to  newspaper  quality  can  he 
said  to  follow  fashions,  there  was  no 
doubt  in  Atlanta  what  was  hot  —  and 
what  was  not. 

Out:  Quotations  from  Chairman 
Deming. 

In;  Streetwise  techniques  such  as 
the  “Cusack  quiz.”  That’s  a  grilling  pro¬ 
duction  workers  at  the  Star-Ledger  in 
Newark,  N.J.,  give  to  every  new  adver¬ 
tising  agency  employee  before  they  will 
accept  ads  on  electronic  media. 

“We  have  become  inflexible  on  one 
demand,”  said  the  eponymous  Tom  Cu¬ 
sack,  the  paper’s  director  of  prepress. 
“[Ad  agencies]  have  to  create  the  Post¬ 
Script  file  to  be  RlP’ed  [processed  by  a 
raster  image  processor].  So  we  send  our 
specs  to  them  and  then  we  literally 
quiz  them  about  those  specs  before  ac¬ 
cepting  their  disks.” 

To  be  sure,  Cusack  and  other  pro¬ 
duction  executives  are  not  repudiating 
the  philosophical  approach  to  color. 
Indeed,  his  own  formal  talk  at  a  ses¬ 
sion  on  quality  repeated  many  familiar 
themes;  Establish  standards,  calibrate, 
“linearize  your  entire  production 
system.” 


“Tomorrow’s  newspapers  will  be  more 
like  the  space  shuttle.  You  blast  off  and 
you  are  at  the  mercy  of  those  damned 
computers  to  get  you  where  you  want  to 
go.  If  something  breaks  down  or  goes 
wrong,  there  is  no  turning  back.  There 
is  no  physical  repair  or  mechanic  that 
can  save  you.” 

—  Tom  Cusack,  director  of  prepress, 
Newark,  N.J.,  Star  Ledger 


But  at  the  same  time,  Cusack  noted 
that  technological  developments  — 
particularly  the  accelerating  use  of  dig¬ 
ital  ads  —  demand  quality  models  that 
are  far  too  complex  to  he  addressed  hy 
a  poster-full  of  nostrums. 

“One  of  my  favorite  analogies,”  Cu¬ 
sack  said,  “is  that  publishing  a  daily  pa¬ 


per  is  a  lot  like  flying  an  airplane  .... 
In  the  old  days,  you  could  have  com¬ 
pared  putting  a  paper  out  to  a  train. 
You  had  a  schedule  and  a  destination 
along  with  a  track  to  follow.  If  the 
train  was  late,  it  could  still  get  to  its 
destination.  If  it  broke  down  .  .  .  you 
could  stop,  get  out  and  look  at  the  en¬ 
gine  to  see  what  the  problem  was. 

“With  today’s  technology,  news¬ 
papers  are  more  like  airplanes.  You  pre¬ 
flight  check  as  much  as  you  can  —  and 
off  you  go.  You  have  all  heard  of  ‘pre¬ 
flighting’  files  to  be  sure  that  your  RIP 
can  handle  them.  This  kind  of  follows 
that  thought  ....  Tomorrow’s  news¬ 
papers  will  be  more  like  the  space 
shuttle.  You  blast  off  and  you  are  at  the 
mercy  of  those  damned  computers  to 
get  you  where  you  want  to  go.  If  some¬ 
thing  breaks  down  or  goes  wrong, 
there  is  no  turning  hack.  There  is  no 
physical  repair  or  mechanic  that  can 
save  you,”  Cusack  said. 

Perhaps  that  is  why  Cusack  and  oth¬ 
er  production  experts  at  Nexpo  em¬ 
phasized  not  only  calibration,  but  also 
personal  relations  with  production 
workers  inside  and  outside  the  news¬ 
paper. 

Consider,  he  said,  the  challenges  of 
ads  submitted  in  digital  form.  At  the 
Star-Ledger,  one  travel  agency  every 
week  runs  an  ad  assembled  from  agen¬ 
cies  literally  around  the  world. 

“You’ve  got  a  guy  in  the  Greek  isles 
who  puts  a  piece  in  it,  and  he  gives  it 
to  a  guy  in  the  Caribbean  with  his 
Sandals  [resort]  ads.  There  may  he  as 
many  as  35  to  40  pieces  on  a  single 
document  —  with  many,  many  font 
conflicts,”  Cusack  said. 

In  the  face  of  that,  a  newspaper 
could  promulgate  dozens  of  standards 
and  still  not  cover  every  situation. 

Better,  Cusack  said,  to  get  to  know 
the  advertiser. 

“The  only  success  stories  you  are  go¬ 
ing  to  find  are  the  ones  where  the 
[newspaper]  production  people  have  a 
relationship  with  the  production  peo¬ 
ple,  the  artists  and  designers  at  the 
agency,”  he  said. 

Much  the  same  point  was  made  by 
Robert  C.  Crandall,  the  Orlando  Sen¬ 
tinel’s  production  quality  assurance 
manager. 

“It’s  important  when  working  with 
advertising  customers  and  their  agen¬ 
cies  to  discuss  the  capabilities  —  and 
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Kansas  community  paper 
‘recalls^  entire  press  run 


the  limitations  —  of  your  production 
process,”  he  said.  “Many  times  the  cus¬ 
tomer’s  quality  expectations  are  much 
higher  than  what  he  production 
process  can  deliver.” 

Part  of  the  problem  is  the  sheer  vol¬ 
ume  of  digital  ads  being  submitted 
these  days. 

At  the  New  York  Times,  for  in¬ 
stance,  95%  of  national  ads  are  submit¬ 
ted  on  electronic  media. 

“We  have  a  lot  of  electronic  file 
specifications  .  .  .  but  they  can’t  cover 
everything,”  said  Times  color  services 
director  Scott  C.  Cornish.  “We  do  a 
lot  of  hand  holding  with  agencies.” 

“And  as  the  number  of  disks  coming 
in  increases,”  added  the  Star-Ledger’s 
Cusack,  “the  time  we  have  to  spend  on 
them  goes  down.” 

A  big  problem  is  that  many  agency 
ad  designers  still  don’t  understand  why 
an  ad  that  looks  so  good  on  their  mon¬ 
itors  —  and  apparently  meets  all  news¬ 
paper  specs  —  comes  out  in  the  news¬ 
paper  looking  terrible. 

Often  the  problems  is  simply  that 
preset  PhotoShop  background  prefer¬ 
ences,  which  are  set  to  work  best  in 
commercial  work,  are  never  changed 
by  agencies,  said  the  Chicago  Tribune's 
manager  of  quality  and  technical  train¬ 
ing,  Paul  Lynch. 

Lynch  set  the  stage  for  the  real  life- 
oriented  Nexpo  quality  discussion  by 
presenting  a  videotape  that  dramatized 
five  common  problems  and  some  de¬ 
tailed  solutions  —  including  suggested 
phrases  to  cool  down  irate  agency  ad 
designers. 

Rochester  dailies 
offer  golf  online 

GOLF  ONLINE  MAY  not  be  the  killer 
app  of  the  90s,  but  two  Rochester,  N.Y., 
dailies  have  followed  the  Tampa  Tri¬ 
bune,  Augusta  Chronicle  and  others  in 
launching  regional  golf  coverage  on  In¬ 
ternet’s  World  Wide  Web. 

The  Democrat  and  Chronicle  and 
Times- Union  Digital  Edition  will  cover 
the  31st  Ryder  Cup  golf  matches  in 
Rochester  Sept.  22-24  at  Oak  Hill 
Country  Club. 

Coverage  includes  the  Ryder  Cup 
history,  3-D  graphics  and  photos  of  the 
course,  player  statistics  and  background 
information.  Check  out  the  Digital  Edi¬ 
tion  at  http://www.RochesterDand 
C.com. 

Both  Rochester  papers  are  owned  by 
Gannet  Co.  Inc. 


by  Mark  Fitzgerald 

THE  WAY  SUN  Newspapers  publisher 
Steve  Rose  figures  it,  if  the  same  thing 
had  happened  to  Ford,  the  automaker 
would  have  recalled  its  automobiles. 

So  when  a  sudden  and  unpredicted 
downpour  soaked  nearly  all  his  free- 
distribution  papers  as  they  lay  on 
porches  and  lawns  in  the  early  morn¬ 
ing  of  Wednesday  June  28,  Rose  or¬ 
dered  a  recall  —  and  reprinted  the  en¬ 
tire  press  run  of  100,000  newspapers. 

Readers  received  a  new  —  and  dry 
—  Wednesday  paper  with  their  regu¬ 
larly  scheduled  Friday  paper. 

Overland  Park,  Kansas-based  Sun 
Newspapers  has  a  policy  of  bagging  all 
papers  if  there  is  a  20%  or  better  possi¬ 
bility  of  rain. 

But  as  Sun  carriers  began  their  de¬ 
livery  late  at  night  Tuesday,  none  of 
the  three  television  and  radio  forecast¬ 
ers  the  newspaper  relied  on  was  pre¬ 
dicting  even  the  remotest  chance  of 
rain.  Rose  said. 

“At  about  5:30  in  the  morning,  1 
bolted  upright  in  my  bed  when  1  heard 
a  thunderclap.  And  about  45  minutes 
later,  it  was  raining  so  hard  it  was 
gushing,”  Rose  recalled  in  an  interview 
from  his  office. 

The  vast  majority  of  papers  had 


AUDIT  BUREAU  OF  Circulations 
will  aggressively  pursue  becoming  the 
auditor  for  cyberspace. 

At  its  July  meeting  in  Santa  Fe, 
N.M.,  the  Audit  Bureau’s  board  of  di¬ 
rectors  endorsed  a  development  pro¬ 
gram  to  audit  all  interactive  media,  in¬ 
cluding  the  World  Wide  Web. 

Directors  also  approved  further  de¬ 
velopment  the  Schaumburg,  lll.-based 
bureau’s  Web  site  (http://www.access- 
abc.com). 

In  other  action,  directors  gave  pre¬ 
liminary  approval  to  a  modification  of 
the  so-called  “affirmative  action  re- 


been  delivered — and  ruined. 

“Rather  than  wait  for  the  majority  of 
our  advertisers  and  readers  to  get  p.o.- 
ed  at  us,  we  decided,  look,  this  is  a  new 
age  of  customer  service  in  the  newspa¬ 
per  industry,”  Rose  said. 

“If  this  were  an  auto  dealer,"  he  con¬ 
tinued,  “they  would  recall  the  car.  If 
this  were  Johnson  and  Johnson,  they 
would  recall  the  product.  So  if  we  can’t 
recall  the  paper,  the  least  we  can  do  is 
another  press  run.” 

Before  a  single  complaint  could 
come  in.  Sun  employees  alerted  adver¬ 
tisers  that  a  new  pressrun  would  be  de¬ 
livered  Friday.  Customer  service  repre¬ 
sentatives  assured  readers  that  a  dry 
paper  would  be  on  its  way. 

Advertiser  and  reader  reaction  has 
been  extremely  favorable.  Rose  said. 

But  the  people  probably  most  sur¬ 
prised  by  the  action  were  some  visiting 
sales  representatives  from  Sun  News¬ 
papers’  main  newsprint  supplier  — 
Abitibi-Price. 

“They  had  never  heard  of  anybody 
doing  this,  especially  with  the  price  of 
newsprint  the  way  it  is,“  Rose  said. 

Rose  explained  his  action  in  a  front 
page  column  in  June  30  editions, 
which,  incidentally,  went  out  bags  — 
even  though  the  weatherman  was 
again  predicted  a  dry  night. 


quirement”  for  including  newspapers 
received  by  hotel  guests  in  paid  circu¬ 
lation  figures. 

The  modification  addresses  express 
check-in  situations  that  do  not  require 
a  guest  to  provide  a  signature  upon 
checking  in. 

In  these  cases,  according  to  the  pre¬ 
liminary  rule  change,  newspaper  copies 
served  may  qualify  as  paid  “if  adequate 
notification  is  made  to  the  guest  re¬ 
garding  the  amount  to  be  charged  for 
the  publication  and  a  reasonable  op¬ 
portunity  exists  for  the  guest  to  decline 
the  offer.” 


Audit  Bureau  to  pursue 
auditing  in  cyberspace 
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Transmitting  photos 
from  the  sky 


One  of  the  pictures  Seattle  Times  photographer  Qreg  Qilbert  shot  inside  the  neui 
aircraft.  He  downloaded  the  photos  onto  his  Apple  Powerbook  and  transmitted  four 
to  his  editor,  using  one  of  the  plane’s  bulkhead~mounted  phones. 


by  M.L. Stein 

WHEN  UNITED  AIRLINES’  Boeing 
777  made  its  inaugural  flight  from  Lon¬ 
don  to  Washington,  D.C.,  one  passen¬ 
ger  with  a  Nikon  digital  camera  added 
a  new  dimension  to  photojournalism. 

Seattle  Times  photographer  Greg 
Gilbert  shot  pictures  of  the  inside  of 
the  new  aircraft,  downloaded  them 
onto  his  Apple  Powerhook  and  trans¬ 
mitted  four  photos  to  his  editor,  using 
one  of  the  plane’s  hulkhead-mounted 
phones. 

Gilbert,  a  28-year  Times  veteran, 
was  37,000  feet  in  the  air  and  200  miles 
off  the  coast  of  Nova  Scotia  when  he 
filed  the  photos  on  June  7.  The  Times 
claimed  a  newspaper  first  when  it  ran 
one  of  the  images  on  page  one  that 
same  day. 

Before  the  flight  to  London,  Gilbert 
made  dry  runs  from  the  777  on  two 
successive  nights  while  the  craft  was 
parked  at  the  Seattle-Tacoma  Airport. 
The  tests  showed  he  would  need  to  set 
his  laptop  Macintosh  communications 
for  the  slow,  2400-baud  transmissions 


required  hy  the  on-board  phones.  He 
also  some  pictures  taken  with  the  digi¬ 
tal  camera  from  his  London  hotel 
room. 


Qreg  Qilbert 


Once  aloft  on  the  inaugural  flight, 
the  photographer,  taking  no  chances, 
got  the  captain  to  agree  to  delay  an¬ 
nouncing  the  cabin  phones  were  oper¬ 
ative  until  he  was  set  up  with  his 
equipment.  Gilbert  said  the  transmis¬ 
sion  could  be  made  from  farther  out  at 
sea  but.  the  satellite  was  not  yet  rigged 
for  picture  use  from  a  longer  distance. 

The  Kodak  DCS  420  camera  con¬ 
sists  of  a  Nikon  N90  body,  Nikon  lens¬ 
es  and  a  Kodak  adapter  containing  the 
CCD  photosensor  and  related  circuit¬ 
ry.  Gilbert  said  transmission  time  was 
about  four  minutes  per  picture. 

Said  Times  photo  director  Cole 
Porter:  “The  picture  itself  won’t  win 
any  contests,  but  the  pioneering  use  of 
the  technology  makes  it  memorable, 
even  historic  in  our  business.” 

For  one  thing.  Porter  continued,  it 
can  give  newspapers  an  edge  in  cover¬ 
ing  sports  events  and  fast-breaking 
news  stories. 

“A  photographer  flying  back  from  a 
football  game  can  file  his  photos  en- 
route,”  he  said. 

However,  the  photo  chief  believes 
the  digital  process  needs  to  become  ad¬ 
vanced  for  widespread  use. 

Mark  Schneider,  marketing  vice 
president  of  GTE  Airfone,  which 
makes  the  device  used  by  Gilbert, 
commented:  “Although  people  have 
found  amazing  ways  to  use  this  tech¬ 
nology  since  it  was  introduced  in 
April,  no  one  had  ever  tried  to  send  a 
photograph  before.” 

Tracking  Erin 

TAMPA  BAY  ONLINE,  the  Tampa  Tri¬ 
bune’s  online  service  over  Prodigy,  be¬ 
came  a  focal  point  for  those  seeking  up- 
to-the-minute  information  on  Hurri¬ 
cane  Erin,  which  recently  crossed 
Florida  only  to  regather  its  strength  in 
the  Gulf  and  strike  the  state’s  pan¬ 
handle. 

Only  days  before  its  first  anniversary, 
the  electronic  service  recorded  more 
than  128,000  hits  in  one  day  during  the 
48  free  hours  offered  by  the  Tribune. 
Ordinarily,  the  average  is  accessed  1,100 
times  per  day.  The  online  service  pro¬ 
vided  hourly  updates  on  Erin,  including 
a  tracking  map,  National  Weather  Ser¬ 
vice  information  and  stories  from  the 
Tribune  and  the  Associated  Press. 
Doppler  radar  updates  were  offered 
every  10  minutes. 


28 


EditorfifPublisher  •  August  19,  1995 


Hyphen  closes  shop 

U.S.  offices  liquidated;  U.K.,  Italian 
businesses  in  receivership;  new  company 
acquires  intellectual  property  rights 


by  Jim  Rosenberg 

HYPHEN  INC.  CLOSED  up  shop  in 
Wilmington,  Mass.,  after  filing  for 
Chapter  7  bankruptcy  liquidation,  ac¬ 
cording  to  its  former  executive  vice 
president,  Tony  Ford. 

Now  sales  vice  president  at  High  Wa¬ 
ter  Designs,  a  color  imaging  systems 
firm  in  Bedford,  N.H.,  Ford  said  output 
system  software  developer  Hyphen  Ltd., 
Norfolk,  United  Kingdom,  and  parent 
firm  and  front-end  system  developer. 
Hyphen  s.p.a.,  Bologna,  Italy,  were 
placed  in  receivership. 

Ford  said  the  U.S.  firm  made  its 
Chapter  7  filing  July  24.  On  its  last  day 
of  operation  it  employed  eight  people. 
At  its  height  in  the  winter  of  1991-92, 


Hyphen  Inc.’s  staff  numbered  almost  60. 
Its  assets  consisted  mainly  of  computer 
hardware  and  furniture. 

In  the  U.K.,  said  Ford,  the  receivers 
will  decide  whether  the  business  can  be 
reorganized  or  must  be  sold. 

The  Italian  company  was  forced  shut 
by  the  courts  upon  failure  to  pay  em¬ 
ployees’  salaries,  according  to  the  Sey- 
bold  Report  on  Publishing  Systems. 

The  Report  also  noted  that  an  ex¬ 
pected  financial  infusion  from  Montre¬ 
al-based  output  systems  developer  Esch- 
er-Grad  no  longer  seemed  likely. 

Appointment  of  two  employees  of 
London-based  accountant  and  manage¬ 
ment  consultant  Touche  Ross  &  Co.  as 
joint  administrative  receivers  of  the 
U.K.  company  followed  filing  of  a  so- 
called  winding-up  petition  by  British 
tax  authorities. 

Hyphen  Ltd.  supplied  the  raster  im¬ 
age  processing  software  that  was  the 
core  of  the  U.S.  company’s  business, 
which  included  output  management 


and  OPI  products,  among  others. 

It  was  perhaps  the  first  to  develop  a 
RIP  fast  enough  to  make  PostScript  a 
practical  deadline  output  option.  The 
PC-based  Hyphen  editorial  system  has 
made  little  headway  in  this  market. 

Receivership  for  Hyphen  Ltd.  was 
announced  last  month,  by  which  time 
the  company  was  down  about  10  em¬ 
ployees.  Another  U.K.  firm.  Hyphen 
International  Ltd.,  remains  open.  Ford 
said  he  did  not  know  the  nature  of  its 
business;  a  Touche  Ross  spokeswoman 
said  only  that  it  is  a  U.K.  firm  linked  to 
Hyphen  Ltd.  and  Hyphen  s.p.a.  through 
common  shareholders. 

In  the  brief  period  between  service  of 
the  winding-up  petition  and  appoint¬ 
ment  of  receivers.  Hyphen  Ltd.  and 


other  Hyphen  Group  companies  li¬ 
censed  certain  software  to  the  recently 
formed  HyWay  Ltd.,  Norwich. 

According  to  the  receivers,  HyWay 
almost  immediately  exercised  an  option 
to  acquire  intellectual  property  rights  to 
software  developed  by  Hyphen. 

In  late  July,  the  receivers  said  that 
while  some  royalties  had  been  paid  on 
the  licensing  agreement,  the  remainder 
of  the  transaction  had  not  been  con¬ 
cluded  and  that  they  would  legally  chal¬ 
lenge  it  on  behalf  of  Hyphen  Ltd. 

Within  a  week,  however,  the  re¬ 
ceivers  and  HyWay  managing  director 
Dave  Trumpess  expressed  their  satisfac¬ 
tion  with  an  agreement  on  HyWay ’s 
rights  acquisition  and  its  plans  to  com¬ 
plete  development  of  Hyphen  Ltd.  Lev¬ 
el  2  multiplatform  RIP  software  and 
various  Spectraserver  products. 

Trumpess  said  the  new  RIP  and  serv¬ 
er  products  are  expected  to  be  ready  for 
release  by  next  month’s  Seybold  San 
Francisco  conference. 


Penske  at  Sentinel 

THE  ORLANDO  SENTINEL  has 
contracted  with  Penske  Truck  Leasing’s 
Leaseway  Logistics  unit  to  deliver 
newsprint  to  its  printing  plants  and 
newspaper  bundles  to  its  distribution 
centers. 

The  arrangement  makes  “makes 
good  economic  sense”  because  trucks 
will  be  scheduled  more  efficiently,  with 
extras  available  as  needed,  and  because 
fleet  maintenance  is  more  complicated 
than  ever,  the  paper  said. 

Rather  than  invest  heavily  to  replace 
its  fleet,  the  Sentmel  said  it  decided  to 
farm  out  trucking  to  a  company  with 
resources  the  newspaper  doesn’t  have. 

The  division  of  Reading,  Pa. -based 
Penske,  the  nation’s  second  largest  truck 
leasing  firm,  operates  90,000  trucks. 

The  Sentinel  expects  to  eliminate  46 
jobs  when  Penske  begins  delivering 
bundles  to  distribution  centers  in  Au¬ 
gust  and  12  more  when  Penske  begins 
delivering  newsprint  and  maintaining 
other  newspaper  vehicles  in  1996. 

NAPIM  awards 

PRESIDENT’S  SERVICE  AWARDS 
from  the  National  Association  of  Print¬ 
ing  Ink  Manufacturers  were  presented 
to  two  managers  at  Sun  Chemical 
Corp.,  Fort  Lee,  N.j. 

Sun  corporate  manager  for  environ¬ 
mental  compliance  Gary  Andrzejewski 
has  worked  with  a  U.S.  Environmental 
Protection  Agency  task  force  to  reduce 
duplication  in  federal/state  permitting 
and  compliance  issues.  NAPIM  imme¬ 
diate  past  president  Ronald  T.  Barry, 
president  of  Color  Converting  Indus¬ 
tries,  credited  Andrzejewski  with 
NAPIM’s  greater  “recognition  and  visi¬ 
bility”  and  “closer  working  relationship” 
with  the  EPA. 

Based  in  suburban  Chicago,  Andrze¬ 
jewski  joined  Sun  in  1981  as  safety 
manager.  A  member  of  NAPIM’s  Con¬ 
servation  Committee,  he  also  chairs  a 
fugitive  emissions  permitting  group. 

Also  selected  for  service  and  contri¬ 
butions  to  the  association  was  Peter 
Ford,  technical  director  at  Sun  Chemi¬ 
cal’s  US  Ink  Corp.  division,  Carlstadt, 
N.j.  Active  with  NAPIM  since  joining 
the  former  United  States  Printing  Ink 
1986,  the  native  of  Exeter,  England, 
helped  draft  a  report  comparing  calcu¬ 
lated  and  actual  volatile  organic  com¬ 
pound  levels  and  has  served  on  the 
News  Ink  and  other  committees. 


On  its  last  day  of  operation  it  employed  eight 
people.  At  its  height  in  the  winter  of  1991-92, 
Hyphen  Inc.’s  staff  numbered  almost  60. 
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News  Tech 


First  Gannett  — 
then  the  world 

Less  than  a  year  old,  Gannett’s  new  tech 
unit  is  already  a  bazaar  of  newspaper  products 


by  Mark  Fitzgerald 

WITH  THE  NATION’S  biggest  news¬ 
paper  chain  as  its  built-in  customer 
base,  it  is  not  surprising  that  nine- 
month-old  Gannett  Media  Technolo¬ 
gies  International  is  off  to  a  fast  start. 

But  the  new  products  unit  has  aspi¬ 
rations  that  extend  far  beyond  the  con¬ 
tinental  reach  of  its  newspapers  —  and 
even  beyond  the  newspaper  industry 
itself. 

That  was  signaled  again  strongly  in 
late  July  when  Gannett  and  Digital 
Collections  Verlagsgesellschaft  an¬ 


nounced  an  agreement  for  GMTI  to  be 
the  exclusive  North  American  distrib¬ 
utor  of  products  developed  jointly  by 
Gannett  and  Hamburg-based  Digital 
Collections. 

As  part  of  the  agreement,  Gannett 
will  make  research  investments  both  in 
the  United  States  and  Germany  to 
spur  development  of  Digital  Collection 
products. 

Right  now  the  principal  product 
from  the  collaborative  effort  is  Pa- 
perDesk,  a  text  and  graphics  archiving 
and  workflow  management  system  that 
has  World  Wide  Web  accessibility  that 
is  already  online  in  Germany. 

PaperDesk  is  already  in  use  at  11 
Gannett  newspapers,  including  its 
former  flagships,  the  Democrat  and 
Chronicle  and  TimeS'Union  in 
Rochester,  N.Y.,  the  Des  Moines  RegiS' 
ter  and  the  Courier-Journal  in 
Louisville. 


Plans  are  to  install  PaperDesk  at  all 
82  Gannett  dailies. 

But  when  Gannett  Newspaper  Divi¬ 
sion  president  Gary  L.  Watson  an¬ 
nounced  the  agreement,  he  noted  mar¬ 
keting  possibilities  well  beyond  the 
chain. 

“What’s  exciting  is  that  PaperDesk’s 
potential  lies  beyond  the  newspaper  in¬ 
dustry,”  Watson  said.  “It  has  potential 
for  magazine  publishers,  museums,  cat¬ 
alogue  producers,  hospital,  law  offices 
—  for  any  business  that  must  manage 
text,  photos  and  graphics  together  or 
separately.” 


GMTI  has  had  big  ambitions  since 
it  was  launched  last  December  to  de¬ 
velop  and  market  products  that  are 
horn  in  Gannett’s  Advanced  Research 
Development  lab. 

The  new  unit  made  its  newspaper 
industry  debut  at  the  recent  Nexpo 
show  in  Atlanta  with  a  bazaar  of  prod¬ 
ucts  aimed  at  various  niches. 

“Up  to  now,”  GMTI  president  and 
chief  executive  officer  Daniel  Zito  ex¬ 
plained  at  a  Nexpo  session,  “these 
technology  applications  have  been 
used  primarily  in  the  Gannett  world, 
but  [GMTI’s]  mission  is  to  develop 
computer  products  that  can  benefit  the 
entire  newspaper  industry.” 

A  centerpiece  for  GMTI  at  Nexpo 
was  Mobile  Advertising  Sales  Systems 
—  MASS  —  a  system  the  Gannett  lab 
developed  for  newspaper  sales  repre¬ 
sentatives  that  runs  on  Macintosh 
PowerBook  laptop  computers. 


“The  most  obvious  problem  that 
MASS  solves  is  what  we  call  the  ‘Can 
I  get  back  to  you?’  syndrome,”  Zito  said 
of  the  system’s  capabilities  to  store, 
change  and  call  up  account  data. 

“There  is  nothing  to  track  down  — 
all  the  customer’s  information  is  right 
there.  Even  out  of  the  office,  a  sales 
rep  has  complete  account  information 
with  him  or  her  at  all  times,”  Zito  said. 

GMTI  also  purchased  and  is  market¬ 
ing  another  advertising  sales  applica¬ 
tion  called  AdLink,  which  automates 
two  major  newspaper  ad  segments:  real 
estate  and  automotive. 

AdLink  puts  the  task  of  creating  and 
maintaining  real  estate  and  auto  ads 
back  in  the  hands  of  the  advertiser, 
who  can  transmit  completed  ads  elec¬ 
tronically  to  the  newspaper. 

“Besides  cutting  composing  room 
costs  and  efforts,  AdLink  puts  the  re¬ 
sponsibility  for  ad  copy  on  the  adver¬ 
tiser,”  Zito  said.  “The  Realtors  create 
and  proof  the  ads  on  the  computer 
screen,  then  decide  when  it  should  be 
sent  to  the  newspaper.” 

The  impulse  behind  both  products, 
Zito  said,  stemmed  from  “a  problem 
and  a  philosophy.” 

“The  problem  was  a  customer  per¬ 
ception  that  local  newspaper  advertis¬ 
ing  was  slow,  frustrating,  bureaucratic 
and  inconsistent,”  he  said.  “The  philos¬ 
ophy  was  —  and  is  —  that  we  could 
use  specialized  computer  technology  to 
solve  the  problem.  This  has  been  no 
small  task,  as  we’ve  had  to  change  the 
customer’s  perception  by  changing  the 
reality:  Newspaper  advertising  really 
has  been  slow,  frustrating,  bureaucrat¬ 
ic  and  inconsistent.” 

Certainly,  there  were  problems  at 
Gannett  papers. 

“Ad  order  problems  were  costing 
Gannett  newspapers  about  $4  million 
a  year,”  he  said.  “That’s  an  average  loss 
of  almost  $50,000  a  year  per  newspa¬ 
per.”  And  to  fix  those  ad  order  prob¬ 
lems,  Zito  said,  Gannett  annually  was 
spending  105,000  hours  —  with  the 
corresponding  payroll  expense. 

MASS  was  designed  to  do  two 
things:  Make  the  newspaper  more  effi¬ 
cient  and  the  customer  more  confident 
about  how  its  ads  were  handled. 

Key  to  achieving  those  goals  was  the 
development  of  a  customer  account 
management  application  that  gives 
salespeople  a  range  of  information  — 
from  purchase  history  to  billing  status 
to  special  requirements  —  and  a  sim- 


Our  first  MASS  newspapers  reported  that  over 
$600,000  in  new  advertising  revenue  could  be 
directly  attributed  to  the  timeliness  and 
effectiveness  of  the  MASS  system,”  Zito  said. 
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Morgues  find  new 
life  in  ^repurposing^ 


“What’s  exciting  is  that  PaperDesk’s 
potential  lies  beyond  the  newspaper  in- 
dustry.  It  has  potential  for  .  .  .  any 
business  that  must  manage  text,  photos 
and  graphics  together  or  separately.” 

—  Qary  L.  Watson,  Qannett  Newspa¬ 
per  Division  president 


by  Mark  Fitzgerald 

YOU  COULD  LOOK  it  up:  The 
hottest  electronics  on  the  show  floor  of 
this  year’s  Nexpo  exposition  were  text 
and  image  archiving  systems. 

The  explosion  of  interest  and  exper¬ 
imentation  in  online  and  Internet  pub¬ 
lishing  has  given  the  dusty  newspaper 
morgue  a  new  purpose  in  life. 

Or,  to  use  the  ubiquitous  buzzword, 
a  “repurposing”  in  life. 

Newspapers  long  ago  realized  infor¬ 
mation  and  images  were  their  most 
valuable  assets,  essentially  raw  materi¬ 
al  that  could  be  used  —  sold  —  again 
and  again. 

Electronic  publishing,  however,  has 
given  new  urgency  to  the  search  for  so¬ 
lutions  that  can  easily  handle  this  so- 


from  a  World  Wide  Web  interface. 

N&O,  in  fact,  has  already  used  the 
archive  to  develop  two  Web  applica¬ 
tions:  One  that  gives  parents  who  in¬ 
put  their  street  address  wide  access  to 
a  range  of  information  about  their 
neighborhood  schools,  and  another 
that  permits  database  tracking  of  the 
progress,  and  text,  of  bills  in  the  North 
Carolina  legislature. 

Though  creating  the  system  from 
scratch  —  a  process  Woods  describes 
as  “rolling  your  own  virtual  library”  — 
is  by  no  means  easy,  the  cost  was  very 
low  and  the  freeware  was  high  quality, 
he  said. 

“People  are  sometimes  afraid  of  free 
software,  the  assumption  being  that  it’s 
worth  what  it  costs,”  Woods  said.  “The 
bottom  line,  though,  is  there  is  a  huge 


Woods,  in  large  measure,  used  so-called 
“freeware,”  the  public-domain  software  available 
on  the  Internet,  to  create  the  N&O’s  text 
archiving  system. 


plified  ad  order  entry  form  that  can  be 
pulled  up  on  the  laptop.  In  some  cases, 
required  fields  on  the  order  entry  form 
are  automatically  filled  in,  Zito  said. 

“MASS  brings  immediacy  to  the 
customer  contact,”  Zito  said.  “A  sales 
rep  can  write  up  the  order  while  still 
with  the  customer. 

“This  isn’t  to  look  cool  —  it’s  to  al¬ 
low  the  customer  to  be  part  of  the  or¬ 
der  process  and  to  see  what  informa¬ 
tion  the  newspaper  is  getting  with  his 
own  eyes.” 

MASS  should  be  in  use  at  38  Gan¬ 
nett  papers  —  with  500  salespeople  — 
by  October,  Zito  said.  All  82  papers, 
representing  a  sales  force  of  1,300, 
should  be  on  laptops  by  the  end  of 
next  year,  he  added. 

“The  response  we’ve  gotten  so  far 
has  been  very  positive:  Our  first  MASS 
newspapers  reported  that  over 
$600,000  in  new  advertising  revenue 
could  be  directly  attributed  to  the 
timeliness  and  effectiveness  of  the 
MASS  system,”  Zito  said.  Similarly, 
AdLink  is  showing  immediate  benefits 
for  new  newspaper  users,  he  said. 

“Before  AdLink  was  implemented  at 
the  Cincinnati  Enquirer,  a  Realtor 
needed  about  11  days  lead  time.  Now 
the  ad  goes  from  listing  to  publication 
in  three  or  four  days,”  Zito  said. 


called  repurposing  of  raw  words,  pho¬ 
tos,  graphics  and  —  increasingly  — 
voice,  sound  and  full-motion  images. 

“The  ability  to  distribute  your  infor¬ 
mation  in  various  ways  is  going  to  be 
the  key  to  being  competitive,”  said  Dan 
Woods,  now  the  applications  editor  for 
Pathfinder,  a  Time  Inc.  company. 
Woods  developed  the  archiving  system 
used  by  the  News  &  Observer  Publish¬ 
ing  Co.  in  Raleigh,  N.C. 

Woods,  in  large  measure,  used  so- 
called  “freeware,”  the  public-domain 
software  available  on  the  Internet,  to 
create  the  N&O's  text  archiving  sys¬ 
tem.  Among  other  capabilities,  the 
archive,  dating  back  to  mid-1990,  is 
searchable  by  keyword  or  proximity 
techniques,  allows  operates  using 
Boolean  logic  applications  to  connect 
search  terms  and  can  sort  search  “sets” 
in  reverse  chronological  order. 

Perhaps  most  important,  however, 
the  system  can  print  and  e-mail  search 
results  in  bulk  —  and  is  accessible 


community  of  people  out  there  sup¬ 
porting  Unix  tools.” 

Further,  Woods  argues,  creating  its 
own  archiving  system  gives  a  newspa¬ 
per  a  big  edge  in  the  market. 

“I  don’t  think  you  should  let  an  inte¬ 
grator  take  control  of  your  key  technol¬ 
ogy,”  Woods  said.  “That  will  be  your 
competitive  advantage.” 

Of  course,  there  are  dozens  of  inte¬ 
grators  out  there  willing  to  put  togeth¬ 
er  an  archiving  system  —  and  most  of 
them  seemed  to  be  on  the  Nexpo  floor. 

Among  them: 

•  Cascade  Systems  International 
showed  its  MediaSphere,  a  system  that 
archives  and  retrieves  text,  images, 
published  pages  and  multimedia  ob¬ 
jects. 

MediaSphere  uses  the  so-called  ob¬ 
ject-oriented  approach  in  accepting 
and  indexing  digital  data  into  a  Sybase 
SQL  (structured  query  language)  rela¬ 
tional  database.  It  uses  a  natural  lan¬ 
guage  search  engine  and  a  graphical 
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user  interface  integrated  with  Adobe 
Acrobat.  It  supports  both  Windows 
and  Macintosh  clients. 

•  Harris  Publishing  Systems  Corp.’s 
Vantage,  an  object-oriented  archiving 
system  that  soon  will  be  out  in  a  CD- 
ROM  “jukebox”  format. 

•  Lexis-Nexis  and  Tribune  Publish¬ 
ing  Co.  introduced  new  features  for 
NewsView  Connections,  which  works 
with  its  text  archiving  system  and  per¬ 
mits  automated  distribution  of  text  for¬ 
matted  for  the  Web,  online  services, 
in-house  library  and  e-mail. 

Also  shown  was  PhotoView,  an  im¬ 
age  archive  with  new  features,  includ¬ 
ing  Macintosh  client  support. 

•  IBM’s  Digital  Library  is  a  scalable 
solution  that  integrates  information 
storage,  search,  retrieval  and  distribu¬ 
tion  technologies  into  a  single  archi¬ 
tecture  for  distribution  on  the  Internet 
or  other  online  services. 

Part  of  the  problem,  says  one  expert 
on  newspaper  archiving  systems,  is  that 
there  are  a  growing  number  of  vendors 
—  but  the  technology  is  still  in  its  in¬ 
fancy. 

“There’s  an  awful  lot  of  developing 
going  on,  which  means  there  is  not  a 
lot  of  real-life  experience  out  there,” 
M.J.  Crowley,  library  manager  for 
Philadelphia  Newspapers,  told  a  ses¬ 
sion  at  Nexpo. 

For  newspapers,  Crowley  said,  the 
biggest  issue  remains  accomplishing 
archiving  and  repurposing  —  while  not 
slowing  workflow  to  a  halt. 

Because  the  fact  is,  say  Crowley  and 
other  library  managers,  newspapers 
store  enormous  amounts  of  informa¬ 
tion. 

“We  use  one  gigabyte  of  storage 
every  month  and  we’re  not  even  saving 
every  image  we  publish,  let  alone  every 
image  we  shoot,”  Crowley  said  of  the 
Philadelphia  papers.  A  gigabyte  is  ap¬ 
proximately  one  billion  bytes. 

But  it  is  not  just  storage  capacity 
that  gets  eaten  up  —  it’s  time  as  well, 
Crowley  says.  For  instance,  when  im¬ 
ages  are  taken  off  Associated  Press’ 
Leaf  Desk,  they  decompress,  and  must 
be  recompressed  for  archiving. 

“We  are  doing  a  lot  of  things  that 
are  time  wasters,”  Crowley  said.  “We’ve 
gotten  used  to  doing  a  lot  of  things 
that  way.  But  it  doesn’t  function  very 
efficiently,  and  we’ve  got  to  get  beyond 
that.” 

Another  demand  libraries  have  of 
archiving  systems  is  storage  of  a  full 
newspaper  page,  Crowley  said. 

“We  know  all  of  our  users  in  the 


newsroom  or  remote  sites  want  to  see 
the  article  the  way  it  was  displayed,” 
she  said.  “We  want  the  page,  with  the 
graphics  and  the  pictures. 

“After  all,  we  in  the  news  business 
don’t  just  put  information  out  —  we 
display  it.  we  present  it  and  we  want  to 
archive  it  that  way,”  Crowley  added. 

Quick  turnaround  on  text  and  im¬ 
ages  is  important  not  just  for  use  in 
electronic  publishing  or  fax  on  de¬ 
mand,  but  for  “repurposing”  that  mate¬ 
rial  back  into  the  printed  newspaper, 
library  managers  say. 

“About  20%  of  the  pictures  put  in 
the  paper  every  day  come  from  the  li¬ 
brary,”  said  Jerome  McClendon,  imag¬ 
ing  editor  of  the  Los  Angeles  Times. 

It  has  all  served  to  make  the  newspa¬ 
per  library  more  valuable  than  ever  be¬ 
fore  —  but  there  remain  problems  with 
terminology,  Philadelphia  Newspapers’ 
Crowley  says. 

“We’ve  finally  rebelled  against  the 
stodgy  feeling  of  the  word  ‘morgue,’  but 
‘archiving’  doesn’t  really  do  much  bet¬ 
ter,”  she  said. 

$1  million  to 
fight  soy  death 

RESEARCHERS  AT  SOUTHERN  Illi¬ 
nois  University  at  Carbondale  have  al¬ 
most  $1  million  in  new  grants  at  their 
disposal  to  continue  efforts  to  develop  a 
soybean  variety  able  to  resist  sudden 
death  syndrome  and  possibly  eliminate 
the  disease  altogether. 

Calling  it  the  largest  grant  his  de¬ 
partment  had  ever  received  and  “the 
largest  cooperative  effort”  it  has  ever 
undertaken.  Plant  and  Soil  Dept,  chair¬ 
man  Donald  J.  Stucky  said  plant  breed¬ 
ers,  pathologists  and  molecular  scien¬ 
tists  from  the  University  of  Arkansas 
and  University  of  Missouri  are  part  of 
the  research  team. 

Spring  and  fall  grants  from  the  grow¬ 
er-supported  North  Central  Soybean 
Research  Program  totalled  $944,500 
and  will  be  paid  over  three  years.  More 
than  a  third  of  the  total  was  con¬ 
tributed  by  the  Illinois  Soybean  Oper¬ 
ating  Board. 

Caused  by  a  fungus,  sudden  death 
syndrome  quickly  destroys  leaves  and 
bean  pods,  which  drop  from  plants  in  as 
little  as  48  hours.  Once  confined  to  the 
Mississippi  delta,  incurable  SDS  spread 
north,  reaching  Illinois  in  1979  and 
now  threatening  Indiana  and  Iowa. 
Yield  losses  can  surpass  20%. 

The  researchers  have  three  goals:  as¬ 


sembling  in  one  soybean  variety  the  re¬ 
sistance  genes  identified  in  southern 
and  northern  varieties,  searching  for  a 
defense  gene  in  other  species  for  possi¬ 
ble  cloning  and  transfer  to  soybeans, 
and  study  of  the  fungus  itself. 

GM  to  split  off  EDS 

EDS  WILL  BE  split  off  from  parent 
General  Motors  Corp.  next  year  pend¬ 
ing  shareholder  approval  and  a  tax-free 
transaction  ruling  IRS. 

The  huge  computer  services  compa¬ 
ny’s  long-expected  separation  from  GM 
will  be  effected  by  exchanging  new  EDS 
shares  for  all  outstanding  shares  of  GM 
class  E  stock,  which  represents  income 
from  EDS  and  is  valued  at  approximate¬ 
ly  $22  billion.  More  than  a  third  of  class 
E  shares  are  held  by  GM’s  worker  pen¬ 
sion  fund. 

Based  in  Plano,  a  Dallas  suburb. 
Electronic  Data  Systems  was  founded 
by  Ross  Perot  and  acquired  by  GM  11 
years  ago  for  $2.5  billion.  Revenues  last 
year  exceeded  $10  billion.  GM  remains 
EDS’s  biggest  customer,  accounting  for 
about  a  third  of  its  business,  although 
the  company  has  broadened  its  cus¬ 
tomer  base  in  recent  years. 

Areas  of  increasing  activity  are 
telecommunications  and  publishing 
technologies.  In  the  latter  field,  ongo¬ 
ing  projects  include  the  ambitious 
Global  News  Management  System  for 
Dow  Jones  &  Co.  and  groupwide  edito¬ 
rial  and  advertising  system  integration 
for  Dow  Jones  subsidiary  Ottaway 
Newspapers.  EDS  also  teamed  with  the 
New  York  Times  to  create  the  Advertis¬ 
ing  Sales  Information  System  and  with 
General  Electric’s  NBC  subsidiary  to 
develop  NewsEdge,  a  customizable,  in¬ 
telligent  newswire  monitor  now  also 
used  by  the  Times . 

NAPP  buys  BASF 
plate  business 

NAPP  SYSTEMS  INC.,  the  San  Mar¬ 
cos,  Calif.,  subsidiary  of  Lee  Enterpris¬ 
es,  agreed  to  buy  assets  of  the  North 
American  photopolymer  package-print¬ 
ing  plate  distribution  business  of  BASF 
Lacke  +  Farben,  Munster,  Germany. 
BASF  L+F  distributes  NAPP  newspaper 
printing  plates  in  Europe. 

The  newspaper  letterpress  and  flexo 
platemaking  systems  supplier  said  is  to 
become  exclusive  distributor  for  BASF 
L+F  package-printing  plates  in  North 
America. 
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Audiotex  —  Latin 
America-style 

Miami-based  audiotex  firm  finds 
success  by  adapting  to  different 
phone  style  south  of  the  border 


by  Mark  Fitzgerald 

IN  NORTH  AMERICA,  by  and  large, 
people  dial  up  audiotex  because  they 
want  fast  information  —  about  the 
weather,  a  breaking  news  event  or  a 
ball  game. 

But  in  South  America,  callers  are 
just  as  likely  to  use  their  phone  to  play 
a  history  game  or  hear  the  latest 
merengue  hit. 

In  North  America,  newspapers  gen¬ 
erally  market  their  audiotex  services  as 
value-added  to  the  paper,  while  in 
Latin  America  publishers  expect  voice 
to  be  a  profit  center  right  away. 


There’s  one  other  not  insignificant 
difference  between  audiotex  north  and 
south  of  the  Rio  Grande:  While  your 
average  U.S.  metro  installs  perhaps  30 
or  40  telephone  lines  for  its  services, 
Latin  papers  order  up  200  or  300  lines. 

Marketing  to  this  distinct  Latin 
American  audiotex  market  has  paid  off 
for  Amaco,  a  Miami-based  company 
that  bills  its  Audiovoice  system  as  “the 
global  voice  response  solution.” 

“In  Latin  America,  we  sell  the  idea 
[of  audiotex]  as  a  new  media  that  is  tar¬ 
geted  at  everyone  —  whether  they  are 
a  user  of  the  newspaper  or  not,”  said 
Abraham  Menasche  M.,  chief  execu¬ 
tive  officer  of  Amaco. 

“What  you  are  really  creating  is  a 
new  media,”  added  Morris  Menasche, 
the  firm’s  director  of  international 


affairs.  Audiotex  is  “more  massive”  in 
Latin  America,  Abraham  Menasche 
said.  Typical  call  volumes  in  cities  of 
about  a  million  and  a  half  people,  for 
instance,  reach  25  million  calls  annual¬ 
ly,  he  said. 

So  newspapers  extend  their  promo¬ 
tion  efforts  far  beyond  house  adds,  the 
executives  say. 

In  fact,  the  most  typical  promotion 
is  inserts  that  come  with  the  telephone 
bill. 

Latin  audiotex  services  are  designed 
to  include  social  and  community  ser¬ 
vices.  Callers  can  get  information 
about  stress  as  well  as  emergency 


medical  services. 

The  most  popular  services,  however, 
are  much  more  entertainment-orient¬ 
ed  than  in  the  United  States.  For  ex¬ 
ample,  games  and  quizzes  —  about 
mathematics  or  history  —  generate  big 
call  volumes. 

As  in  the  United  States,  the  horo¬ 
scope  is  also  a  popular  service. 

But  if  stock  or  news  updates  are  not 
the  biggest  audiotex  services  in  Latin 
America,  it  is  nonetheless  true  that 
newspapers  are  the  main  sponsors  of 
voice  services  there. 

Newspapers,  in  fact,  frequently  rely 
on  audiotex  as  the  basis  for  their  politi¬ 
cal  polling.  The  sample  size  is  far 
greater  than  a  professional  poll,  Morris 
Menasche  says,  and  —  despite  the  self- 
selective  nature  of  the  response  —  the 


polls  have  proven  surprisingly  accurate. 

Consider  a  recent  poll  on  the  Jalisco 
gubernatorial  race  in  Mexico  taken 
through  the  audiotex  service  of  El  In- 
formador,  a  newspaper  in  Guadalajara: 
the  final  election  tally  differed  from 
the  telephone  poll  by  just  one-half  of 
one  percent. 

Amaco’s  list  of  clients  includes 
newspapers  in  seven  countries. 

Audiotex  is  booming  in  Latin  Amer¬ 
ica  despite  the  poor  telephone  service 
that  plagues  some  countries.  Rotary 
dial  phones,  for  instance,  remain  much 
more  widespread  in  Latin  America 
than  in  the  United  States. 

But  for  Amaco,  which  markets  a  ro¬ 
tary  phone  application  called  Pulsin, 
this  fact  is  as  much  a  marketing  advan¬ 
tage  as  a  problem,  Morris  Menasche 
says. 

Indianapolis  dailies 
provide  online 
race  coverage 

THE  INDIANAPOLIS  STAR  and  In¬ 
dianapolis  News  are  providing  online 
auto-racing  coverage  on  SpeedNet, 
available  to  America  Online  (AOL) 
subscribers  and  to  browsers  of  Internet’s 
World  Wide  Web. 

SpeedNet’s  debut  was  timed  to  deliv¬ 
er  full  coverage  of  the  NASCAR  Brick¬ 
yard  400  race  at  the  Indianapolis  Motor 
Speedway. 

“We’re  the  number-one  information 
source  in  the  racing  capital  of  the 
world,”  said  jay  Small,  online  services 
editor  for  Indianapolis  Newspapers  Inc. 
“It’s  natural  for  us  to  offer  an  auto-rac¬ 
ing  service  as  our  first  contribution  to 
the  online  community.” 

The  service  combines  staff  and  wire 
service  coverage  of  IndyCar,  Indy  Rac¬ 
ing  League,  NASCAR,  NHRA  and 
other  racing  circuits. 

In  addition  to  news  stories,  the  ser¬ 
vice  offers  profiles  of  popular  drivers 
and  teams,  a  guide  to  the  Indianapolis 
area  with  dining  and  accommodations 
information,  a  photo  gallery  of  racing 
images  and  statistics  and  reports  from 
last  year’s  Brickyard  400  and  this  year’s 
Indianapolis  500. 

SpeedNet  can  be  accessed  at 
http://www.starnews.com/speednet  or 
on  AOL. 


Audiotex  is  booming  in  Latin  America  despite  the 
poor  telephone  service  that  plagues  some 
countries. 
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Editors  editorialize 
at  cartoon  session 

They  say  the  work  of  many  political  cartoonists  is 
lacking  in  originality,  but  they  offer  praise  as  well 


by  David  As  tor 

THEY  CAME,  THEY  praised,  they 
criticized. 

Several  editors  were  invited  to  the 
recent  Association  of  American  Edito¬ 
rial  Cartoonists  convention  in  Balti¬ 
more  to  discuss,  among  other  things, 
the  work  of  AAEC  members.  And  per¬ 
haps  the  most  common  complaint  of 
the  panelists  concerned  the  alleged 
sameness  of  many  political  cartoons. 

“You  need  more  diversity  of  ideas,” 
said  Arizona  Republic  editorial  page 
editor  Paul  Schatt. 

“When  there  are  obvious  big  stories, 
you  get  obvious  cartoons,”  added  New 
York  Times  Week  in  Review  editor 
Jonathan  Landman,  citing  as  examples 
the  many  cartoons  about  President 
Clinton’s  wishy-washy  policy  on 
Bosnia  and  Sen.  Robert  Dole’s 
hypocrisy  in  criticizing  Hollywood  but 
not  the  National  Rifle  Association  for 
violence.  “The  fact  that  the  news  is  big 
doesn’t  [automatically]  make  a  cartoon 
on  that  subject  interesting.” 

Landman  continued,  “There’s  a  lack 
of  imagination.  Sure,  Dole’s  criticism 
of  Hollywood  was  politically  motivated, 
but  that  doesn’t  qualify  as  an  insight. 
[A  cartoon  expressing  that]  is  pretty 
much  a  waste  of  time.” 

The  Times  editor  said  “cartoons  are 
best  when  the  news  is  the  least”  be¬ 
cause  their  creators  are  forced  to  come 
up  with  more  original  commentary. 

USA  Today  editorial  page  editor 
Karen  Jurgensen  added  that  at  least 
some  cartoonists  may  need  to  do  more 
reporting  and  reading  —  and  “look  for 
ideas  in  different  places”  —  to  come 
up  with  more  original  work. 

Obviously,  cartoons  can  also  be 
more  diverse  when  they  focus  on  local 
subjects.  But  the  number  of  staff  car¬ 


Session  moderator  Steve  Benson 


toonist  positions  is  shrinking  as  many 
newspapers  instead  run  inexpensive 
syndicated  work. 

“1  think  the  use  of  syndicated  car¬ 
toons  is  almost  insidious,”  said  Toronto 
Sun  publisher  Hartley  Steward,  anoth¬ 
er  panelist.  “What  we  are  doing  is  tak¬ 
ing  one  of  our  greatest  strengths  and 
destroying  it.  We’re  not  building  a  farm 
system  of  young  editorial  cartoonists. 
So  many  of  them  are  looking  for  jobs.” 

Local  cartoons  not  only  can  be  more 
original,  they  can  also  be  more  influen¬ 
tial. 

“A  cartoon  about  Clinton  is  not  go¬ 
ing  to  change  anything,”  Schatt  ob¬ 
served.  “A  local  cartoon  can  shake 
things  up.” 

But  some  newspapers  don’t  want  to 
shake  things  up.  Session  moderator 
Steve  Benson,  an  editorial  cartoonist 
for  the  Arizona  Republic  and  United 
Feature  Syndicate,  noted  that  publish¬ 
ers  who  play  golf  with  local  politicians 


may  not  want  their  cartoonists  to  be 
too  hard  on  these  officeholders. 

Schatt  said  Benson  is  given  plenty  of 
freedom  at  the  Republic.  “We  do  not 
require  him  to  stick  to  our  editorial 
policy,”  he  stated.  “I  think  of  a  cartoon 
as  the  equivalent  of  a  signed  column 
....  Steve  is  valuable  to  us  because  he 
pushes  the  envelope.  [He  does]  the 
most  popular  thing  on  the  editorial 
page.” 

The  three  other  panelists  also  of¬ 
fered  praise  to  go  along  with  their 
criticism. 

“I’m  an  unabashed  editorial  cartoon 
fan,”  said  Steward. 

“I  have  a  tremendous  respect  for 
what  you  do,”  jurgensen  told  the  audi¬ 
ence.  “One  of  the  things  that  distin¬ 
guishes  newspapers  from  electronic 
media  is  that  they  put  things  in  per¬ 
spective.  We  provide  some  context  and 
perspective  —  and  cartoons  are  part  of 
that.” 

She  added,  “We  see  200  or  300  car¬ 
toons  a  week,  and  there  are  a  lot  of 
good  ones  in  the  mix.”  But  some  of  the 
cartoons,  Jurgensen  said,  are  excessive¬ 
ly  “mean”  and  take  “cheap  shots.” 

Landman  said  there  are  weeks  when 
he  receives  numerous  excellent  editori¬ 
al  cartoons  from  which  to  choose  for 
his  section’s  roundup.  But  there  are 
other  weeks  when  he  has  trouble  find¬ 
ing  three  good  ones. 

Several  AAEC  members  took  issue 
with  Landman’s  comments.  One  noted 
that  the  Times  doesn’t  always  run  the 
most  hard-hitting  cartoons  it  receives, 
and  another  said  the  newspaper  should 
hire  a  staff  editorial  cartoonist  if  it  is 
bothered  by  the  quality  of  syndicated 
work. 

The  session  was  sponsored  by  Mc- 
Clatchy  Newspapers. 

Man  and  woman  do 
alternating  cartoon 

A  MALE  AND  a  female  cartoonist 
have  joined  forces  to  create  a  comic 
with  an  innovative  format. 

Wiley  Miller  and  Susan  Dewar  do 
“Us  &.  Them”  on  alternating  days. 
This  “time-share”  arrangement  enables 
each  artist  to  explore  issues  from  a 
man’s  and  a  woman’s  perspective. 

The  daily  and  Sunday  comic  —  in- 
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troduced  last  month  by  Universal  Press 
Syndicate  —  stars  Wiley’s  Joe  Pyle 
character  and  Dewar’s  Janet  George 
character. 

Pyle  is  a  thrice-divorced  radio  talk 
show  host  in  Buffalo,  N.Y.  He  is  glib 
and  self-assured  on  the  air,  but  an  inse¬ 
cure  “bundle  of  middle-age  spread’’ 
when  he’s  off. 

George  is  a  single  mother  who  works 
at  home  as  a  newspaper  columnist.  She 
listens  to  Pyle’s  show. 

Wiley,  who  came  up  with  the  “Us  &. 
Them”  concept,  is  the  creator  of  the 
popular  “Non  Sequitur”  comic  syndi¬ 
cated  by  the  Washington  Post  Writers 
Group  since  1992.  The  award-winning 
artist  is  also  a  former  editorial  cartoon¬ 
ist  for  the  San  Francisco  Examiner  and 
other  newspapers. 

Dewar  has  been  an  editorial  car¬ 
toonist  for  the  Ottawa  Sun  since  1989. 
The  award-winning  Montreal  native 
has  also  worked  as  a  freelance  cartoon¬ 
ist,  as  an  elementary  school  teacher, 
and  in  other  jobs. 

She  and  Wiley  —  who  are  46  and  44 
years  old,  respectively  —  became 
friends  after  meeting  at  an  Association 
of  American  Editorial  Cartoonists 
convention  more  than  a  decade  ago. 

Their  “Us  &  Them”  comic  already 
has  more  than  90  clients,  including  the 
Arizona  Republic,  Calgary  Herald, 
Denver  Post,  Kansas  City  Star,  Los 
Angeles  Times,  Ottawa  Sun,  PhiladeL 
phia  Inquirer,  Portland  Oregonian,  San 
Francisco  Examiner,  Seattle  Post-Intel- 
ligencer  and  Toronto  Sun. 

Tribune  syndicating 
Tet  World’  column 

“MY  PET  WORLD”  has  been  intro¬ 
duced  by  Tribune  Media  Services. 

Steve  Dale’s  twice-weekly  column 
covers  pet  news  and  trends.  Included 
are  feature  stories,  briefs  and  answers 
to  reader  questions. 

Dale,  who  also  writes  for  the  Chica¬ 
go  Tribune  and  People  magazine,  is  the 
author  of  American  Zoo  (Bantam-Dou- 
bleday-Dell). 

Three  food  features 
are  offered  by  KRT 

THREE  MONTHLY  FEATURES  from 
Cook’s  Illustrated  magazine  are  being 
offered  by  Knight-Ridder/Tribune 
News  Service. 

They  include  “Quicktips,”  which  are 


One  of  this  month’s  “Us  &  Them”  strips  created  by  Susan  Dewar, 


black-and-white  drawings  containing 
food  preparation  and  cooking  tips; 
“Ratings,”  which  evaluates  kitchen 
equipment;  and  “Tastetest,”  which  tests 
new  food  products  and  offers  advice  on 
buying  and  serving. 

Editorial  blasts  idea 
of  a  tax  on  cartoons 

THE  LOS  ANGELES  Business  Jour¬ 
nal  recently  published  an  editorial  op¬ 
posing  California’s  attempt  to  levy  a 
tax  on  cartoons. 

Earlier  this  year,  an  office  of  the 
California  State  Board  of  Equalization 
asked  Creators  Syndicate  for  copies  of 
business  records  to  determine  how 
much  sales  tax  the  Los  Angeles-based 
company  might  have  to  pay  on  politi¬ 
cal  cartoons  and  comics  it  represents. 
Creators  is  challenging  the  potential 
levy  (E&P,  June  3,  1995,  p.  49). 

The  Business  Journal  editorial  stated 
that  the  taxation  effort  “would  he  un¬ 
constitutional,  violating  the  First 
Amendment  right  of  free  political 
expression.” 

It  added  that  “there’s  the  thorny 
question  of  what  exactly  will  he  taxed. 
Under  the  state’s  legislative  code,  text 
cannot  he  taxed.  So  will  the  revenuers 
set  different  tax  rates  for  cartoons  with 
text  .  .  .  and  cartoons  with  no  such 
text?” 

The  editorial  continued,  “Then 
there’s  the  rank  absurdity  of  differenti¬ 
ating  between  hard  copy  and  electron¬ 


ic  cartoons.  The  state  has  indicated 
cartoons  sent  to  publications  electron¬ 
ically  will  be  free  of  tax,  hut  ones  deliv¬ 
ered  physically  —  either  on  disk  or 
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printed  on  paper  —  will  be  subject  to 
the  sales  tax.” 

It  further  added  that  the  levy  “repre¬ 
sents  double  taxation.  Paying  a  sales 
tax  on  the  components  of  a  publica¬ 
tion  while  also  paying  a  sales  tax  on 
the  entire  publication  constitutes  a  tax 
on  a  tax.” 

And  the  Business  Journal  editorial 
noted  that  “taxation  of  any  of  a  publi¬ 
cation’s  elements  opens  the  door  to  us¬ 
ing  taxes  to  influence  and/or  censor 
anything  that  is  presented  in  the  pub¬ 
lication.” 

The  latest  in  books 

ASAY  DOODLES  GOES  to  Town,  a 
collection  of  the  work  of  conservative 
editorial  cartoonist  Chuck  Asay,  has 
been  published  by  Pelican  of  Gretna, 
La. 

Asay  is  with  the  Colorado  Springs 
Gazette  Telegraph  and  Creators  Syndi¬ 
cate. 

Another  conservative  commentator, 
columnist  William  F.  Buckley,  Jr.,  of 
Universal  Press  Syndicate,  has  au¬ 
thored  the  Blackford  Oakes  Reader  for 
Universal’s  Andrews  and  McMeel  book 
company.  The  anthology  contains  ex¬ 
cerpts  from  Buckley’s  10  novels  starring 
CIA  hero  Oakes. 

And  humorist,  historian  and  former 
longtime  Corpus  Christi  (Texas) 
Caller'Times  columnist  Bill  Walraven 
has  written  All  I  Know  Is  What’s  on 
TV  for  javelina  Press  of  Corpus 
Christi.  The  book  is  illustrated  by  John 
C.  Davis,  Jr. 

Many  Singer  books 

MORE  THAN  20  books  based  on 
Singer  Media  columns  and  features 
have  been  published. 

Among  the  titles  are  Diet  &  Exer¬ 
cise,  The  Complete  Guide  to  Golf,  The 
Complete  Guide  to  Gardening,  Helpful 
Hints  for  the  Home,  The  Joy  of  Practi¬ 
cal  Parenting,  The  Complete  Career 
Guide,  Success  Secrets  for  1995,  Trea¬ 
sury  of  Christmas  Stories  and  Word 
Puzzles. 

Many  of  the  books  were  released  by 
HIS  Publishing  of  Berne,  Ind.,  and 
Dover  Publications  of  New  York.  And 
many  of  the  books  were  compiled  and 
edited  by  Singer  Media  president  Kurt 
Singer. 


The  Singer  syndicate  is  based  at 
Seaview  Business  Park,  1030  Calle 
Cordillera  #106,  San  Clemente,  Calif. 
92673. 

Healtby  diet  expert 

A  FEATURE  THAT  discusses  a 
healthy  diet  and  other  topics  is  being 
self-syndicated  by  Norman  Darden. 

Darden  is  the  developer  of  a  health 
juice  that  was  praised  recently  in 
Vogue  magazine,  the  publisher  of  a 
newsletter  called  Juicers  and  Juicing 
Business,  and  a  nationally  known 
wood-floor-care  specialist. 

He  has  contributed  to  newspapers 
such  as  the  Washington  Post,  New  York 
Post,  Staten  Island  (N.Y.)  Advance  and 
Newark,  N.J.,  Star-Ledger,  and  maga¬ 
zines  such  as  Better  Homes  and  Gar¬ 
dens,  House  Beautiful  and  Woman’s 
Day. 

The  New  York  City-based  Darden,  a 
former  textbook  editor  who  majored  in 
math  at  New  York  University,  can  be 
reached  at  212-986-1274. 

Tournament  in  K.C. 

THE  INAUGURAL  BAD  Golfers  As¬ 
sociation  tournament  raised  more  than 
$120,000  for  the  Christmas  in  Octo¬ 
ber  charitable  organization  in  Kansas 
City. 

The  BGA  Open,  which  received 
widespread  media  coverage,  was  the 
brainchild  of  such  people  as  Universal 
Press  Syndicate  editorial  cartoonist  Pat 
Oliphant  and  Universal  president  John 
McMeel. 

Artists  going  online 

MORE  COMIC  CREATORS  will 
make  guest  appearances  on  America 
Online  during  the  summer  and  fall. 

AOL  is  having  cartoonists  on  every 
Sunday  night,  starting  8  p.m.  Eastern 
time,  to  mark  this  year’s  centennial  of 
comics. 

Next  month,  scheduled  guests  in¬ 
clude  “Hi  and  Lois”  writer  Greg  Walk¬ 
er  of  King  Features  Syndicate,  Sept.  3; 
“Ballard  Street”  creator  Jerry  Van 
Amerongen  of  Creators  Syndicate, 
Sept.  10;  “Mother  Goose  &  Grimm” 
creator  Mike  Peters  of  Tribune  Media 
Services,  Sept.  17;  and  “Sally  Forth” 


creator  Greg  Howard  of  King,  Sept.  24. 

The  following  month,  those  appear¬ 
ing  will  include  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of  Uni¬ 
versal  Press  Syndicate,  Oct.  1;  “Gaso¬ 
line  Alley”  cartoonist  Jim  Scancarelli 
of  Tribune,  Oct.  8;  “Dick  Tracy”  artist 
Dick  Locher  of  Tribune,  Oct.  15; 
“Brenda  Starr”  writer  Mary  Schmich  of 
Tribune,  Oct.  22;  and  “Dilbert”  creator 
Scott  Adams  of  United  Feature  Syndi¬ 
cate,  Oct.  29. 

Guests  for  November  and  beyond 
will  be  listed  in  upcoming  E&P  issues. 
And  for  the  lineup  of  guests  from  May 
through  August  1995,  see  E&P,  July  22, 
p.  36. 

New  NIE  offerings 

SIX  NEW  NEWSPAPER  in  Education 
supplements  for  1995-96  are  being  of¬ 
fered  by  Knight -Ridder  Productions  of 
Lexington,  Ky. 

The  sections  —  which  bring  to  28 
the  number  produced  by  KRP  —  in¬ 
clude  “Watch  Your  Language!”  and 
“Take  It  to  the  Bank”  for  high  schools; 
“All  About  Advertising,”  “The  50th 
Anniversary  of  the  United  Nations,” 
and  “Conflict  Resolution”  for  interme¬ 
diate  and  middle  grades;  and  “Your 
Neighborhood”  for  primary  classes. 

All  six  supplements  are  available  on 
CD  or  in  velox  form. 

For  more  information,  call  Bekki 
Franklin  at  606-231-3507.  - 

Syndicate  on  Web 

FUTURE  FEATURES  SYNDICATE 
(FFS)  now  has  a  World  Wide  Web  site 
for  its  cartoons. 

The  address  is  http://www.spinda- 
ta.com/futrfeat/. 

FFS  itself  is  based  at  1923  N.  Wick¬ 
ham  Rd.,  #117,  Melbourne,  Fla.  32935. 

Column  on  Web 

THE  WEEKLY  “SHAKING  the  Mon¬ 
ey  Tree”  column  by  veteran  financial 
journalist  Bob  Metz  has  been  added  to 
PR  Newswire’s  World  Wide  Web  site. 

Metz’s  column  made  its  debut  on  PR 
Newswire’s  fax-on-demand  system  this 
April. 

The  address  of  the  Web  site  is 
http://www.prnewswire.com. 
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the  first  year.  All  by  the  second.” 

A  lean  operation 

His  paper’s  news  side  is  a  lor  like 
Tribble  —  lean,  direct  and  straight 
down  the  middle. 

“News  is  news  and  we  report  it  as 
such,  treating  everyone  the  same,”  Trib¬ 
ble  once  wrote  in  his  editorial-page  per¬ 
sonal  column. 

“However  we  might  not  write  the  sto¬ 
ry  with  the  same  flavor  as  your  nearby 
daily  newspaper  does.  For  sure  we  make 
some  folks  mad  on  occasion,  it’s  in¬ 
evitable.” 

Tribble’s  editors  earn  from  $15,000  to 
$25,000,  which  includes  commissions 
on  advertising  they  sell. 

Each  editor  is  given  the  freedom  to 
chart  his/her  paper’s  course,  Tribble 
said/That  includes  editorial  writing. 

“I  don’t  always  agree  with  what  they 
write.  But  if  they’re  planning  to  lam¬ 
baste  local  government,  I  ask  them  to 
let  me  know  and  give  me  the  reasons 
why.” 

“Editors  go  into  their  communities, 
work  the  hard  news  and  sell  ads,”  Trib¬ 
ble  said.  “They  come  back  [to  their  di¬ 
vision’s  central  offices]  to  write  on  Mac¬ 
intosh  terminals,  edit  and  layout  pages. 
Once  the  papers  are  printed,  they  go 
back  to  deliver  them  [to  their  town’s 
post  offices  and  newsstands.]” 

Tribble  said  that  community  corre¬ 
spondents  supplement  the  editors, 
about  five  at  each  paper.  They  generate 
social,  church  and  school  news.  A  cor¬ 
respondent’s  annual  pay:  five  free  sub¬ 
scriptions. 

Basic  editing 

“We  cut  a  lot  of  corners,”  added  the 
publisher.  “The  number  one  example  is 
not  editing  correspondents’  columns. 
We  just  let  ’em  write.  We’ll  drop  in  a 
period  or  comma,  fix  a  misspelled  word. 
But  we  don’t  mess  with  sentence  struc¬ 
ture. 

“Readers  complain  when  a  corre¬ 
spondent’s  column  is  left  out.  So  it’s  im¬ 
portant  that  they  appear  —  warts  and 
all. 

“We  accept  pictures  from  readers  — 
birthdays  and  anniversaries  —  even  in 
color.  We  know  they’re  often  going  to 
print  dark,  but  if  we  think  they’ll  repro¬ 
duce  halfway  decent,  we’ll  accept  them. 

“If  anyone  calls  us  to  take  a  picture, 
we  go  and  take  it.  We  don’t  try  to  judge 


what  is  newsworthy.  We  let  our  readers 
tell  us  what  is.  This  is  country  journal¬ 
ism,  that’s  what  it  really  is.  If  you  want 
to  be  a  perfectionist,  stay  out  of  small¬ 
town  journalism.  We  like  to  win  awards. 
And  we  have.  But  it’s  your  readers  who 
judge  your  paper.  If  your  circulation 
stays  where  it  should,  that’s  the  most 
important  award.” 

Among  most  counties  in  which  Trib¬ 
ble  papers  circulate,  population  runs 
from  4,000  to  6,000. 

“I’m  convinced  that  some  of  these 
towns  wouldn’t  have  papers  if  it  weren’t 
for  us,”  he  said. 

A  deeply  religious  person,  the  60- 
year-old  Tribble  serves  as  a  deacon  and 
Sunday  School  superintendent  at  the 
Eirst  Baptist  Church  of  Manchester. 

“I  feel  like  the  Lord  put  me  into  the 
newspaper  business.  That  is  why  we  try 
to  produce  the  type  of  paper  that  is  fair 
to  its  community.  Sometimes  it  hurts 
when  we  must  print  depressing  stories. 
But  the  people  don’t  expect  us  to  pull 
any  punches.” 

Bob  Williams  at  Blackshear  said,  “He 
is  my  mentor.  I  call  him  regularly  for  ad¬ 
vice  and  sometimes  we  talk  for  an  hour. 
He’s  a  caring,  successful  person  who  is 
willing  to  help  others.” 

Have  30  years  on  the  weekly  newspa¬ 
per  firing  line  at  all  tarnished  this  pub¬ 
lisher’s  zest  for  his  job? 

Bob  chuckles  at  the  notion.  “1  still 
can’t  wait  to  get  to  work  in  the  morn¬ 
ing.” 

Then  he  adds  a  post  script. 

“Four  years  ago,  my  wife  bought  me  a 
set  of  golf  clubs.  That  got  my  attention. 
Golf  was  something  I  thought  I’d  never 
be  interested  in.  But  I  am.  It’s  a  fun 
game  and  I  just  love  to  play  whenever  I 
get  the  chance.” 

Dink  NeSmith  of  Athens  sums  up  his 
friend  Tribble,  “Even  while  building  an 
impressive  group  of  weeklies.  Bob  still 
continues  to  write  obituaries  for  his 
hometown  paper.” 

VAC  adds  clients 

VERIFIED  AUDIT  CIRCULATION 
said  it  has  added  138  publications  to  its 
client  roster  in  the  last  year,  the  biggest 
gain  in  the  audit  group’s  44  years. 

New  clients  include  78  weeklies,  22 
total-market-coverage  papers,  16  alter¬ 
native  weeklies,  nine  Hispanic  publica¬ 
tions,  eight  parenting  publications  and 
seven  free  papers.  All  told,  more  than 
1,500  publications  use  VAC,  based  in 
Mill  Valley,  Calif. 


Cigarettes 

Continued  from  page  13 

was  filed  in  the  North  Carolina  feder¬ 
al  court  by  five  tobacco  companies  and 
a  North  Carolina  advertising  agency. 

In  addition  to  alleging  FDA’s  lack  of 
jurisdiction  and  First  Amendment  vio¬ 
lations,  the  tobacco  companies 
charged  that  the  regulations  violate 
their  rights  under  the  Fifth  Amend¬ 
ment. 

“To  the  extent  that  FDA’s  proposed 
regulations  would  prohibit  plaintiffs 
from  using  certain  trademarks  or  copy¬ 
righted  material,  such  regulations 
would  be  without  statutory  authoriza¬ 
tion  and  would  constitute  a  depriva¬ 
tion  by  FDA  of  property  without  due 
process  of  law  and  a  taking  of  private 
property  by  FDA  without  just  compen¬ 
sation,”  the  lawsuit  stated. 

The  tobacco  companies’  lawsuit  fur¬ 
ther  alleged  that  the  administration 
bowed  to  pressure  from  anti-smoking 
groups,  one  of  which  reportedly  had 
threatened  to  sue  the  FDA  if  it  did  not 
act. 

Included  in  the  tobacco  companies’ 
lawsuit  are  Philip  Morris  Inc.,  R.J. 
Reynolds  Tobacco  Corp.,  Brown  & 
Williamson  Tobacco  Corp.,  Liggett 
Group  Inc.,  Lorillard  Tobacco  Co.,  and 
Coyne-Beahm  Inc.,  a  North  Carolina 
advertising  agency. 

Philip  Morris  senior  vice  presi¬ 
dent/corporate  affairs  Steve  Parrish 
called  the  FDA  action  a  “Trojan 
Horse,  set  forward  under  the  guise  of 
preventing  youth  smoking.  Make  no 
mistake;  the  real  hidden  agenda  here  is 
prohibition.” 

Anchorage  aid 

THE  ANCHORAGE  DAILY  News 
has  given  $200,000  to  the  University  of 
Alaska’s  department  of  journalism  and 
public  communications.  The  award  was 
made  July  26  at  an  open  house  at  the 
McClatchy  paper  to  celebrate  its  “49th 
year  in  the  49th  state.” 

“On  our  birthday,  we  decided  to  give 
a  present  to  the  university  as  a  way  of 
saying  ‘thank  you’  for  what  Alaskans 
have  done  for  us,”  Daily  News  publish¬ 
er  Fuller  Cowell  said. 

The  Daily  News  is  the  state’s  largest 
paper,  with  73,000  daily,  95,000  Sunday, 
circulation. 

It  was  the  first  morning  daily  and  first 
Sunday  paper  in  the  state  and  has  won 
two  Pulitzer  Prizes. 
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suggesting  cuts  in  the  offing:  “If  the 
status  quo  were  acceptable,  the  Millers 
wouldn’t  be  selling.” 

Eagle  reporter  Raymond  J.  Lamont 
quoted  Singleton  as  saying,  “1  think  it’s 
inevitable  that  the  culture  at  the  news¬ 
papers  will  change  somewhat.  I  think 
everybody  expects  it  to  change  and  it 
will.” 

But  he  pledged  to  produce  “excel¬ 
lent  news  products  ....  We’re  commit¬ 
ted  to  good  journalism,  but  it  may  be 
different  journalism  than  what  people 
have  seen  in  the  past.” 

In  the  past  five  years,  the  Eagle  has 
cut  its  news  staff  from  60  to  40,  has 
trimmed  its  news  hole  and  has  started 
charging  $85  for  death  notices  in  an 
effort  to  avoid  further  cuts. 

In  1993,  Eagle  Publishing  sold  the 
Torrington,  Conn.,  Register  Citizen  to 
Journal  Register  Co.  hut  the  move  was 
apparently  not  enough. 

One  of  Singleton’s  strategies  is  to 
merge  operations  in  clusters  of  news¬ 
papers  to  save  money,  as  he  did  in 
Alameda  Newspapers  in  California 
and,  with  far  less  success,  in  northern 
New  Jersey. 

A  likely  scene  for  such  a  consolida¬ 
tion  would  be  Bennington,  which 
would  be  Singleton’s  smallest  daily  to 
operate  independently. 

Singleton  said  his  biggest  challenge 
will  he  the  Middletown  Press  because 
of  its  location  in  the  shadow  of  the 
Hartford  Courant,  Connecticut’s 
biggest  paper. 

Singleton  said  he  is  committed  to 
finishing  the  Clock  Tower,  where  the 
Eagle  is  now  headquartered,  and  to 
moving  aggressively  to  rent  out  vacant 
offices. 

Singleton  is  acquiring  Eagle  Publish¬ 
ing  through  New  England  Newspapers 
Inc.,  a  dormant  company  that  owned 
the  Bristol  Press  in  Connecticut  before 
he  sold  it  last  year.  New  England 
Newspapers  is,  in  turn,  a  subsidiary  of 
Affiliated  Newspaper  Investments  Inc., 
the  holding  company  he  owns  in  a  SO¬ 
SO  partnership  with  Richard  Scudder, 
the  mostly  silent  partner  whose  family 
owned  the  defunct  Newark  (N.J.) 
Evening  News. 

The  acquisition  will  boost  their 
holdings  to  19  dailies,  the  biggest  being 
the  Denver  Post,  in  which  Media  Gen¬ 
eral  holds  a  stake.  All  are  operated  by 
Singleton  through  Denver-based  Me- 
diaNews  Group. 


Besides  Michael  Miller,  Pete  Miller’s 
other  children  include  Kelton,  publish¬ 
er  of  the  Vermont  papers;  Mark,  editor 
of  the  Eagle;  and  Margo,  a  Boston 
Globe  reporter. 

Singleton  said  that  only  Mark  would 
be  staying  on,  but  not  as  editor. 

Testify 

Continued  from  page  14 

whether  accurate  or  inaccurate,  have 
no  probative  impact  in  the  double 
murder  trial,  terming  their  value  “very 
slight  to  the  point  of  being  irrelevant.” 

He  also  noted  that  airing  the  issue 
would  be  “an  undue  use  of  the  court’s 
time.” 

Both  Savage  and  Bosco  have  stood 
behind  the  California  shield  law  to 
avoid  testifying  about  their  sources. 

On  Aug.  9,  Ito  denied  defense  mo¬ 
tions  to  bring  Bosco  and  Savage  to  the 
stand  for  the  jury  to  discover  the 
source  of  the  leaks,  their  refusal  could 
have  led  to  their  being  held  in  con¬ 
tempt.  Out  of  the  jury’s  presence,  the 
two  subpoenaed  journalists  refused  to 
name  their  sources  under  defense 
questioning. 

In  the  latest  round  on  the  issue,  the 
defense  said  it  would  seek  only  to  veri¬ 
fy  the  accuracy  of  the  journalists’ 
sources  and  not  probe  for  their  identi¬ 
ties. 

Again,  without  the  jury  present, 
Simpson  lawyer  Gerald  Uelmen  ar¬ 
gued  that  the  purpose  of  putting  Bosco 
on  the  stand  would  be  to  show  that 
some  Los  Angeles  Police  Department 
members  who  collected  evidence  in 
the  Simpson  case  were  either  “manip¬ 
ulative,  careless,  corrupt  or  incompe¬ 
tent.” 

In  reference  to  alleged  mistakes 
made  by  officers  and  police  laboratory 
technicians  in  handling  evidence,  Uel¬ 
men  declared  the  leaks  were  intended 
as  a  “restoration  of  a  tarnished  reputa¬ 
tion  of  the  Los  Angeles  Police  Depart¬ 
ment  ....  You  don’t  have  to  be  a  rock¬ 
et  scientist  to  know  that  what  was  go¬ 
ing  on  was  news  management  — 
control  of  the  spin.” 

The  defense  has  for  weeks  sought 
the  opportunity  to  implant  in  the  ju¬ 
rors’  minds  its  contention  that  police 
framed  Simpson  by  dabbing  victim 
Nicole  Brown  Simpson’s  blood  on  the 
socks  found  in  his  bedroom  the  day  af¬ 
ter  the  murders.  Brown,  Simpson’s  ex- 
wife,  and  Ronald  Goldman  were 
stabbed  to  death  June  12,  1994. 


Deputy  District  Attorney  Hank 
Goldberg  called  the  leaks  a  “non-issue, 
immaterial  and  irrelevant.” 

In  a  sly  dig  at  the  frequent  availabili¬ 
ty  of  defense  lawyers,  particularly  John¬ 
nie  L.  Cochran  Jr.,  for  impromptu  press 
conferences  outside  the  courtroom, 
Goldberg  commented:  “I  guess  you  can 
call  press  conferences  leaks.  Can  we 
infer  that  this  is  an  effort  to  shape  pub¬ 
lic  opinion  with  their  particular  view¬ 
point  ?” 

Bosco,  who  is  writing  a  book  about 
the  Simpson  case,  noted  in  a  Pent¬ 
house  article  that  a  police  source  was 
offering  information  to  the  media  but 
that  he  ignored  it.  Savage,  however, 
aired  a  story  based  on  the  tip  she  re¬ 
ceived  about  the  blood  tests,  reporting 
that  the  DNA  tests  indicated  Nicole’s 
blood  was  on  the  socks.  The  report  was 
inaccurate  since  no  tests  had  been  per¬ 
formed  on  the  socks  at  that  point.  But 
subsequent  tests  revealed  that  blood 
with  genetic  markers  identical  to  those 
of  Nicole  turned  up  on  the  socks. 

UNC  alumni  gift 

HORACE  CARTER,  WHO  graduated 
from  the  journalism  school  at  the  Uni¬ 
versity  of  North  Carolina  at  Chapel 
Hill  in  1943  and  whose  weekly  Tabor 
City  (N.C.)  Tribune  won  the  Pulitzer 
Prize  for  public  service  10  years  later, 
has  donated  $100,000  to  UNO’s  jour¬ 
nalism  school. 

“I  got  a  lot  from  the  School  of  Jour¬ 
nalism  and  Mass  Communication  and 
the  university,  and  this  was  a  good  way 
to  give  back  a  little  of  what  it  has 
meant  to  me,”  Carter  said. 

The  money  is  earmarked  for  the  ren¬ 
ovation  of  Carroll  Hall,  the  j-school’s 
planned  headquarters  beginning  in 
1998.  Half  the  gift  is  slated  for  an  N.C. 
Journalism,  Advertising  and  Public  Re¬ 
lations  Halls  of  Fame,  and  half  is  for  the 
scholarship  and  awards  room,  where 
the  Tribune’s  Pulitzer  medal  will  be  dis¬ 
played.  The  j -school  is  moving  after  40 
years  in  Howell  Hall  and  is  raising 
money  for  Carroll  Hall’s  renovation. 

Carter  paid  his  way  through  college 
by  working  at  the  university  news  bu¬ 
reau,  edited  UNC’s  Daily  Tar  Heel  and 
founded  the  Tribune  in  1946  using 
$4,000  he  saved  while  in  the  Navy.  The 
Tribune,  the  first  weekly  ever  to  win  the 
public  service  Pulitzer,  exposed  the  Ku 
Klux  Klan  in  Carter’s  news  stories  and 
critical  editorials  —  a  tale  he  recounted 
in  his  1993  autobiography  Virus  of  Fear. 
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FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 

AinOMOTIVE 

1996  NEW  CAR  AND  TRUCKS:  A  look 
at  the  year's  new  automotive  offerings 
that  includes  major  mokes  and  modds 
with  enough  photos  and  materials  to  fill 
an  annuaf  New  Models  special  section. 
Available  in  early  October.  Joe  Hanley, 
CRAIN  NEWS  SERVICE,  Phone:  (21 2) 
254-0890,  Fax:  (212)  254-7646. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

COMPUTER  HUMOR 

COMPUTER  CRAZY!  Fast,  funny  and 
informative  reviews  of  computer  games 
and  hardware.  Call  (212)  877-7771 
for  information. 


Just  remember  peachy  rhymes  with 
Nietzsche 

Dr.  John  Thomas 


GENERAL  INTEREST 

ATTENTION-GRABBING  COLUMN 
about  everyday  life  by  award-winning 
writer.  Mac  disk  available.  Free  sam¬ 
ple.  Call  David  Glenn  (718)  891-2101. 

HEALTH,  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
LICENSED  RIGHTS  TO  PUBLISH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 

HOME  IMPROVEMENT 

ON  THE  HOUSE  is  a  weekly  syndicated 
column  written  for  AP  Newsfeatures  by 
veteran  builders  James  &  Morris  Carey. 
ON  THE  HOUSE  offers  money-saving 
tips  on  building,  remodeling  &  repair¬ 
ing  hames.  Each  column  is  accom¬ 
panied  by  an  instructional  graphic  and 
Q  &  A  section  for  reader  involvement. 
Call  (800)  REPAIR  IT  for  free  samples. 


LUCKY  NUMBERS 

FORTUNE  COOKIES  -  All  Birthdates 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  10940; 

(914)  692-4572.  Fax  (914)  692-8311. 

SHE  SAID,  HE  SAID...  a  banter 
between  two  professional  journalists  an 
one  hot  movie  each  week;  more  on 
request.  VPA  award-winning  (1994). 
$10  per.  Potent,  different,  800-900 
words,  back  and  forth.  Myron  Struck 
and  Kathleen  Vail,  5730  Independence 
Circle,  Alexandria,  VA  22312.  (703) 
354-0510. 


_ OUTDOORS _ 

WEEKLY  shooting  sports  column  with 
timely  information  for  sportsmen 
nationwide.  Call  (718)  461-5622. 


We've  got  to  move  these  refridgerators. 

Mark  Knottier 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  926-4843 

SPORTS 

EDITORS,  Looking  for  a  Friday  NFL 
column  that  appeals  to  o  wide  variety 
of  fans?  My  work  appears  in  major 
newspapers  like  the  NY  Daily  News. 
For  a  sample  call  (91 4)  332-0768. 


FANTASY  SPORTS  COLUMN 
An  award-winning  writer  and  fantasy 
champion  provides  tips  all  sports  fans 
will  enjoy.  Printed  to  order,  foxed,  or 
Fedexed  on  disk.  Free  trial,  competitive 
rates.  Karrick  Creative  (212)  674-4842. 

WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  ♦ 

Biggest  payment  for  voice  personals. 
Best  program.  We  do  oil  the  work, 
you  co^  the  checks.  We  pay  on 
gross-not  net.  Coll  for  FREE  booklet, 
references.  814-234-9601  x400 
Perfect  Dote  is  a  subsidiary  of 
AccuWeother,  Inc. 


AMMAUMMMEMTC  I  NEWSPAPER  BROKERS  I  NEWSPAPER  BROKERS 


_ ARTIFAQS _ 

THE  NEWSEUM,  the  world's  first 
museum  dedicated  to  the  past,  present 
and  future  of  news,  is  looking  to 
acquire  a  wide  assortment  of  historic 
print  and  broadcast  material  -  lino¬ 
types,  cameras  and  much,  much  more. 
Please  write/ send  photos  to  B.  Reed, 
The  Freedom  Forum  Newseum,  1101 
Wilson  Blvd.,  Adington,  VA  22209. 

EDITORIAL  CONSULTANTS 

SPORTS  EDITORS:  Want  to  improve 
your  agate  presentation?  Edit  the  num¬ 
bers  like  you  do  the  words.  Grimes 
Agate  Consulting  can  help.  1 2  years  of 
experience  with  PROVEN  results.  Call 
(713)997-8883. 

NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123  NW  13th  St.,  Suite  214-8 
Bcx:a  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 

P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)566-0170 


I've  seen  the  future,  I  can't  afford  it. 

ABC 


NEWSPAPER  APPRAISERS 


KEVIN  BRIAN  KAMEN  &  CO. 

Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  worldwide 

(516)  379-2797/(813)  786-5930 

SOUTHERN  NEWSPAPERS,  INC. 
Experience  in  confidentiality  and 
accuracy  in  detail  for  very  reasonable 
prices.  Contact  Dick  Smith,  president, 
108  Jane  Cove,  Clarksdale,  MS 
38614,  phone  (601)  627-7906,  Fax 
(601)627-79063*. 

NEWSPAPER  BROKERS 

KEVIN  BRIAN  KAMEN  &  CO 

2355  Pershing  Blvd. -Suite  301 , 
Baldwin,  NY  11510.  New  York  (516) 
379-2797/Tampa  (813)  786-5930. 


NEWSPAPER  APPRAISERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  ^xton-N.England-(617)  545-6175 
D.  Claussen-MWest-(816)  561-0596 
Wren  Barnett- South-(704)  698-0021 . 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Soles  *  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  o  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultonts-lnvestments 
Management-  Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fax  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  Fax  (21 4)  520-6951 


Four  legs  good,  two  legs  bad. 

George  Orwell 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 
Established  1923 


John  T.  Cribb 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smitti,  President 
108  Jane  Cove--Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 
1 1 7  years  experience 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Voncouver,  WA  98662 

NEWSPAPERS  FOR  SALE 


FLORIDA:  East  coast  major  shopper, 
$500,000.  Also  two  small  weeklies, 
shopper,  $750,000.  Beckerman 
Assoc.,  Inc.,  (813)  971-2061. 


HARD  WORK -SUCCESS:  Newspapers 
for  sole,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPERS  FOR  SALE 

MONTANA  PIONEER:  Monthly  tab  in 
fly  fishing  country.  Ten  days,  1-2  staff. 
Net  $32K,  Ask  $30K.  (406)  222-0875. 


PROFITABLE  3,000-paid  circulation 
Massachusetts  weekly.  $160,000  sales. 
Barry  French,  broker-appraiser, 
Ashlawn  Road,  Assonet,  MA  02702. 
Telephone  (508)  644-5772. 


PUBLISHING  COMPANY 
Well-established  weeklies  targeting 
entertainment  and  business  sectors  in 
resort  market.  $290K-cash,  $350K- 

terms.  (800)  931-2205. _ 

UNIQUE  Montana  Bi-Weekly,  190K 
gross,  very  profitable,  building,  nice 
town,  $175K  with  $50K  down. 

Whitesmith  Publication  Services 
Rod  Whitesmith 
(360)  892-7196 
Box  4487 

Vancouver,  WA  98662 


NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY  IS 
aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


One  completely  overcomes  only  wholone 
assimilates. 

Andre  Gide 


EQUIPMENT 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

EQUIPMENT  FOR  SALE 

COMPUGRAPHIC  Editwriter  7700  and 
CompuKwik  2  processor.  Good  condi¬ 
tion  with  manual.  Supply  of  fonts  and 
cartridges  available.  Best  offer 
accepted.  Call  Orechio  Publications 
(201)667-0077 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 


4  into  1  P24  inserter.  In  good  condi¬ 
tion.  Runs  well.  Ideal  for  small  circula¬ 
tion.  Priced  to  sell.  Call  (717)  387- 
1 234  ext.  1 402. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  ot 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  Fax  (404)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


Every  human  being  is  intended  to  have  a 
character  of  his  own;  to  be  what  no  others 
are,  and  to  do  what  no  other  can  do. 

William  Ellery  Channing 


&  SUPPLIES 


PRESSES 


5  Unit  GOSS  Community  SC  Upper 
Former,  22-3/4,  40HP  1979 

6  Units  Plus  1  Tricolor  GOSS  Com¬ 
munity  SC  Upper  Former,  22-3/4, 
50HP  1979-80-89 

5  Unit  (1  stacked)  Newsking 

KJ6  Folder,  22-3/4,  40HP,  5  Pos. 

Rollst. 

Call  ProGraf  (305)  443-2814 


FOR  SALE 

6-Unit  Harris  V-15A,  w/JF7  folder 
1976/1978 

2  3-Unit  News  King  presses 
5-Unit  Horris  V-22  w/JF4  folder 
1  Rebuilt  Community  floor  unit  1 976. 

IMMEDIATE  DELIVERY 
4  Pocket  McCain  Speedbinder 
1  "  1 05"  Count-o-veyor 
WE  WANT  TO  BUY  YOUR  EXCESS 
PRESS  EQUIPMENT! 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  Fax  (404)  552-2669 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-guolity,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benehtting 
from  our  low 
contract  rates. 
Call  (212)  675-4380 


_ PRESSES _ 

PRESS  EQUIPMENT 

1  Goss  Urbanite  unit  -  22  3/4",  avail¬ 
able  immediately. 

Goss  Magnum,  like  new,  21",  w/4-high, 
Enkel,  &  much  more.  Excellent  condi¬ 
tion. 

8-unit  Goss  Community  with  SC  folder 
&  u.f. 

5- unit  Goss  Community  with  SC  folder 
&  upper  former,  1980/81  -  22  3/4". 
4-unit  Goss  Community,  grease 
lubricated. 

Two  4-unit  Goss  Communities,  22  3/4". 
Two  2-unit  Goss  Communities,  22  3/4", 

1 980  &  1 975  vintage. 

Add-on  Goss  Community  units  -  floor 
position  or  converted  to  stacked  posi¬ 
tion,  folders  &  upper  formers. 

4-unit  Goss  Suburban  press,  22  3/4". 
Three  SOLNA  D-30A  presses,  1988-89 
vintage,  6  &  7  unit  presses  with  both 
2+]  and  1-t-l  units;  F36-A  and  BAF36 
folders,  22"  cut-off. 

7-unit  Harris  VI 5D  with  JF25  -  1988 
vintage. 

Web  leader  mono  unit  &  Web  Leader 
folders. 

4- unit  Web  Leader  press  -  available 
immediately. 

6- unit  News  King,  1 987  vintage. 

5- unit  News  King,  1 977  vintage. 

4-unit  News  King,  1 965/73  w/KJ6. 
Add-on  News  King  units  &  folders. 

2-unit  Cottrell  Vanguard  -  22  1/2"  cut¬ 
off. 

Model  300  Custom-Bilt  3-knife  trimmer. 
DOUBLE-WIDTH 

New  10-unit  TKS  press  with  3  half 
decks,  double  3:2  folder  and  ten  42" 
RTP's  -  22  3/4". 

6- unit  Goss  Cosmo,  1976  -  availoble 
immediately. 

3  "Vision"  (Cosmo-style)  GAM  offset 
units. 

2  Goss  double  3:2  folders  (one  160- 
page  &  one  144-page),  22  3/4"  w/ 
double  upper  formers. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-621 7 


NEWSPAPERS  WANTED 

STRATEGIC  PUBLISHING,  L.P.  has  been 
formed  recently  to  acquire  and  operate 
U.S.  or  U.K.  newspaper  companies 
(dailies,  weeklies  and/or  shoppers) 
grossing  between  $15MM  and 
$150MM  in  annual  revenues.  Specifi¬ 
cally,  we  are  looking  for  opportunities 
where  our  management  expertise  and/ 
or  our  extensive  capital  resources  can 
add  significant  value. 

All  discussions  held  in  strictest  confidence. 
Contact: 

Denny  Guastaferro,  (41 2)  260-7105  or 
Jim  Gressinger,  (71 4)  725-9992. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CALIF. 
(714)  644-2661,  Fax  (714)  644-0283 


REAL  ESTATE 


GOV'T  FORECLOSED  HOMES  FOR 
pennies  on  $1.  Delinquent  Tax,  Repo's, 
REO's.  Your  Area.  Toll  free  1  (800) 
898-9778  Ext.  H-5189  for  current  list¬ 
ings. 


PRESSES 


PRESSROOM 

MAN-Roland  Folders 

1 60  page  double  out  22  3/ 4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P" s  42"  with  Y  columns  and 
wall  brackets.  10  AVAILABLE 

Press  drives  for  24  units 
60  HP  G.E.  drives 

4  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries 
(800)  821-6257 

WANTED  TO  BUY 

CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  Fax  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George 
(800)  356-4886  or 
Fax  (816)  887-2762. 


String  your  ad  on 
the  E€fP  Web  Site 
starting 
September  2. 
GaU 

(2U)  6754380 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CRO\A^D 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Camplaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn 
(616)  458-6611 


CIRCULATION  SERVICES 


VERIFICATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40  If.  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING/CREW/ 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CONSULTANTS 


Advertising,  Circulatian  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)  969-3388 

American  Newspaper  Consultants,  Ltd., 
including  Danald  A.  Gunn. 

(800)  554-3091. 


If  is  the  theory  that  decides  what  we  can 
observe. 

Albert  Einstein 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NoHonal) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


MARKET  RESEARCH 


AD  Audit  -  Accurate  analysis  of  media 
spending  by  category  in  over  250 
metro  markets.  As  seen  in  Advertising 
Age,  Inside  Media,  American  Demo¬ 
graphics  and  others.  Client  references 
available.  For  detailed  information  call 
(800)  597-9956  or 

Internet:  75152.706@compuserve.com. 


CIRCULATION  SERVICES 


ymfimr 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.  Box  1952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQIONI 
30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALLTOa  FREE  (800)  657-21 10 


Mephistopheles  is  not  your  name,  I  know 
what  you're  up  to  just  the  some. 

Sling 


ADMINISTRATIVE 


DIREQOR  OF  OPERATIONS 

$5  million  Nebraska  printing  operatian 
seeks  top  level  operating  manager. 
Candidates  must  passess  several  years 
af  tap  management  experience,  be 
tatally  knowledgable  in  all  aspects  of  com¬ 
mercial  web  printing,  and  have  a  pro¬ 
ven  track  record  of  developing  solid 
operating  margins.  Person  will  hove  full 
responsibility  for  all  aspects  of  plant 
operations,  including  administration 
and  personnel.  Candidates  must  have 
solid  management  skills,  be  committed 
to  continuous  improvement  and  operate 
in  a  proactive  manner. 

To  apply,  please  send  resume  AND 
salary  history  to  Craig  McMullin,  presi¬ 
dent,  Midwest  Newspapers,  Inc.,  317 
Fifth  Street,  Ames,  lA  50010  or  fax 
(515)  232-7935.  All  applications  will 
be  held  in  confidence. 


AAARKETING  DIREaOR 

We  are  seeking  an  advertising  man¬ 
ager  with  circulation  sales  experience 
and  the  credentials  necessary  to  lead 
our  total  marketing  team  at  a  medium- 
size  newspaper  in  the  northeast.  Candi¬ 
dates  must  have  at  least  five  years  of 
successful  experience  as  an  advertising 
director.  The  manager  reports  to  the 
publisher  of  this  independent  newspa¬ 
per. 

Please  send  resume,  cover  letter, 
and  salary  history  to  Box  07486,  Editor 
&  Publisher. 


ADMINISTRATIVE 


NEWSPAPER  GENERAL  MANAGER 

We're  looking  for  someone  special  to 
run  one  of  our  company's  weekly 
newspapers  in  a  pleasant,  county  seat 
town.  Someone  who  enjoys  being 
involved  in  his  or  her  community. 
Someone  who  is  creative,  sales- 
oriented  and  able  to  lead  others  to  a  com- 
mon  goal.  And  someone  who  is 
interested  in  growing  with  a  rapidly 
developing  newspaper  company.  We 
offer  a  strong  financial  package,  a 
great  opportunity  for  advancement, 
and  a  work  environment  that 
emphasizes  people  and  continuous 
improvement.  Please  send  resume  to 
Allen  B.  Weber,  The  Daily  Tribune,  317 
Fifth  Street,  Ames,  lA  50010. 


PUBLISHER  WANTED  for  Zone  3  daily 
cammunity  newspaper.  Successful  can¬ 
didate  will  be  personally  involved  in 
each  department  of  this  group-owned 
7-10,000  paid  publicatian.  P&L 
respansibilities.  Marketing  backgraund 
helpful,  strong  management  skills  a 
necessity.  Send  resume  in  confidence 
along  with  salary  histary  and  letter  af 
qualifications  to:  Box  07491,  Editor  & 
Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


ADVERTISING 


ADVERTISING  DIRECTOR  whose  goal 
is  to  one  day  become  a  publisher. 
Growing  Kentucky  weekly  needs  an 
aggressive  person  to  sell  and  manage 
two  other  salespeople.  Experience  in  pro¬ 
motions  planning/sales  a  must.  Salary, 
banus,  health  insurance,  401  (k),  plus 
an  opportunity  to  advance  quickly  if 
you  can  da  the  jab.  Send  resume  and 
salary  requirements  to  Larry  Martin, 
The  Paintsville  Herald,  P.O.  Box  1547, 
Paintsville,  KY  41240. 

ADVERTISING  DIRECTOR  for 
aggressive  6-day/week  13,000  eve¬ 
ning  newspaper  in  the  foothills  of  the 
Blue  Ridge  Mountains  of  North  Caro¬ 
lina.  If  you  can  prove  you  are  creative, 
assertive  marketer  that  can  excite  an  ad 
staff  of  8  to  realize  its  greatest  sales 
potential,  then  you  have  an  opportunity 
waiting.  Retail  and  classified  experi¬ 
ence  preferred.  Should  have  at  least  3 
years  experience  in  ad  management. 
Be  prepared  to  direct  diverse  products 
sales  including  audiotext  and  telephone 
directory.  Competitive  pay  scale  and 
benefits  including  401  (k).  If  aualified, 
send  resume  to  Dick  Mitchell,  Lenoir 
News-Topic,  P.O.  Box  1110,  Lenoir, 
NC  28645. _ 

ADVERTISING  SALES  MANAGER 
You  must  have  proven  team  and  sales 
development  record  to  qualify.  Salary 
plus  incentives  plus  benefits,  EOE,  no 
smoking  office. 

Fax  resume  and  salary  history  to 
(71 3)  688-4080  or  mail  to: 

Trader  Publishing  Company 
Attn:  Ron  Haas,  GM 
1214  North  Post  Oak,  #120 
Houston,  TX  77055 


ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEAAARKETING  TRAINING 
COORDINATOR 

Employee-owned  Journal  Sentinel  Inc., 
publisher  of  the  Milwaukee  Journal  Sen¬ 
tinel,  is  seeking  an  experienced  sales  pro¬ 
fessional  for  the  Training  Coordinator 
position  located  in  our  fast-paced 
Classified  Advertising  department. 
Responsibilities  include  the  manage¬ 
ment  of  all  aspects  of  sales  and  systems 
training  for  the  telemarketing  sales 
team. 


Qualified  applicants  possess  a  col¬ 
lege  degree  or  equivalent  experience 
and  at  least  3  years  previous  experi¬ 
ence  in  telephone  sales,  sales  training 
and/or  sales  management.  Knowledge 
of  Call  Management  Systems  and 
Classified  computer  front-end  systems 
required. 

Send  cover  letter  and  resume 
with  salary  history  to: 

Journal  Sentinel  Inc. 

Human  Resources/ Attn:  Ann 
333  West  State  Street 
Milwaukee,  Wl  53203 
or  Fax  (414)  224-2897 
An  Equal  Opportunity  Empbyer 

NEWSPAPER  FAMILY  with  publications 
in  Delaware  and  the  eastern  shore  of 
Maryland,  is  seeking  sales  executives 
and  managers.  Qualified,  self-starting, 
motivated  empbyees  will  enjoy  attractive 
benefit  and  salary  package.  Need 
responsibb,  trained,  and  ready  people. 
Send  cover  letter  and  resume  to 
Advertising  Director,  P.O.  Box  737, 
Dover,  DE  19903. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED 

OUTSIDE  SALES  MANAGER 
Central  CA's  leading  daily  newspaper 
(circ.  150,000  daily,  190,000  Sunday) 
is  looking  for  a  proven  leader  to 
develop  an  experienced  Classified  out¬ 
side  sales  team  to  its  maximum  poten¬ 
tial.  Will  be  expected  to  maintain  high 
level  contact  with  key  automotive  and 
real  estate  accounts.  Must  have  mini¬ 
mum  five  years  advertising  sales  expe¬ 
rience;  sales  management  experience 
and  college  degree  preferred.  Need 
high  energy  'go  getter"  person  who 
excels  in  presentations/in-field  sales 
calls.  Competitive  salary  DOE  plus 
excellent  benefit  package.  Please  send 
resume  and  cover  letter  by  8/25  to:  The 
Fresno  Bee,  Human  Resources  Dept., 
1626  "E"  Street,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 

COPLEY  CHICAGO  NEWSPAPERS,  a 
group  of  daily  and  weekly  newspapers 
with  a  circulation  of  over  170,000 
located  within  the  Chicago  ADI,  offers 
a  unique  opportunity  for  a  Classified 
Sales  Director.  This  position  will  report 
to  the  Vice  President  of  Sales  and  be 
responsible  for  the  following: 

Coordinating  the  centralization  of  our 
phone  room. 

Establishing  rates  for  both  incoming 
and  autgaing  telephane  sales  pra- 
grams. 

Training  af  the  phane  room  staff. 

Other  duties  include  indirect 
supervision  of  the  outside  staff, 
performance  evaluatians,  compensa- 
tian/incentive  reviews,  budget  adminis- 
tratian,  sales  pramotions,  and  rate 
development.  This  highly  visible  position 
requires  strong  sales  and  classified 
background,  outstanding  cammunication 
skills,  self-motivation,  the  ability  to  work 
independently,  and  the  ability  to  handle 
multiple  projects  at  the  same  time  are 
essential.  This  is  an  exciting  opportunity  if 
you  are  an  aggressive  self  starter  and 
enjoy  working  cooperatively  as  part  of  a 
team  in  a  fast  paced  environment.  Experi¬ 
ence  with  Sll  classified  system  a  plus. 
We  pravide  a  comprehensive  benefit 
packoge,  an  opportunity  to  grow,  and 
an  excellent  work  environment.  Please 
send  your  resume  alang  with  salary  his¬ 
tory  (resumes  without  salary  history  will 
not  be  considered)  to: 

Classified  Sales  Director 
P.O.  Box  129/3101  Rte.  30 
Plainfield,  IL  60544-01 29 
Fax  (815)  439-5357 
EOE 


ENERGETIC  NEWSPAPER  DISPLAY 
Advertising  Sales  Manager  needed  for 
Illinois  Press  Association  ad  service.  Must 
be  experienced  in  selling  newspaper 
advertising  or  have  agency  expertise  in 
buying  print  media.  The  IPA  is  located  in 
Springfield  and  represents  more  than 
600  newspapers.  Duties  will  include 
selling  ta  agencies  and  advertisers 
around  the  state,  creating  new 
advertising  apportunities,  devdoping 
sales  strategies  and  networking  w/other 
press  associations.  This  is  o  new  position 
w/great  growth  potential.  Excellent 
salary/commissian/benefits  package. 
Send  resume/salary  histary  to:  David  L. 
Bennett,  Illinois  Press  Association,  701  S. 
Grand  Ave.,  W.,  Springfield,  IL  62704. 


_ ADVERTISING _ 

RETAIL  AD  MANAGER 
The  Mercury,  a  30,000  daily  and  Sun¬ 
day  located  in  suburban  Philadelphia, 
seeks  sales  prafessional  to  lead, 
manage  and  motivate  aur  retail  ad 
staff.  Successful  candidate  will  possess 
proven  track  record  In  sales  manage¬ 
ment,  knowledge  of  telephone  sales 
and  experience  in  co-op  advertising. 


history  to: 

Tracy  Reinholt 
Personnel  Director 
The  Mercury 
24  North  Hanover  Street 
Pottslown,  PA  1 9464 
No  phone  calls,  please. 

SENIOR  ACCOUNT  EXECUTIVE 
CLASSIFIED  ADVERTISING 

THE  ST.  PETERSBURG  TIMES  has  an 
existing  career  opportunity  for  a  Senior 
Account  Executive.  The  qualified  appli¬ 
cant  is  an  energetic  self-starter,  highly 
motivated  and  goal  focused.  The  ideal 
candidate  will  have  3  years  of  media 
selling  experience,  excellent  communi¬ 
cation  skills  and  be  able  to  travel  and 
make  sales  presentations.  Knowledge  of 
the  Automotive  Industry  is  preferred. 

If  you  like  making  things  happen  in  a 
change  environment,  send  your  resume, 
salary  history  and  salary  requirements 
to:  Jim  Mignerey,  HR,  P.O.  fiox  1121, 
St.  Petersburg,  FL  33731-1121. 

EOE,  M/F 

VP  SALES.  Executive  Advertising  posi¬ 
tion  available  at  York  Newspaper 
Company,  York,  PA.  The  York  News¬ 
paper  Co.  operates  under  a  joint 
operating  agreement  in  a  dynamic  and 
rowing  market,  and  publishes  two 
ailies  and  a  Sunday  newspaper.  This 
position  is  responsible  for  all  advertis¬ 
ing  functions,  and  reports  to  the  Presi¬ 
dent  of  the  Agency.  The  company  is 
looking  for  someone  who  is  dynamic, 
has  varied  experience,  who  works  well 
with  all  levels  of  people,  and  can  con¬ 
tinue  leading  our  growth  pattern. 
Please  send  a  detailed  resume  with 
salary  history.  All  applications  will  be 
acknowledged;  no  phone  calls,  please. 

Joseph  H.  Zerbey  IV,  president 
York  Newspaper  Company 
1891  Loucks  Road 
York,  PA  17404 


ACADEMIC 


THE  COLLEGE  OF  CHARLESTON'S 
Department  of  English  and  Communica¬ 
tion  invites  applications  for  a  tenure- 
track  assistant  professor  position  in 
media  studies,  beginning  January 
1996. 

Teaching  and  media  experience  pre¬ 
ferred.  Ph.D.  and  scholarly  potential 
required.  Four-course  semester  teaching 
load,  consisting  mainly  of  courses  in 
media  writing,  with  summer  teaching 
opportunities.  Send  letter  of  applica¬ 
tion,  resume,  transcripts,  and  three 
recommendation  letters  by  Oct.  1  to  Dr. 
Nan  Morrison,  Chair,  Department  of 
English  and  Communication,  College  of 
Charleston,  66  George  Street, 
Charleston,  SC  29424.  Equoil  Opportuni¬ 
ty/Affirmative  Action  Employer. 


ACADEMIC 


JOURNAUSM  AND  BROADCASTING 
CHAIR  SOUGHT 

Florida  International  University's 
accredited  School  of  Journalism  and 
Mass  Cammunication  seeks  a  Journal¬ 
ism  and  Broadcasting  Department 
Chair  beginning  November  1995  or 
later. 

In  media-rich  Miami,  the  school  is  a 
program  of  emphasis  at  the  university 
and  has  about  750  majors  in  its  current 
master's  and  undergraduate  programs. 

It  has  a  strong  professional  orientation 
and  stresses  teaching  and  writing 
excellence.  The  school  also  has  an 
exemplary  record  in  attracting  external 
funding.  Its  innovative  enterprises 
include  an  extensive  Latin  American 
Journalism  training  program,  a  Journal¬ 
ism  Writing  Praject  and  the  Institute  for 
Public  Opinion  Research. 

The  ideal  candidate  will  have  the  Ph.D., 
but  exceptional  professional  or  teaching 
accomplishment  may  substitute. 
Administrative  experience  is  essential, 
Spanish  fluency  a  plus.  Tenure-earning. 
Campetitive  salary.  Minarities  and 
women  especially  urged  to  apply. 

By  September  1 5,  1 995,  send  cover  let¬ 
ter,  resume,  writing  samples  and  syllabi 
for  any  courses  taught  to:  Chair,  Dept. 
Chair  Search  Committee,  School  of 
Journalism  and  Mass  Communication, 
Florida  Internatianal  University,  N. 
Miami,  FL  33181.  Flarida  International 
University  is  a  member  of  the  State  Uni¬ 
versity  System  of  Florida  and  is  an 
equal  opportunity/equal  access/ 
Affirmative  Action  institution. 

ART/GRAPHICS 

DESIGNER/ILLUSTRATOR 
Senior  design  position  at  the  San  Fran¬ 
cisco  Examiner.  Must  have  strong  back¬ 
ground  in  typography  and  design.  Illus¬ 
tration  skills  also  a  must.  KnowTed  ge  of 
QuarkXPress,  Adobe  Illustrator  and 
Adobe  Photoshop  required. 

In  the  past  five  years.  The  Examiner  has 
been  ane  of  the  top  award-winning 
newspapers  for  design  in  the  world. 
We  are  looking  for  someone  who  can 
bring  energy  and  creativity  to  an 
already  talented  art  department. 

Send  samples  of  work  and  resume  to: 
Kelly  Frankeny 

Assistant  Managing  Editar,  Design 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 

The  Examiner  is  an  equal  apportunity 
employer. 

GRAPHIC  ARTIST/PAGE  DESIGNER 
Needed  for  fully  paginated  New 
Jersey/New  York  area  daily.  Must  have 
solid  newspaper  experience,  creativity 
and  news  judgment.  Copy  editing/ 
reporting  background  a  plus.  Send 
tearsheets  and  resumes  ta  Box  07494, 
Editor  &  Publisher. 


GRAPHIC  DESIGNER/SYSTEMS 
MANAGER  needed  for  1  2,000 
circulation  daily  in  competitive  resort 
market.  Must  know  QuarkXPress, 
Pagemaker,  Photoshop,  Helix,  Mac 
Hardware  and  netwarking  inside  and 
aut.  Aspen  Daily  News,  Box  DD,  Aspen, 
CO  81612. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 

The  Sentinel  &  Enterprise,  a  21,000- 
circulation,  7-day  newspaper  located 
50  miles  west  of  Boston  near  the  New 
Hampshire  border,  seeks  a  circulation 
director  who  will  increase  sales  through 
innovative  growth  programs  and  man¬ 
agement  style. 

The  circulatian  director  will  work  with  a 
management  team  ta  build  reodership 
in  bath  city  and  retail  trade  zones.  The 
Sentinel  &  Enterprise  city  zone  includes 
Fitchburg  and  Leominster,  with  a  com¬ 
bined  80,000  population,  and  several 
growing  RTZ  towns. 

We  want  a  circulation  director  who  can 
quickly  analyze  our  market  and 
develop  a  quality  long-term  reader 
retention  program.  The  directar  will 
challenge  a  staff  of  1 5  employees  to 
develop  detailed  shart-and-long-term 
personal  and  business  abjections  for 
their  respective  discipline. 

The  selected  candidate  will  have  a  pro¬ 
ven  track  record  in  goal  setting,  plan¬ 
ning  and  implementation,  along  with  a 
management  style  that  fosters  creativity, 
"stretch"  goals  and  accountability. 

Candidates  who  want  to  work  in  a 
dynamic  organization  that  encourages 
'out  of  the  box"  thinking  should  submit  a 
resume  to: 

William  A.  White,  publisher 
The  Sentinel  &  Enterprise 
808  Main  Street 
Fitchburg,  MA  01420 

CIRCULATION  MANAGERS  needed  for 
a  growing  and  very  successful  newspa¬ 
per  organizatian  with  small  and 
medium  sized  papers  in  several 
southern  states.  Career  advancement, 
excellent  compensation  and  top  benefits 
will  reward  the  circulation  professional 
for  their  effort.  Individuals  with  a  history 
of  success  and  a  commitment  to 
excellence  are  needed  in  several  of  our 
newspaper  aperations.  Box  07492, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 

Best  in  the  Midwest!  Dynamic,  growing 
30K  daily  in  booming  Big  Ten  com¬ 
munity  seeks  circulation  manager  with 
sales  and  marketing  savvy. 

Send  resume  and  salary  requirements 
to: 

Personnel  Director 
The  Herald-Times 
P.O.  Box  909 
Bloomington,  IN  47402 

MEDIUM  SIZED  7  DAY  newspaper 
company  in  Zone  2  with  AM  and  PM 
cycles,  is  looking  for  o  Home  Delivery 
Zone  Manager.  Position  supervises  staff 
of  8  D.S.M's  and  ather  part-time 
emplayees,  reporting  to  Circulation 
Director.  We  seek  someone  with  circula¬ 
tion  management  experience,  strong  in 
sales  and  service.  Must  have  proven 
track  record  of  results.  Reply  to  Box 
07502,  Editor  &  Publisher. 

rd  rather  die  than  give  you  control. 

NIN 
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CIRCULATION 


SUBSCRIPTION  SALES  MANAGER 
$30K  PLUS... CREWING... EXPERIENCE 
NECESSARY,  WORKING  FIELD  POSI¬ 
TION  WITH  NATIONAL  SUBSCRIP¬ 
TION  SALES  FIRM.  SUPERVISE  4-6 
CREW  MANAGERS.  VAN  REQUIRED. 
NE  METRO  REGION 
1  (800)  569-4666 


COMPUTER  TECHNOLOGY 


BUSINESS  SYSTEMS  MANAGER 
Zone  2  Metro  doily  with  a  mid-western 
quality  of  life  seeks  a  leader  who  con 
take  responsibility  for  managing  it's  Col- 
lier-Jackson  financial  systems  and  it's 
in-house  circulation  system.  This  highly 
visible  position,  reporting  to  the  Data 
Processing  Director,  offers  the 
opportunity  to  provide  hands-on 
technical  and  manogerial  leadership 
for  o  small  group  of  experienced  data 
processing  professionals.  Two  years 
management  experience  is  required 
along  with  a  four  year  degree  and  five 
years  COBOL  experience.  Strang  pro¬ 
ject  management  skills  are  necessary. 
Hewlett-Packard  experience  is  desira¬ 
ble.  Candidates  must  be  ready  to 
accept  the  challenge  of  improving  the 
department's  productivity  and  the  qual¬ 
ity  af  it's  service.  We  affer  good  work¬ 
ing  conditions,  competitive  wages, 
excellent  flexible  benefits,  a  retirement 
plan  and  the  opportunity  to  join  a 
strong  and  well  respected  newspaper. 
Send  your  resume  and  a  cover  letter  out¬ 
lining  your  salary  requirements  to: 

Box  07498,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


EDITORIAL 


ARE  YOU  READY  to  help  an  award- 
winning  sports  staff  face  new 
challenges  and  improve  our  coverage? 
We  are  seeking  an  accomplished  sports 
writer  with  an  affinity  for  interesting 
ongles  and  a  captivating  way  of  writing 
about  them.  You  must  be  able  to  work 
in  a  team  environment,  have  an  apen- 
ness  in  sharing  ideas,  possess  a  jour¬ 
nalism  degree  with  solid  sports  report¬ 
ing  experience. 

We  offer  an  excellent  pay  package, 
medical  benefits,  retirement  plan,  stock 
purchase  program,  and  a  place  in  one 
of  the  best  newspapers  organizations  in 
the  country. 

Send  resume,  clips,  professional 
references  and  salary  history 
to: 


Sports  Editor 
Quod-City  Times 
5CX)  E.  3rd  Street 
Davenport,  lA  52801 


BUSINESS  REPORTER:  National-award 
winner  and  publisher  of  nation's  first 
electronic  multimedia  business  newspa¬ 
per  seeks  writer  to  cover  Kodak,  other 
key  beats.  Three  years'  experience 
required.  Competitive  pay. 

Send  resume,  clips  to  Dept.  E,  Rochester 
Business  Journal,  55  St.  Paul  Street, 
Rochester,  NY  1 4604. 


EDITORIAL 


ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  our  award¬ 
winning  weekly  newspapers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 


BUSINESS  REPORTER  -  Southwest  daily 
seeks  experienced  business  writer.  We 
run  a  full-color  section,  including  a  Busi¬ 
ness  Monday  tab.  Two  years  of  daily 
reporting  experience  required.  Excellent 
benefits  and  competitive  salary.  Send 
resume  and  clips  to  Box  07496,  Editor 
&  Publisher. 


BUSINESS  REPORTER 

If  your  idea  of  reporting  is  repeating 
what  people  say  at  meetings,  don't 
waste  the  stamp.  But  if  you  can  find 
real  news  in  the  real  world  where 
readers  earn  their  living;  If  you're  a 
productive,  enterprising  reporter;  If 
you're  a  lively  writer  who  can  give 
clear,  compelling  explanations  of  com¬ 
plex  issues;  If  you  have  ane  ta  four 
years  daily  hard-news  experience:  we 
want  you.  The  beat  includes  shipping, 
tourism,  banking,  movie-making,  agri¬ 
business  and  retail,  in  a  booming 
coastal  region. 

We're  a  55,000-daily  AM  with  a 
reputation  for  out-front  cov¬ 
erage  of  important  issues. 

Send  letter,  resume,  references  and  clips 
ta  John  Meyer,  managing  editor.  The 
Morning  Star,  P.O.  Bax  840,  Wilmington, 
NC  28402-0840,  Fax  (910)  343-2227. 


BUSINESS  REPORTER 

Enterprising  weekly  seeks  hard-working 
reporter  with  excellent  writing  skills  who 
loves  digging  (or  news  and  developing 
meaty  stories.  Good  at  finding  the 
angle  nobody  else  thought  of,  cultivat¬ 
ing  sources,  organizing  complex  stories 
and  knocking  out  hard  news? 

Send  your  best  stuff  to  Editor,  New 
Orleans  City  Business  Newspaper,  P.O. 
Box  19308,  New  Orleans,  LA  70179. 

Apply  only  if  you're  experienced  (3-5 
years  on  a  business  desk)  and  highly 
productive. 


Hard-nosed  city  editor  (with  a  heart) 
needed  to  lead  top-flight  staff  at  one  of 
the  best  small  (15,000  circulation) 
dailies  around.  Local  news,  impact 
pieces  and  team  projects  are  top 
priorities  in  a  reporter-driven  opera¬ 
tion.  Must  hove  some  knowledge  of  com¬ 
puter-assisted  reporting,  the  ability  to 
handle  correspondents'  rough  copy  and 
the  maturity  to  understand  the  value  of 
chicken  salod  news.  Send  resume,  writ¬ 
ing  and  editing  samples  to  Editor,  Pekin 
Daily  Times,  P.O.  Box  430,  Pekin,  IL 
61555. 


CITY  EDITOR 

The  Wisconsin  State  Journal  in  Madison 
is  seeking  o  city  editor  to  aggressively 
pursue  daily,  Sunday  ana  project 
stories  with  a  staff  of  28.  This  person 
should  also  be  able  to  manage  major 
projects.  Women  and  minorities  are 
particularly  encouraged  to  apply. 
Madison,  a  capital  ana  university  city, 
is  considered  one  of  the  best  places  to 
live  in  America.  Send  a  letter  of  applica¬ 
tion,  resume  and  supporting  material  to 
Cliff  Behnke,  managing  editor,  Wiscon¬ 
sin  State  Journal,  Box  8058,  Madison, 
Wl  53708.  Please  be  prompt. 

Affirmative  Action/Equal  Oppartunity 
Employer 


COPY  EDITOR.  Strong  wordsmith  and 
page  design  skills  ne^ed  (or  60,000 
AM  daily.  Prefer  Ohioan.  Send  resume 
and  layout  samples  to  Glenn  Gilbert, 
managing  editor.  The  News-Herald, 
7085  Mentor  Avenue,  Willoughby,  OH 
44094. 


EDITORIAL 


ELECTRONIC! 
■  PICTURE 
■I  EDITORS 

The  Sporting  News,  a 
national  sports  mag¬ 
azine,  has  an  opening 
for  an  Electronic  Picture 
Editor. 

Candidates  should  be 
proficient  in  Photoshop, 
AP  Leaf  Picture  Desk  arid 
possess  strong  sports 
picture  editing  skills. 
Applicants  should  have  a 
minimum  of  5  years' 
experience  editing  for  a 
newspaper  or  magazine. 
The  Sporting  News  is  a 
Times  Mirror  publication 
with  competitive  salary 
and  excellent  benefrts. 
Please  send  resume  and 
examples  of  your  work  to: 

RedBarri^  Director  of  Graphics, 
The  Sporting  News, 

1212  N.  UrKfcergh,  SL  Louis, 

MO  63132.  EOEM/F/D/V 


COPY  DESK  CHIEF 

Award-winning  30,000  circulation,  7- 
day  AM  paper  in  southern  California 
seeks  a  copy  desk  chief  to  lead  a  team 
of  (our  editors.  Responsible  (or  overall 
newspaper  design,  plus  editing  and 
headlines  for  A1  and  metro  section. 
Three  years  daily  newsroom  experience 
with  proven  design  and  headline  writ¬ 
ing  obility  a  must.  Salary  range:  $29- 
32,000.  Cover  letter,  resume,  writing 
samples  to:  L.  Croom,  Daily  Press,  P.O. 
Box  1 389,  Victorville,  CA  92393  by  8/ 
31/95. 


COPY  EDITOR  NEEDED.  Strong,  detail 
driven  copy  editor  for  23,000  circula¬ 
tion  daily  in  Central  CA.  Required  skills: 
Strong  headlines,  solid  page  designs, 
ability  to  recognize  and  correct  errors 
swiftly.  2-3  years  daily  experience 
helpful.  Macintosh  experience  in 
Freehand  and  QuarkXPress  valuable. 
Visalia  Times-Delta  is  an  EOE  owned  by 
Gannett  located  on  the  doorstep  of  the 
Sequoia  National  Park.  Mandatory 
drug-testing.  Send  or  fax  resumes, 
references  and  samples  to:  Kathie 
Davis,  330  N.  West  Street,  Visalia,  CA 
93291.  Fax  (209)  734-5843.  Deadline 
8/31/95. 

COPY  EDITOR/DESIGNER-A  strong 
page  designer?  A  writer  of  headlines 
that  capture  reader  attention  and  a 
story's  soul?  A  passionate  journalist 
who  believes  content  and  design  are 
equally  important?  If  this  is  you  and  you 
want  to  work  on  an  innovative  award- 
winning  team,  send  resume  and 
tearsheets  by  September  10  to:  T. 
Kuhle,  Herald  &  Review,  P.O.  Box  311, 
Decatur,  IL  62525. 


COPY  EDITOR:  The  Sun  of  Lowell,  MA, 
has  an  opening  for  o  full  time  copy 
editor.  Candidates  should  have 
excellent  grammar  and  spelling  skills. 
Previous  experience  required.  Candi¬ 
dates  with  wire  management,  page 
design  and  pagination  experience  pre¬ 
ferred.  This  position  is  available 
immediately.  Applicants  should  send  a 
cover  letter  and  resume  to  Malcolm 
Gibson,  manoging  editor.  The  Sun, 
P.O.  Box  1477,  Lowell,  MA  01853.  No 
phone  inquiries,  please. 


EDITOR  FOR  publisher  of  association 
newspapers.  Must  be  able  to  write  well 
on  deadline.  Some  travel  required. 
Salary  to  mid  20's.  Send  resume  to  TCI, 
P.O.  Box  2825,  Prince  Frederick,  MD 
20678. 


EDITOR  sought  for  newsletter  aimed  at 
executives  &  lawyers.  Turn  technical/ 
regulatory  information  into  practical 
news  readers  can  use.  Keys  to  success: 
Eye  &  ear  for  news,  strong  source 
development,  3  years  hard  news  expe¬ 
rience.  Award-winning,  DC-based  pub¬ 
lisher,  fast-paced  and  demanding  but 
congenial  office.  Fax  resume,  up  to  2 
clips  to  RH,  (703)247-3421. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 


All  animals  are  equal,  but  some  animals 
are  more  equal  than  others. 

Napoleon 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 


EDITORIAL 


NIGHT  CITY  EDITOR 


_ EDITORIAL _ 

EDITOR:  Ttie  Hermiston  Herald,  Eastern 
Oregon's  largest  weekly  newspaper, 
seeks  an  Editor.  Duties  include  directing 
5-person  newsroom,  computer  pagina¬ 
tion,  editorial  writing,  some  news  writ¬ 
ing.  Qualified  applicant  will  have  a 
solid  background  in  community  journal¬ 
ism,  news  writing,  experience  with 
QuarkXPress.  Journalism  degree  and 
editing  experience  required.  Send  cover 
letter  and  resume  to  Publisher,  The 
Hermiston  Herald,  P.O.  Box  46, 
Hermiston,  OR  97838. 


EDITOR 

A  Zone  4  paid  circulation  (6,000) 
weekly  newspaper  needs  to  fill  it's  top 
editorial  position.  We  are  seeking  an 
individual  who  will  be  heavily  involved 
in  the  community.  Excellent  salary  and 
benefits  package.  Please  send  resume 
with  salary  expectations  to  Box  07497, 
Editor  &  Publisner. 


EDITOR 

The  Casper  Star  Tribune,  Wyoming's 
largest  newspaper,  is  seeking  an  editor. 
This  statewide  daily  (34,000)  has  a  his¬ 
tory  of  aggressive,  award-winning 
news  and  opinion.  Quantitative  ability 
a  plus.  Send  resume  and  compensation 
requirements  to  Rob  Hurless,  P.O.  Box 
80,  Casper,  WY  82602. 

EDUCATION  TEAM  LEADER 
Seeking  an  experienced  journalist/ 
leader  with  an  eye  for  both  detail  and 
the  big  picture  to  guide  our  6-member 
education  team  to  new  levels. 
Demonstrated  editing  experience  and 
familiarity  with  computer-assisted 
reporting  a  plus.  Reporting  experience 
a  must. 

Candidates  should  be  team  players, 
risk-takers,  teachers  and  have  the 
ability  to  adapt  to  a  changing  news 
environment.  Respond  by  Aug.  30. 
Attn:  Education  Team,  4565  Virginia 
Beach  Boulevard,  Virginia  Beach,  VA 
23462. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  coll  (310)  792-1313. 

FEATURES  PAGE  DESIGNER 

The  Anchoroge  Doily  News  is  looking 
for  a  creative  publication  designer  with 
a  strong  portfolio  to  design  four  to  five 
newspaper  section  fronts  a  week.  This 
full  time  position  requires  a  minimum  of 
three  years  of  publication  design  expe¬ 
rience  and  a  proven  ability  to  integrate 
typography,  illustration  end  photog¬ 
raphy  into  compelling  section  fronts. 

Applicants  should  send  no  more  than 
1 2  photocopies  or  slides  of  work  that 
demonstrates  your  command  of  design, 
typography,  color  and,  if  applicable, 
illustration.  A  resume  and  short  letter 
describing  your  design  ideals  should  be 
included.  Anchorage  Daily  News,  Attn: 
Human  Resources,  P.O.  Box  149001, 
Anchorage,  AK  9951 4-9001 


_ EDITORIAL _ 

GAMING'S  MECCA  -  The  Las  Vegas 
SUN  is  seeking  an  enterprising  reporter 
to  cover  gaming  and  tourism.  Three 
years  of  daily  reporting  experience 
required.  Applicant  will  have  a  strong 
background  in  deadline  writing  and 
long-range  projects,  including  com¬ 
puter-assisted  reporting.  Excellent  bene¬ 
fits  and  competitive  salary  in  America's 
casino  capital.  Send  resume  and  clips 
to  Geoff  Schumacher,  city  editor,  800 
S.  Valley  View  Blvd.,  Las  Vegas,  NV 
89107,  or  fax  to  (702)  383-7264. 

GENERAL  ASSIGNMENT  PLUS  -  We 
are  looking  for  a  reporter  who  can 
jump  right  in  and  write  solid  weekend 
packages.  In  baseball  jargon,  a 
cleanup  hitter.  In  symphonic  terms,  the 
first  violin.  This  is  a  job  for  a  seasoned, 
versatile  writer.  Please  send  your  best 
six  clips  by  Sept.  1  to  News  Editor, 
John  Burr,  The  Florida  Times  Union, 
P.O.  Box  1949,  Jacksonville,  FL  32231. 
We  are  the  fastest  growing  metro 
paper  in  the  Southeast  and  an  equal 
opportunity  employer  that  seeks  to  have 
a  newsroom  work  force  that  mirrors  our 
leadership  in  its  diversity. 

We  are  a  DRUG-FREE  WORKPLACE 

_ EOE _ 

HIGH  TECH  PR  WRITER 
Full-service,  pro-active,  full-time  writer 
needed.  Must  hove  5  years  experience, 
BA  in  journalism,  English  or  related  field, 
plus  writing  for  technical  press  as  a  PR 
writer  or  editor.  References  and  samples 
of  technical  work  a  must.  Fax  your  resume 
and  samples  to  Brian  Schraff  @71 4-556- 
1 739  or  e-me  at  bschraff@speed.net 
LAYOUT  PAGE  DESIGNER 
Midwest  daily  seeking  F/T  page 
designer.  Proficient  In  Quark, 
Photoshop.  Experience  necessary. 
Resume/clips  to  Mike  Smith,  news 
editor,  Courier-News,  P.O.  Box  531, 
Elgin,  IL  60121.  Pre-employment  drug 
screening  required. 

JOURNALIST/RESEARCHER 

Non-profit  press  freedom  organization 
seeks  program  coordinator  to  monitor 
press  abuses  of  Sub-Saharan  Africa. 
Knowledge  of  region's  political/social 
affairs,  fluent  French,  computer  literacy 
and  journalism  experience  necessary. 
Overseas  travel.  Letter,  resume  and  writ¬ 
ing  sample  to:  CPJ,  ^x  222,  330  7th 
Avenue,  12th  Floor,  New  York,  NY 
10001,  Fax  (212)  465-9568. 

MUSIC  EDITOR 

New  Times  has  an  immediate  music 
editor  opening  at  its  award-winning 
weekly  newspaper  in  Miami.  Full-time 
staff  position  entails  planning/editing 
music  section,  hiring  freelancers,  review¬ 
ing  music/pop  culture  and  writing  non¬ 
music  feature-length  stories  for  front  of 
book. 

Send  cover  letter,  resume  and 
five  best  clips  to:  Michael  Yockel, 
Miami  New  Times,  P.O.  Box  01 1591, 
Miami,  FL  33101 . 

No  phone  calls,  please. 


Growing  Harte-Hanks  doily  (33,000 
weekdays,  40,000  Sundays)  seeks 
skilled  leader  for  news  and  features 
staff.  Position  requires  excellent  pro¬ 
fessional  background  and  the  right  com¬ 
bination  of  personality,  drive  and  news 
judgment.  Staff-development  skills  are  a 
must.  Send  confidential  resume  to  the 
San  Angelo  Standard-Times,  P.O.  Box 
5111,  San  Angelo,  TX  76902,  Attn: 
Joyce  Westbrook. 

MUSIC  WRITER-CRITIC 

Major  Midwestern  daily  seeks  experi¬ 
enced,  energetic,  knowledgeable  writer 
to  cover  music  critically  and  as  a  news 
beat.  Duties  include  coverage  of 
symphony  orchestra  concerts,  operas, 
chamber  music,  choral  music,  etc.; 
dance;  performance  art;  music-related 
news  and  political  stories;  personality 
profiles  and  other  music  features.  Send 
resume  and  four  representative  clips  to 
Robert  W.  Duffy,  cultural  news  editor, 
St.  Louis  Post-Dispatch,  900  North 
Tucker  Blvd.,  Saint  Louis,  MO  63101 . 


NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(800)  339-4345  $39-4  Issues 
NEWS  EDITOR/DESIGNER 

The  Citizen,  an  award-winning  upstate 
New  York  newspaper,  needs  news 
editor  solid  in  editing,  design  and  news 
judgment.  Our  newspaper,  voted  the 
best  in  New  York  under  35,000  circula¬ 
tion,  has  won  19  SND  design  awards 
over  the  past  three  years.  You  will  be 
expected  to  design  lively,  reader- 
friendly  pages  while  working  with  a 
talented  network  of  reporters,  editors 
and  photographers.  Strong  Mac  skills 
are  essential,  especially  QuarkXPress. 
Send  samples  to  Don  Rogers,  manag¬ 
ing  editor.  The  Citizen,  25  Dill  Street, 
Auburn,  NY  13021,  or  e-mail  to 
remlapkaj@aol.com. 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  Department.  Zone  2  appli¬ 
cants  only.  Please  send  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 


wv 


The 
link 
of  the 
newspaper 
industry 
since  1884. 


Wanted:  A  night  city  editor  for  the 
Pulitzer-Prize  winning  Anchorage  Daily 
News.  Requirements:  smart,  tough, 
organized,  devoted  to  excellence  and 
able  to  supervise  and  challenge  an 
aggressive  group  of  reporters.  Mini¬ 
mum  experience  is  six  years  of  news- 
aper  reporting  or  editing,  and  solid 
nowledge  of  newspaper  style;  pre¬ 
ference  will  be  given  to  applicants  with 
some  reporting  background,  but  strong 
copy  editing  experience  is  a  plus. 
Hours;  3  p.m.  to  midnight,  Mon.-Fri. 
Send  o  two-page  letter  outlining  your 
background  and  your  philosophy  of 
editing,  along  with  a  resume  and  clips 
to:  Anchorage  Daily  News,  Attn: 
Human  Resources,  P.O.  Box  149001, 
Anchorage,  AK  9951 4-9001 . 


PAGINATION  EDITORS 
Award-winning  30,000  circulation,  7- 
day  AM  paper  in  southern  California 
seeks  two  pagination  editors  (one  news, 
one  sports).  Background  as  reporter  a 
plus.  Must  have  daily  newspaper  expe¬ 
rience,  ability  to  work  under  deadline 
pressure  plus  proven  headline  writing 
and  page  design  skills.  Salary:  $400- 
460/wk.  Cover  letter,  resume,  work 
samples  to  L.  Croom,  Daily  Press,  P.O. 
Box  1389,  Victorville,  CA  92393  by  8/ 
31/95. 

REPORTER  (POLITICAL) 

Central  California's  leading  daily 
newspaper  (190,000  Sunday,  150,(XX) 
doily)  is  looking  for  an  experienced 
political  writer  to  cover  political  issues 
from  City  Hall  to  the  California  Capitol. 
Looking  for  someone  well-grounded  in 
politics  to  be  the  lead  writer  on  election 
and  political  stories  and  do  enterprise 
reporting  on  government  issues.  Com¬ 
petitive  salary  DOE  plus  excellent 
benefit  package.  Send  resume,  cover  let¬ 
ter,  and  3-5  clips  by  August  28  to: 
Brenda  Budke,  The  Fresno  Bee  Human 
Resources  Dept.,  1626  "E"  Street,  Fresno, 
CA  93786.  An  Equal  Opportunity 
Employer. 

REPORTER.  Small  but  bright/colorful 
western  Pennsylvania  daily-Sunday  has 
entry-level  opening  on  four-person 
staff.  Emphasis  on  stories  that  capture 
emotion,  illustrate  life  in  bucolic  western 
Pennsylvania  communities  and,  yes, 
meeting  coverage.  Some  photo-taking 
ability  required^  Resume,  samples  by 
August  23  to  Denny  Bonavita,  manag¬ 
ing  editor.  The  Courier-Express,  P.O. 
407,  DuBois,  PA  15801.  No  phone 
calls,  please. 

REPORTER 

At  least  two  years  of  daily  newspaper 
experience,  or  comparable  experience 
on  a  student  daily,  with  emphasis  on  in- 
depth  projects,  features  and  breaking 
news.  Position  requires  enterprise, 
accuracy,  and  the  ability  to  put  devel¬ 
opments  into  perspective.  Familiarity 
with  agricultural  communities  and  fluent 
Spanish  highly  desirable.  Send  clips, 
resume,  references  and  a  cover  letter 
outlining  your  local  news  philosophy  to: 
Walter  Dawson,  managing  editor.  The 
Monterey  County  Herald,  P.O.  Box  271 , 
Monterey,  CA  93942  EOE 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Award-winning  30,000  circulation,  7- 
day  AM  paper  in  southern  California 
seeks  a  reporter  to  cover  local  city  gov¬ 
ernment.  Previous  daily  newspaper 
experience  plus  proven  ability  to  write 
compelling,  accurate,  insightful  copy  a 
must.  $10-1  1/hour.  Cover  letter, 
resume,  clips  to  L.  Croom,  Daily  Press, 
P.O.  Box  1389,  Victorville,  CA  92393 
by  8/31/95. 

REPORTER 

Experienced  (5  years  minimum) 
reporter  needed  for  Sunday  edition  of  a 
Northern  New  England  daily  newspa¬ 
per.  Outstanding  writing  skills  required; 
hard  news,  analysis,  features  and 
enterprise.  Must  be  able  to  work 
smoothly  with  an  editor  and  as  a  team. 
Productivity  and  excellence  are  funda¬ 
mental.  Position  offers  flexibility  and 
creative  environment;  locale  offers 
superb  quality  of  life. 

Send  letter,  resume  and  clips  to  Box 

07493,  Editor  &  Publisher. _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

Morality,  when  forma/,  devours. 

Albert  Camus 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  a  sports 
copy  editor  who  has  strong  news  judg¬ 
ment,  can  edit  for  content  and  detail, 
write  read-me  headlines  and  has  an 
eye  for  page  design.  Send  resume  to 
Tim  Burke,  executive  sports  editor.  The 
Palm  Beach  Post,  2751  S.  Dixie 
Highway,  West  Palm  Beach,  FL  33405. 
SPANISH  LANGUAGE  NEWSPAPER: 
Editor  with  strong  leadership  skills  to 
direct  a  new  newspaper  in  a  highly 
diverse  Spanish-speaking  market. 
Oversee  coverage,  story  placement  and 
design.  Must  be  completely  fluent  in 
written  and  spoken  Spanish.  Ability  to 
edit  stories  and  write  potent  headlines 
in  Spanish  essential.  Must  be  com¬ 
munity  minded  and  open  to  the  con¬ 
cerns  of  our  diverse  Hispanic  market. 
Located  in  the  New  York-New  Jersey 
metro  area.  Send  resume  and 
tearsheets  to  Box  07487,  Editor  &  Pub¬ 
lisher _ 

STAFF  WRITER 

Southern  California's  only  weekly 
Catholic  weekly  newspaper.  The  Tid¬ 
ings,  is  seeking  an  experienced  full-time 
staff  writer.  Our  award-winning  pub¬ 
lication  is  expanding  and  we  need 
someone  who  wants  to  write  about 
things  that  matter  most  in  life.  Famil¬ 
iarity  with  the  Catholic  Church  and  its 
teachings  is  required.  Excellent  salary 
and  benefits. 

ARCHDIOCESE  OF  LOS  ANGELES 
1531  W.  Ninth  Street,  L.A.,  CA  90015 
Fax  to  (21 3)  382-5276 


STAFF  WRITER 

Major  national  health  care  publisher 
seeks  staff  writer  for  semi-monthly 
magazine.  Successful  candidate  will 
have  five  or  more  years'  professional 
writing/reporting  experience,  and  a  BA 
in  journalism  or  liberal  arts.  Ability  to 
write  long  features,  strong  research  and 
interviewing  skills,  and  ability  to  work 
with  tight  deadlines  essential.  Know¬ 
ledge  of  health  care  field  extremely 
helpful.  We  seek  a  team-oriented  pro¬ 
fessional  at  home  in  a  free-thinking, 
fast-paced  environment.  Send  resume 
with  clips  and  salary  requirement  in  con¬ 
fidence  to:  Human  Resources,  American 
Hospital  Publishing,  Inc.,  737  N. 
Michigan,  Suite  700,  Chicago,  IL 
60611.  EOEM/F/D/V. 


THE  AWARD-WINNING  Alexandria 
Daily  Town  Talk,  40,000  AM  in  Louis¬ 
iana,  is  seeking: 

ASSISTANT  METRO  EDITOR  -  Share  in 
supervision  of  10-person  news  staff. 
Copy  editing/flow  and  some 
supervision  of  special  news  projects. 
Must  hove  8  years  experience  reporting 
and/or  editing. 

FEATURES  WRITER  -  General  assign¬ 
ment  writing  including  religion.  Must 
have  3-5  years  experience  in 
resourceful  and  accurate  reporting  and 
an  abundance  of  story  ideas. 

Send  resume  and  clips  to  Terry  G. 
Wilkerson,  PHR,  Employment  &  Safety 
Manager,  Alexandria  Daily  Town  Talk, 
P.O.  Box  7558,  Alexandria,  LA  71306. 

EOE 
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HELP  WANTED 


NEW  MEDIA 


PREPRESS 


_ EDITORIAL _ 

THE  EVANSVILLE  COURIER,  a  63,000 
AM  in  southwestern  Indiana,  is  looking 
for  on  experienced  and  creative  line 
editor  with  solid  news  judgment  and 
good  leadership  and  organizational 
skills  to  help  direct  a  Metro  staff  of  17 
reporters.  This  person  will  help 
coordinate  daily  and  weekend  cov¬ 
erage  with  emphasis  on  events  and 
issues  in  a  three-state  area.  Also  will 
work  with  and  provide  back-up  to  sec¬ 
ond  assistant  metro  editor  in  coordinat¬ 
ing  and  directing  city  coverage.  Send 
resume,  tear  sheets  or  clips  to  Mark 
Kroeger,  metro  editor.  The  Evansville 
Courier,  P.O.  Box  268,  Evansville,  IN 
47702. 


THE  PLAIN  DEALER  seeks  an  editorial 
writer  with  expertise  in  education/ 
children's  issues.  Opportunity  to  join  a 
diverse  eight-person  writing  staff  at 
Ohio's  largest  newspaper.  We  offer  an 
excellent  salary  and  benefits  package. 
Please  send  resume  and  published 
journalistic  work  samples  to:  Brent 
Larkin,  editorial  director  or  Maxine 
Lynch,  managing  editor  of  personnel. 
The  plain  Dealer,  1801  Superior  Ave¬ 
nue,  Cleveland,  OH  44114.  We  are  an 
equal  opportunity  empbyer. 

THE  SAN  BERNARDINO  SUN,  a  Gan¬ 
nett  newspaper,  seeks  business  editor. 
Reporting  background  and  at  least  five 
years  or  editing  experience.  Send 
resume  to:  Catharine  Hamm,  managing 
editor.  The  Sun,  399  N.  D  St.,  San 
Bernardino,  CA  92401  or  fax:  (909) 
386-3922.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
shore  that  vision  to  opply.  EEO. _ 

UNDER-50K,  Puget  Sound  newspaper 
is  reviewing  candidates  for  future  possi¬ 
ble  openings.  Resumes/ samples  being 
accepted  for  QuarkXPress  savvy: 

•NEWS  EDITOR  (design  skills  a  must) 
•DESIGN  EDITOR  (management  experi¬ 
ence) 

•SPORTS  EDITOR  (writing  desk  skills) 
•TECH/ONUNE/SYSTEMS  EDITOR 
•COPY  EDITOR  (QuarkXPress,  design 
skills) 

Reply  to  Box  07501 ,  Editor  &  Publisher 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-5189  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 

MAILROOM 

MAILROOM/BINDERY  SUPERVISOR 

Daily  Michigan  paper  needs  a 
mailroom/bindery  supervisor.  Must 

hove  both  the  mechanical  ability  to  lead 

a  crew  on  AM  Graphics  NP-630  or 

McCain  stitcher/trimmer,  and  the  man¬ 

agement  skills  to  deal  with  mailroom 
staff  of  over  fifty.  Will  report  to 

mailroom  manager  with  growth 

opportunities  available. 

Send  a  resume  with  requirements  to  Box 
07503,  Editor  &  Publisher. 


MARKETING 


MARKETING  DIREQOR 

Thomson  Newspapers,  Acadiana 
Strategic  Marketing  Group,  based  in 
Lafoyelte,  LA  is  seeking  an  experienced 
Marketing  professional  to  develop  pro¬ 
motional  strategies  and  provide  overall 
leadership  ancT guidance  for  the  entire 
marketing  effort  of  the  newspaper 
group. 

The  ideal  candidate  will  possess  the 
following  qualities: 

•  7  to  10  years  marketing  experience. 

•  Ability  to  develop  marketing  strategies 
for  new  products  and  services. 

•  Establish  strategic  plans  for  the  growth 
of  advertising  and  circulation 
revenues. 

•  Possess  exceptional  communication 
and  presentation  skills. 

This  position  will  be  located  in 
Lafayette,  LA  and  reports  directly  to  the 
President/ CEO  of  the  SMG.  Offers  a  com- 
petitive  salary  and  tremendous 
opportunity  to  contribute  to  the  success 
of  the  company  as  a  member  of  the 
senior  management  team.  Qualified 
candidates  should  send  their  resume 
and  detailed  salary  history  to:  Aca¬ 
diana  Strategic  Marketing  Group,  Attn: 
JM,  P.O.  Box  5310,  Lafayette,  LA 
70502-5310.  An  Equal  Opportunity 
Employer.  M/F/H. 

PUBUC  RELATIONS 


NEW  MEDIA  VENTURES  DIREQOR 
Ground-breaking  press  association  seeks 
dynamic  individual  to  run  its  New  Medio 
Ventures  department  and  to  assist  its 
newspaper  members  in  building  new 
media  business.  The  ideal  candidate  will 
have  strong  marketing,  communication 
and  negotiating  skills;  be  comfortable 
discussing  new  media  with  techies  and 
novices  alike.  Duties  include  planning  one 
of  the  largest  newspaper  new  media 
symposiums  and  showcases  in  the 
country,  helping  newspapers  build  new 
media  business  plans  and  working  with 
telcos  and  Internet  providers.  SencT cover 
letter  and  resume  to  Pennsylvania 
Newspaper  Publishers'  Association, 
2712/  N.  Front  St.,  Harrisburg,  PA 
17110.  EOE _ 

NICHE  MARKETING 

WE'RE  LOOKING  FOR  A  NICHE 
PRODUCT/SALES  professional  to 
manage  our  new  product  soles  division. 
Great  opportunity  to  become  a  key 
player  in  a  new  and  exciting  strategic 
marketing  effort.  If  you  can  think  "out  of 
the  box",  create  and  sell  new  product 
ideas  that  generate  new  revenue,  and 
have  a  history  of  demonstrating  prof¬ 
itable  results,  call . Bob  Edelman, 

Thomson  Newspapers,  NE  Ohio  Group 

-Tel  #1216)  84^1769. _ 

_ PHOTOGRAPHY 

A  28,500  TWICE-WEEKLY  near 
Orlando,  FL,  is  looking  for  a  photo¬ 
grapher  who  can  be  creative/ 
aggressive  in  competitive  market. 
Salary  range  $15,000  to  $17,000. 
Send  resume/portfolio  to  Bill  Orben, 
editor,  Osceola  News-Gazette,  P.O. 
Box  422068,  Kissimmee,  FL  34742. 
Deadline  is  Sept.  2. 

PUBUC  RELATIONS 


PRE-PRESS 

PRODUQION  MANAGER 

The  Santa  Fe  New  Mexican  has  an 
opening  for  a  new  management  posi¬ 
tion  to  supervise  advertising  production 
on  a  Macintosh  based  system,  final 
page  paste-up  and  scanning/imaging 
departments. 

This  manager  of  a  staff  of 
16  will  be  responsible  for  all  aspects  of 
advertising  and  product  design, 
coordinating  final  page  flow  to  camero 
and  managing  scanning  for  all  images 
in  our  25,000-circulation  AM  newspa¬ 
per  and  special  sections. 

The  winning  candidate  will  be  hands-on 
with  Macintosh  design  ad  equipment 
maintenance  (QuarlOffress,  PhotoShop, 
Word,  Excel,  Freehand  and/ar  ill¬ 
ustrator),  possess  proven  leadership  skills 
and  have  a  designer's  demand  for  quality 
and  a  newspaper  professionals  respect 
for  deadlines. 

Fax  resumes  to: 

Virginia  Sohn-5hahi 
Advertising  Director 

_ (505)984-1785 _ 

NIGHT  PRE-PRE$5 
PRODUQION  MANAGER 
The  Santa  Fe  New  Mexican,  a  25,000 
circulation  AM  newspaper,  seeks  night 
pre-press  production  manager  to 
release  pages  to  camera.  If  you  want 
your  daylight  hours  to  enjoy  hiking,  ski¬ 
ing  or  other  outdoors  activities,  Santa 
Fe  and  this  position  are  perfect  for  you. 
Strong  deadline  skills,  management 
experience  and  QuarkXPress  proficiency 
required.  Pre-Press  Production  Depart¬ 
ment  supervises  final  page  pasteup, 
night  advertising  production  on  a 
Macintosh  based  system  and  scanning/ 
imaging  departments.  Fax  resumes  to: 
Virginia  Sohn-Shahi 

_ (505)984-1785 _ 

PREPRESS  MANAGER 
We're  looking  for  a  hands-on  manager 
to  take  charge  of  our  composing, 
platemaking  and  job  shop.  Candidate 
must  have  a  strong  knowledge  of 
desktop  publishing  systems  with  good 
organization  ana  people  skills.  Must 
have  at  least  five  years  management 
experience.  We  are  a  medium  size 
newspaper  in  Zone  3.  Send  resume 
and  salary  history  to  Box  07500,  Editor 
&  Publisher. _ [ _ 

_ PRESSROOM _ 

PRESSROOM  FOREMAN 
The  Vindicator  Publishing  Company,  a 
daily  and  Sunday  newspaper,  located 
in  Youngstown,  Ohio  is  looking  for  a 
Pressroom  Foreman.  The  qualih'ra  can¬ 
didate  will  have  offset  or  letter  press 
experience  and  proven  supervisory 
skills,  preferably  in  a  union  environ¬ 
ment.  In  addition,  the  qualified  candi¬ 
date  will  have  the  ability  to  meet 
deadlines,  improve  print  quality,  estab¬ 
lish  a  comprehensive  maintenance  pro¬ 
gram  and  motivate  and  direct  the 
pressroom  employees.  Interested  candi¬ 
dates  should  send  their  resumes  and 
salary  requirements  to  the  Personnel 
Director,  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  Equal 
Opportunity  Employer. 

PRODUCnON/TECH 

SOFTWARE  TRAINER,  publications 

specialist  needed.  If  you  know  pre¬ 

press,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 

Managing  Editor,  Inc.,  Attn.  Peter 

101  Greenwood  Avenue,  Suite  550 

Jenkintown,  PA  1 9046 


I  Public  Relations  I ,, 


Manager, 
Media  Relations 


As  a  major  telecommunications  firm  in  the 
Northeast,  we  recognize  the  key  role  effective 
relationships  with  the  medio  ploy. 

In  this  pivotal  role,  you  will  build  and  maintain 
strong  relationships  with  print  and  broadcast 
media  in  the  New  York  and  New  Jersey  markets. 
This  involves  acting  as  the  chief  spokesperson  and 
advisor  to  top  corporate  officials  on  media  rela¬ 
tions  planning  and  implementation. 

To  qualify,  you  must  have  a  Bachelor's  degree  in 
Journalism  or  related  field  and  5+  years'  experi¬ 
ence  in  media  relations  management  or  major 
market  print/broadcast  reporting.  The  ability  to 
use  effective  communication  skills  to  respond 
quickly  and  creatively  to  breaking  news  and  inter¬ 
nal  developments  is  essential.  Residency  or  a 
willingness  to  relocate  to  the  New  Yorl(/New 
Jersey  areas  is  also  essential.  Knowledge  of 
telecommunications  regulations  as  well  as  past 
federal  and  state  legislation  is  advantageous. 

We  offer  a  competitive  salary  and  comprehensive 
benefits  package.  For  consideration,  send  your 
resume  with  salary  history  and  2  writing  samples 
to:  BHA  Box  031,  555  Madison  Avenue,  New 
York,  NY  10022.  We  are  an  equal  opportunity/ 
affirmative  action  employer. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  preiDoy. 
Effective  January  1 1995 


LINE  ADS 

1  week-S8.20  per  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-S6.35  per  line,  per  issue. 

4  weeks-S5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.ro  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  $8.50  pjer  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  odditionol  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrotions,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion;  1  time,  SlOO:  2  to  5  times,  S95 
6  to  13  times.  S90:  14  to  26  times  $85:  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company. 


Classification. 


Authorized  Signature. 


Credit  Card  # . 


No.  of  Insertions: _ Amount  Enclosed:  $  — 

EditorS'Publisher 


1 1  yyest  19th  street,  NY,  NY  1001 1 .  (212)  675-4380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

SELF-EMPLOYED  consultant  with  19 
years  experience  with  Copley  Newspa¬ 
pers,  Harte-Hanks  Newscwpers  looking 
tor  employment.  Can  relocate  immedi¬ 
ately.  Please  contact  Chester  Achord  at 
(717)  321-7660. 

VERSATILE,  energetic  reporter  with  2 
years  on  dailies,  master's  and  no  (ear 
of  change  seeks  job  with  75K  or  brger 
daily.  Will  relocate  anywhere  for  right 
job.  Reply  to  Box  07499,  Editor  &  Pub¬ 
lisher. 

CIRCULATION 

WRITER  SEEKS  WORK  as  entertain¬ 

CIRCULATION  MANAGEMENT  -  Expe¬ 
rience  in  Home  Delivery,  Single  copy. 
Transportation,  and  Customer  Service 
for  metros.  Strong  administration  and 
people  skills.  Impressive  track  record. 

ment  reporter  for  a  daily  newspaper  or 
magazine,  or  to  plan/edit  an  entertain- 
ment/arts  section  for  weekly.  Hove  the 
clips.  Have  contacts,  too.  Willing  to 
relocate.  Call  (201)  797-6515. 

Zones  3-4-6  preferably.  Let's  talk. 

to  1  O  ,i  1  O  CO  c 

OUTPLACEMENT 

(o  1  o)  o4 1  ~oOo^. 

GENERAL  MANAGER— Due  to  a  new 

EDITORIAL 

Publisher  who  is  very  "hands-on,"  GOOD 

BE  READY  FOR  OCTOBER.  Freelance 
reporter/lawyer  with  experierKe  report¬ 
ing  on  US  Supreme  Court  will  cover 
cases  key  to  your  readers  -  from  peti¬ 
tion  through  decision.  Negotioble  rates. 
Steven  Matthew,  (301 )  299-41 39. 

NEWS  has  been  asked  to  find  a  new 
position  for  the  present  General  Man¬ 
ager.  He  has  risen  from  a  District  Man¬ 
ager,  Circulation  Manager,  then  to 

Director  of  Operations.  He  has  an 
excellent  work  ethic  and  is  goal 
oriented.  This  is  on  individual  who 

ENERGETIC  young  entertainment  writer 
in  Zone  9  with  Mac  and  pagination 
skills  seeks  a  solid  newspaper  ta  grow 
with.  Specialize  in  music  and  film. 
(818)  880-9452, 

believes  in  the  team  concept.  He  is  now 
looking  for  a  similar  position  or  as  a 

Publisher  of  a  small  doily  or  group  of 
weeklies.  He  would  also  consider  a  posi¬ 
tion  as  a  Circulation  Manager  for  a 

IS  ANYBODY  OUT  THERE?  Young, 
ambitious  reporter  with  a  year's  expe¬ 
rience  working  (or  a  small  daily  is  look¬ 
ing  to  move  to  a  paper  of  15-30,(X)0 
circulation.  Experienced  covering  local 
politics/business,  along  with  feature 
writing,  assisted  in  copy  editing.  Have 
a  strong  sense  for  deadlines.  Wish  to 
continue  covering  local  government/ 
economics,  along  w/g.a.  stories.  Call 
Mike  (419)  683-4744  for  clips/resume. 

mid-sized  daily. 

If  you  are  interested  in  learning  more 
about  this  individual,  please  give 
(XXDD  NEWS  a  call.  If  you  hire  this 
individual,  there  will  be  no  fee. 

GOOD  NEWS 

Suite  245  North,  Alpine  Center 

Bettendorf,  lA  52722 

Telephone  (319)  359-4877 

SOLID  WRITER  looking  for  a  reporting 

PRODUCnON/TECH 

position  with  a  daily.  Experience  as  a 
sports  editor,  general  reporter,  feoture 
writer,  page  designer  and  copy  editor. 
Ener^tic  and  full  of  ideas.  Dean  Wells, 
62  Pleasant  Drive,  Warren,  PA  16365. 
(814)  726-3891. 

PROVEN  LEADER  with  9  years 
production  management  experience. 
Responsible  (or  all  aspects  of  commercial 
and  newspaper  production.  Consistently 
exceeding  in  areas  of  technical  ability, 

I.'  fLJ.J  1  .1 

SPORTS  EDITOR  with  experience  and 
energy  seeks  position  on  quality  news¬ 
paper  near  Metro  area.  Box  07483, 
Editor  &  Publisher. 

reduction  ot  budgets,  development  ot 
employees,  quality  improvements  and 
poginotion/DTP. 

Seeks  position  in  Zones  1  or  2. 

Call  Mark  at  (91 4)  297-61 13 
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by  Michelle  Williams 


WHEN  A  REPORTER  HAS  TO  GET 
INVOLVED:  NOTIFYING  THE  NEXT  OF  KIN 


The  story  was  grim  enough:  brothers, 
ages  I  and  2,  dying  in  the  heat  in  the 
hack  of  their  mother’s  car  while  she  par- 
tied  inside  a  motel. 

But  Associated  Press’  Chattanooga 
correspondent,  Michelle  Williams  had 
to  do  more  than  cover  the  story  —  she 
ended  up  being  the  one  who  gave  the 
awful  news  to  the  children’s  grandmoth' 
er.  Here’s  how  it  happened. 

MY  EDITOR,  STEVE  Baker  in  Nash¬ 
ville,  had  already  told  me  that  the 
boys’  mother  had  said  she  didn’t  know 
how  to  reach  her  estranged  husband. 

But  when  I  searched  the  courthouse 
for  a  marriage  license,  I  was  able  to 
find  one  under  the  father’s  name.  A 
helpful  court  clerk  provided  child  sup¬ 
port  records  that  had  his  home  and 
work  addresses  and  phone  numbers  in 
Marshall,  N.C. 

While  I  was  driving  back  to  my  mo¬ 
tel,  I  called  the  number  from  a  cellular 
phone.  The  dead  children’s  grand¬ 
mother  answered.  She  told  me  that  the 
father,  James  Drucker,  was  out  of  state 
on  a  job  and  not  expected  back  for  a 
week. 

I  knew  then  she  didn’t  know  about 
the  boys.  I  pulled  over  on  the  side  of 
the  road  because  the  phone  had  start¬ 
ed  to  crackle.  Then  I  told  her,  “I’m  sor¬ 
ry  I’m  the  one  to  have  to  tell  you  this, 
hut  there  has  been  an  accident  involv¬ 
ing  your  two  grandsons.” 

She  asked  what  happened.  I  told  her 
they  had  died  from  hyperthermia  after 
being  left  too  long  in  a  hot  car.  She 
said,  “Can  you  say  that  again?”  I  re¬ 
peated  it.  She  said,  “Which  one  died? 
Devin?”  I  said,  “No  ma’am.  Both  of  the 
children.” 

She  began  to  cry.  She  asked  who  left 
them.  I  told  her  the  whole  story  and 
then  apologized  again. 

“I  thought  someone  would  have 
contacted  you.  I’m  sorry  I’m  the  one 
who  had  to  tell  you  this.” 

She  kept  saying  she  didn’t  know  how 


to  contact  her  son  and  didn’t  know 
what  to  do.  The  phone  signal  began  to 
break  and  I  told  her  I  would  call  her 
from  another  phone  with  more  infor¬ 
mation. 

I  furiously  drove  to  my  motel  room, 
just  steps  away  from  where  the  boys’ 
bodies  were  found  by  their  mother.  I 
called  the  funeral  home  for  arrange¬ 
ments  and  called  back  the  grandmoth¬ 
er. 

She  answered  the  phone  through 
sobs.  I  gave  her  the  arrangements  and 
the  phone  numbers  for  the  funeral 
home  and  police  department.  She  said 
she  found  a  way  to  get  a  message  to 
Drucker  and  he  was  on  his  way  home. 
They  would  have  to  drive  overnight  to 
make  the  11  a.m.  funeral. 

We  began  to  talk  about  when  she 
last  saw  the  children,  what  the  mother 
was  like,  how  the  couple  had  talked 


I  asked  if  she  would  mind  sharing 
the  photos  with  us  under  the  condition 
that  we  would  promptly  return  them.  It 
was  an  uncomfortable  request  to  make, 
but  it  was  our  only  hope  at  getting 
photos  of  the  babies.  At  worst,  she 
would  angrily  say  no.  At  best,  she 
would  agree,  which  she  did. 

One  of  my  colleagues,  Johnson  City 
correspondent  Leslie  Lloyd,  drove  to 
North  Carolina,  where  he  met  the 
family  and  got  the  pictures. 

After  the  burial,  I  went  up  to  the 
grieving  father’s  family  and  introduced 
myself.  I  wanted  to  personally  apolo¬ 
gize  for  being  the  one  to  tell  them 
about  the  deaths  and  to  thank  them 
for  their  cooperation. 

Unexpectedly,  the  father  threw  his 
arms  around  me  and  said,  “If  it  weren’t 
for  you,  I  wouldn’t  have  known  about 
this  until  it  was  all  over.  I  would  have 


I  felt  a  twinge  of  guilt  taking  notes  while  she  spoke 
to  me  because  I  knew  she  just  wanted  someone  to 
talk  to  as  she  prepared  to  tell  her  son  the  news. 


the  day  before  the  death,  and  why  the 
couple  divorced. 

I  felt  a  twinge  of  guilt  taking  notes 
while  she  spoke  to  me  because  I  knew 
she  just  wanted  someone  to  talk  to  as 
she  prepared  to  tell  her  son  the  news.  I 
asked  her  if  it  was  OK  to  use  some  of 
the  information  she  had  given  me  in  a 
story  I  was  writing  about  the  case.  She 
said  yes. 

During  our  half-hour  conversation, 
she  mentioned  the  mother  had 
brought  the  babies  to  North  Carolina 
for  a  visit  last  summer.  I  asked  if  she 
took  any  photos.  She  said  yes.  I  ex¬ 
plained  that  since  the  deaths,  the 
mother  and  her  family  had  gone  into 
hiding  and  there  were  no  photos  to 
show  what  the  little  boys  looked  like. 


never  seen  my  babies  buried.  I  can’t 
thank  you  enough.” 

I  have  often  dealt  with  victims’ 
families  or  survivors,  but  I  had  never 
broken  the  news  of  a  death  to  a  fam¬ 
ily.  It  reinforced  my  belief  that  we 
are  humans  first  and  journalists  sec¬ 
ond. 

SPJ  essay  winner 

JENNIFER  HOPE  MROCZKOWSKI,  a 
student  at  Pittsburgh’s  Seton-LaSalle 
High  School,  has  won  the  Society  of 
Professional  Journalists’  national  essay 
contest. 

The  honor  includes  a  $1,000  scholar¬ 
ship. 
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ItlE  OlfST  C)PE*II1(J  SlOPIfS  • 

oday's 

news- 

.  paper  readers  are  being 

informed  and  entertained  by  a 
livelier,  more  colorful  newspaper. 
Newspapers  recognize  the  impact  of 
color  on  readership  and  are  putting  greater 
emphasis  on  the  creative  use  of  color  than  ever 
before.  Since  advertisers  have  become  more 
demanding  in  their  color  requirements,  newspa¬ 
pers  are  no  longer  able  to  offer  just  a  page  or  two  tor 
spot  color. 

The  creative  process  for  increased  use  of  color  extends 
from  photography  and  graphic  images  to  overall 
design,  from  imposition  sheets  to  press  configurations, 
from  imaging  to  press  reproduction. 

i  How  newspapers  are 

using  color  and  new  technologies  enhancing  color 
use  are  the  themes  of  this  special  editorial  pullout  sec¬ 
tion  in  Editor  &  Publisher  on  September  30. 

Virtually  all  of  our 

readers  have  an  inherent  interest  in  frie 
successful  use  of  color  in  newspa- , 
pers  and  the  content  of  this 
section:  publishers,  edi-  ^ 

\o(s,  designers,  pho¬ 
tographers,  pro-  . 
d  u  c  t  i  oV 


man¬ 
agers,  advertising 
managers,  advertisers,  ad  ^ 
agency  personnel  and  many  ■ 
others.  Advertising  in  this  sectfon  will 
reach  this  primary  audience^  qifnong  our 
more  than  83,000  readers. 


you're  a  newspaper  industry  supplier,  you  will 
want  to  use  this  section  to  tell  newspapers  how  you 
can  help  them  be  more  successful  with  color:  better 
reproduction,  increased  efficiency,  more  versatile 
processes,  greater  quality  control... 

If  you're  a  newspaper,  you  will 
want  to  promote  your  advanced  color  capabilities. 
Showcase  your  best  editorial  work,  your  innovative  and 
effective  use  of  color  in  advertising  programs.  Tell  our 
readers  how  your  newspaper's  color  capabilities  are 
helping  advertisers  be  more  successful  in 
your  market. 
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